	Designer: Ashley Watkins
	Teaching Date: TBD

	Topic: Persuasive Strategies in Advertisements

	

	Grade Level: 
 8
	Time Frame: 

90 minutes
	Description of Students: 
TBD



	Lesson Objectives: 

-VA SOL 8.3 The student will analyze mass media messages

                          a)  Analyze persuasive techniques being used
                          c)  Evaluate sources, including advertisements, editorials, and feature stories for 

                               relationships between intent and factual content
-Students will create advertisements using one specific persuasive strategy from the lesson



	Assessment: Formative and Summative 

Formative:  

The two whole-class discussions during the lesson will provide students an opportunity to demonstrate their understanding of the material.
Summative: 

Students will submit Glogs to be graded for their mastery of the chosen persuasive strategy.

	Resources: 

-Document Camera
-PowerPoint on Persuasive Techniques

-Assignment and Rubric document
-Sample Glog

-Posterboard and markers for "Plan B"

-Laptop cart


	Lesson Content: 

5 Persuasive Techniques:
1) Bandwagon: "Everyone's doing it"

2) Glittering Generalities: Presenting only the "good" part of the truth

3) Testimonials: By celebrities or authoritative professionals

4) Plain Folks: Appealing to the "common man"

5) Appeal to Emotion



	Instructional Strategies and Timing: 
1)  Warm-up: Have students think of a commercial that frequently appears on TV.  On a sheet of paper, have them write individually about:

                    a) The product or service being advertised

                    b) Tactics used to make the product or service appeal to an audience

                    c) Whether the advertisement is effective (Guided Freewriting) – 5 mins
2)  Ask for a few volunteers to quickly share their writing with the class (Speaking and Listening Actively) – 5 mins

3)  Present the PowerPoint on persuasive strategies.  Have students take notes. (Note Taking)

             -Click the links in the presentations to watch each strategy "in action" via TV commercials posted on YouTube (Viewing Actively) – 20 mins
4)  Ask students to share their thoughts on the commercials.  How does their new awareness of persuasive strategies affect their response to popular commercials?  How do persuasive strategies strengthen or weaken an advertisement? (Speaking and Listening Actively) – 10 mins

5)  Present the Glog assignment: Students will invent an imaginary product and advertise it by creating a Glog in magazine-ad format.  Present the sample Glog (http://agwatkins.glogster.com/silkyshine/) to demonstrate a possible use of the Bandwagon technique.  Project the Assignment and Rubric sheet onto the board so students can refer to it while they work.  (Listening Actively) – 5 mins

6)  Pass out laptops and have students work individually on their Glogs. (Writing Other Forms of Text)

             -PLAN B:  If technical difficulties arise for specific students or for the class as a whole, hand out posterboard and markers to the students who cannot access Glogster and have them create their ads

by hand.  Give these students the option of converting their posters to Glogs at home for extra credit.

– 40 mins

7)  Wrap-up:  Have all students save their Glogs and email the links to the teacher.  Students may finish their Glogs for homework if they are not ready to be graded. Have students indicate in the email whether their Glog is a work in progress or a finished product.   –5 mins

	Multi-disciplinary:

Students have already studied persuasive writing, so by exposing them to persuasive strategies in advertisements, they will be able to build upon their existing knowledge on how to best "sell" a claim to an audience.
	Adaptations: 

TBD

	
	Differentiation Strategies:

-If students finish their Glogs before class has ended, encourage them to add music or video to enhance their advertisement.

-If students are unable to finish their Glogs in class, allow them to complete the Glogs at home for homework.  If students do not have access to computers at home, work with them to arrange a time that they may use the classroom computers to complete the assignment.



