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MICHAEL MOSETTIG BIOGRAPHY 

 

 

The Changing Media: What Gets Covered Around the World and Why? 

Michael Mosettig, Foreign Editor, PBS NewsHour and The Online NewsHour 

                                

Despite the world growing flatter or smaller, many news organizations in recent years have had 

to cut their foreign correspondent staff. In this new media climate, what international issues 

receive coverage from the U.S. media and why? How is the U.S. adapting to a new age of global 

informational and social media? What implications does the change in foreign coverage have 

for American perspectives on international issues? 

 

The World Affairs Council presents Michael D. Mosettig, Foreign Editor for PBS NewsHour and 

The Online NewsHour, a post he has held since December 1985. He joined the program as a 

producer in 1983, when it was expanded to an hour. His work at the NewsHour has won a 

National Emmy in 1997 and Emmy nominations in 1986 and 1994. Previously he was a producer 

for NBC News in Washington, New York, Cairo and London. He was a correspondent for UPI in 

London and Brussels, and national security correspondent for the National Journal.  

 

Mr. Mosettig has written extensively on media and diplomacy including articles in Foreign 

Policy, Channels, and the SAIS Review. He has written articles and reviews on foreign affairs, 

economics, and politics for numerous publications including the Washington Post, Los Angeles 

Times, Boston Globe, The Economist, Far Eastern Economic Review, The New Republic, and 

Europe magazine. He was an adjunct professor at the Columbia Graduate School of Journalism 

and has been a guest lecturer at Harvard, the U.S. Military Academy at West Point, the National 

Defense University, New York University, Georgetown University, American University, and the 

University of California, San Diego. He is a member of the International Institute for Strategic 

Studies and the Council on Foreign Relations.  

 

Mr. Mosettig served in the U.S. Coast Guard Reserve in 1966-67 and as a direct commissioned 

public affairs officer in the U.S. Navy Reserve (1968-78). He attended Indiana University, 

received a BA in political science from George Washington University, and an MA in European 

diplomatic history from Georgetown University. 
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RESOURCES FOR STUDENTS AND TEACHERS FROM THE PBS NEWSHOUR 

 

For 30 years, millions of Americans and citizens of the world have turned to MacNeil/Lehrer 

Productions for the solid, reliable reporting that has made the PBS NewsHour one of the most 

trusted news programs in television. 

 

Global Classroom highly recommends the NewsHour Extra site that includes the following 

resources for students and resources for teachers: 

 

Speak Out 

http://www.pbs.org/newshour/extra/speakout/us/jan-june10/lynda_05-06.html 

Publish your student editorial, personal stories, and poem on Extra and reach a global audience! 

NewsHour Extra is looking for smart, insightful, creative teens to share your opinions on 

current events and how the news has affected your life. Even if you haven’t written before, but 

have great ideas for a story, let us know! We can work with you to publish on our site. 

 

Daily Video Clips and Video Library 

http://www.pbs.org/newshour/extra/video/blog/  

This site includes daily video clips and a video library for students and teachers that contains 

video packages that provide historical context to topical issues. 

• This video package focuses on modern Chinese history and how some of the biggest 

developments from the country have influenced the world. 

• A series of interviews with assassinated Pakistani politician Benazir Bhutto, the first 

woman elected to lead a Muslim country. 

• As an increasing number of people enter the U.S. illegally, the United States has 

struggled to address the immigration issue. 

 

the.News 

http://www.pbs.org/newshour/thenews/  

the.News is a place for teens to find out about people, places and things close to home and 

around the world. Watch the videos, and follow the links for more information. 

 

World Lesson Plans 

http://www.pbs.org/newshour/extra/teachers/world/ 

In-depth lesson plans on world issues are created by teachers and matched to national 

standards.They include: 

• The World is Watching: Iran, 2009 

• The International Criminal Court’s History and Uses 

• Children at War 

• A Look at the Country and Culture of Pakistan 

• The Palestinian Conflict between Fatah and Hamas 

• Afghanistan: People, Places and Politics 

• Controlling Nuclear Weapons 
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GENERAL RESOURCES ON JOURNALISM 

 

For other related resources please scroll down to Media Literacy 

 

Pew Research Center 

http://pewresearch.org/about/ 

The Pew Research Center is a nonpartisan "fact tank" that provides information on the issues, 

attitudes and trends shaping America and the world. It does so by conducting public opinion 

polling and social science research; by analyzing news coverage; and by holding forums and 

briefings. It does not take positions on policy issues. 

 

Journalism Resources 

http://bailiwick.lib.uiowa.edu/journalism/journalists.html 

This site is unlike any other. A single search box allows you to search one or all of the top 

American reference works. "Bartleby.com will publish seminal works in every essential category 

of reference. Bartleby.com combines these reference works into a searchable, unified 

database, making the sum of these works greater than any individual part. Included among the 

more notable works published by Bartleby.com are the following:  

• The American Heritage® Dictionary  

• Roget’s II: The New Thesaurus 

• The American Heritage® Book of English Usage 

• Simpson’s Contemporary Quotations and Bartlett’s Familiar Quotations 

• The Columbia Encyclopedia, Sixth Edition  

• The complete Cambridge History of English and American Literature—an encyclopedia in 

18 volumes. 

• The most extensive Language, Style & Composition section on the web including 

Strunk’s The Elements of Style, The American Heritage® Book of English Usage, H. W. 

Fowler’s The King’s English, H. L. Mencken’s The American Language and more.  

• The complete text of Emily Post’s Etiquette, Fannie Farmer’s The Boston Cooking-School 

Cook Book and Thomas Bulfinch’s The Age of Fable. 

Transcripts from the Inaugural Addresses of each American president—the only non-

government site on record to be linked to the White House for this purpose." 

 

Journalism.org - Principles of Journalism 

http://www.journalism.org/resources/principles 

In 1997, an organization then administered by PEJ, the Committee of Concerned Journalists, 

began a national conversation among citizens and news people to identify and clarify the 

principles that underlie journalism. After four years of research, including 20 public forums 

around the country, a reading of journalism history, a national survey of journalists, and more, 

the group released a Statement of Shared Purpose that identified nine principles. These 

became the basis for The Elements of Journalism, the book by PEJ Director Tom Rosenstiel and 

CCJ Chairman and PEJ Senior Counselor Bill Kovach. 
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GENERAL RESOURCES ON JOURNALISM 
 

Journalism.org - Data Sets 

http://www.journalism.org/by_the_numbers/datasets 
The Project for Excellence in Journalism is pleased to offer scholars access to raw data sets from 

PEJ research. All uses of this data should reference the Project for Excellence in Journalism as 

the source of the data and acknowledge that the PEJ bears no responsibility for interpretations 

presented or conclusions reached based on analysis of the data. 

 

Journalism.org - Journalism Organizations 

http://www.journalism.org/resources/journalism_websites  

This page contains a broad list of journalism organizations and their websites for anyone 

interested in the news. 

 

The International Center for Journalists 

http://www.icfj.org/ 

A non-profit, professional organization, promotes quality journalism worldwide in the belief 

that independent, vigorous media are crucial in improving the human condition. 

 

Student News Action Net 

http://studentnewsaction.ning.com/ 

The Student News Action Network is an online platform bringing together student journalists 

from secondary schools around the world in a forum that enables them to use new media to 

address issues of local and global significance in a collaborative, peer-driven environment. The 

network consists of contributors from around the world, supported by five bureaus: The 

American School of Doha, Bishops Diocesan College, International School Bangkok, 

International School of Luxembourg, and Washington International School. The News Action 

network is committed to expanding to other schools, with the aim of creating a truly global 

network of student journalists. 

 

Global Voices 

http://globalvoicesonline.org/ 

Global Voices is an international community of bloggers who report on blogs and citizen media 

from around the world. 

 

The Journalistic Resources Page 

http://www.markovits.com/journalism/ 

Resources designed to serve scholars, journalists and other professionals to access information 

on the Internet. Links to Schools and Departments of Journalism, Media and Communication 

Studies Worldwide. Unions, Associations, Institutes and Societies for Journalists and other 

related organizations. 

 

Journalism Resources 

http://journalismresources.blogspot.com/ 

Journalism Resources (JournalismResources.info) is a Subject Tracer™ Information Blog 

developed and created by the Virtual Private Library™. It is designed to monitor journalism 

resources on the World Wide Web.  
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GENERAL RESOURCES ON JOURNALISM 

 

PoynterOnline - Libraries with Journalism Resources 

http://www.poynter.org/content/content_view.asp?id=1247 

This list includes links to journalism libraries/research centers as well as other sites with 

journalism library resources. Bibliographers and subject specialists maintain many of the 

academic Web pages. 

Aliens Overtake the Social Media Agenda 

http://www.journalism.org/index_report/aliens_overtake_social_media_agenda 

"If aliens visit us, the outcome would be much as when Columbus landed in America, which 

didn't turn out well for the Native Americans." That was the warning issued by renowned 

astrophysicist Stephen Hawking as part of his new Discovery Channel television series in which 

he cautions humans against making contact with aliens. Hawking's remarks triggered a lively 

conversation in both the blogosphere and on Twitter last week-ranking in the top five storylines 

for each despite virtually no attention in the traditional media.  

 

EurekAlert! 

http://www.eurekalert.org/ 

EurekAlert! is an online, global news service operated by AAAS, the science society. EurekAlert! 

provides a central place through which universities, medical centers, journals, government 

agencies, corporations, and other organizations engaged in research can bring their news to the 

media. EurekAlert! also offers its news and resources to the public. EurekAlert! features news 

and resources focused on all areas of science, medicine, and technology.  

 

I Want Media 

http://www.iwantmedia.com/ 

The media industry is in an era of fundamental change: The rise of the Internet ... the wave of 

corporate mega-mergers ... the convergence of new technologies ... These factors and more 

are transforming the media landscape. This revolution is taking place at breakneck speed, 

requiring professionals in all areas of the media to have access to information at an accelerated 

pace. Hence, I WANT MEDIA was created to be a one-stop spot for the latest media news and 

resources.  

 

Teacher Vision - Basic Journalism 

http://www.teachervision.fen.com/journalism/resource/6042.html 

Think of journalistic writing as an inverted pyramid. The top contains only one or two sentences 

with the most important information first; this is called the lead. Next, a little more information 

is given about the story, and so on, until all of the information has been given. "An example of a 

regular pyramid story might be an old-fashioned mystery where the reader is introduced to 

more and more important clues as he or she reads on," says Rich Cameron, the chair of the 

journalism department at Cerritos College in California. "It is only after collecting all of those 

clues that the reader can finally begin to solve the mystery." 

 

Journalists’ Tools 

http://www.refdesk.com/jourtool.html 

List of sites for journalists. 
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GENERAL RESOURCES ON JOURNALISM 
 

How To Become a Journalist: Education, Jobs, and Specialties 

http://www.howtodothings.com/careers/a2730-how-to-become-a-journalist.html 

The world of journalism can be very exciting. Journalists are on the cutting edge of local and 

global events helping to keep the world informed about both hard news and gossip. The first 

step is understanding how to write well. 

 

American Press Institute 

http://www.americanpressinstitute.org/pages/toolbox/ 

Founded by newspaper publishers in 1946, the American Press Institute is the oldest and largest 

center devoted solely to training and professional development for the news industry and 

journalism educators. The Institute, housed in a Marcel Breuer-designed building in Reston, 

Virginia, conducts more than 30 residential seminars a year for journalists, sales, marketing and 

management professionals in print, broadcast, cable, and digital media companies. 

 

5 Essential Tools for the Mobile Journalist 

http://mashable.com/2010/02/01/mobile-journalist-tools/ 

The multi-function playground that is the smartphone has shrunk the capabilities of a van-sized 

1970s news team into the pocket of a single reporter. Today, front-page news can stream from 

any individual with a cell phone camera and a Twitter account, as it did during Iran’s election 

protests last summer. Today, major news outlets, such as CNN, have crowd-sourced parts of 

their newsroom to locally-savvy citizen journalists, often armed with little more than a 

camcorder. 

 

NewsCollege 

http://www.newscollege.ca/ 

A collection of articles providing journalism tips and style advice. 

 

10 Journalism Tips For Bloggers, Podcasters & Other E-Writers 

http://blogs.oreilly.com/digitalmedia/2005/12/10-journalism-tips-for-blogger.html 

Blogs, podcasts & e-newsletters make it easy for anyone to be a journalist. But just as the debut 

of desktop publishing led to some very ugly documents, these newer tools are spawning some 

very sloppy journalism, which does no good for the reputation of participatory media. 

 

Investigative Reporting: What It Takes - Poynter Online  

http://www.poynter.org/content/content_view.asp?id=80183 

Following up anonymous tips, carefully cultivating sources, sifting through mountains of paper, 

mastering arcane scientific and technical detail. And finally, turning complex subjects into 

compelling stories that touch readers' nerves.  
 

WLMA: Washington Library Media Association 

http://www.wlma.org/index.php 

The WLMA web site provides news and information for teacher librarians and school libraries in 

Washington State. 
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GENERAL RESOURCES ON JOURNALISM 
 

EDUvision 

https://thepartnershipfor21stcenturyskills238.eduvision.tv/Default.aspx?q=IsahXh4JBPRYMGT

tILlWoA%253d%253d 

Ken Kay discusses the urgency of fusing the traditional three Rs of education with the four Cs: 

communication, collaboration, critical thinking and creativity. 
 

The Partnership for 21st Century Skills 

http://www.p21.org/ 

A national organization that advocates for 21st century readiness for every student. As the 

United States continues to compete in a global economy that demands innovation. While 

leading districts and schools are already doing this, P21 advocates for local, state and federal 

policies that support this approach for every school. 

 
Citizen Media Law Project 

http://www.citmedialaw.org/legal-guide/journalism-skills-and-principles 

CMLP's mission is to provide assistance, training, research, and other resources for individuals 

and organizations involved in online and citizen media. We aim to serve as a catalyst for 

creative thinking about the intersection of law and journalism on the Internet. Through the 

project’s website, the active engagement of lawyers and scholars, and occasional sponsored 

conferences, we are working to build a community of lawyers, academics, and others who are 

interested in facilitating citizen participation in online media and protecting the legal rights of 

those engaged in speech on the Internet. 

 

Knight Citizen News Network 

http://www.kcnn.org/about/about_kcnn/ 

The Knight Citizen News Network is a self-help portal that guides both ordinary citizens and 

traditional journalists in launching and responsibly operating community news and information 

sites. It seeks to help build capacity for citizens who want to start their own news ventures and 

to open the doors to citizen participation for traditional news organizations seeking to embrace 

user-generated content. Above all it seeks to impart an understanding of the qualities that 

make for responsible and credible journalism. The Network will offer numerous learning 

modules with guidance on how to populate citizen news sites with content, how to use 

databases and new technology to jumpstart reporting, and how to train citizen journalists.  It 

will provide a unique database of known citizen media sites, searchable by town and other 

criteria. 

 

CyberJournalist.net 

http://www.cyberjournalist.net/about/ 

CyberJournalist.net is a news and resource site that focuses on how the Internet, convergence 

and new technologies are changing the media. The site offers tips, news and commentary 

about online journalism, citizen’s media, digital storytelling, converged news operations and 

using the Internet as a reporting tool. CyberJournalist.net highlights examples of online 

journalism with the aim of recognizing those who do great work and helping those who don’t. 

The site also explores how technology is affecting journalism, with an emphasis on how the 

Internet can help all journalists better do their jobs. 
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GENERAL RESOURCES ON JOURNALISM 
 

Journalism & Women Symposium 

http://www.jaws.org/ 

JAWS supports the professional empowerment and personal growth of women in journalism 

and works toward a more accurate portrayal of the whole society. 

 

AlterNet 

http://www.alternet.org/ 

AlterNet is an award-winning news magazine and online community that creates original 

journalism and amplifies the best of hundreds of other independent media sources. AlterNet’s 

aim is to inspire action and advocacy on the environment, human rights and civil liberties, social 

justice, media, health care issues, and more. Since its inception in 1998, AlterNet.org has grown 

dramatically to keep pace with the public demand for independent news. We provide free 

online content to millions of readers, serving as a reliable filter, keeping our vast audience well-

informed and engaged, helping them to navigate a culture of information overload and 

providing an alternative to the commercial media onslaught. Our aim is to stimulate, inform, 

and instigate. 
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RESOURCES ON MEDIA LITERACY 

 

For related articles see Resources on Journalism listed above 

 

Center for Media Literacy 

http://www.medialit.org/ 

A pioneer in its field, the Center for Media Literacy (CML) is an educational organization that 

provides leadership, public education, professional development and educational resources 

nationally. Dedicated to promoting and supporting media literacy education as a framework for 

accessing, analyzing, evaluating, creating and participating with media content, CML works to 

help citizens, especially the young, develop critical thinking and media production skills needed 

to live fully in the 21st century media culture. The ultimate goal is to make wise choices 

possible. 

 

Pew Research Center 

http://pewresearch.org/about/ 

The Pew Research Center is a nonpartisan "fact tank" that provides information on the issues, 

attitudes and trends shaping America and the world. It does so by conducting public opinion 

polling and social science research; by analyzing news coverage; and by holding forums and 

briefings. It does not take positions on policy issues. 

The Center's work is carried out by seven projects: 

� Pew Research Center for the People & the Press 

� Pew Research Center's Project for Excellence in Journalism 

� Pew Internet & American Life Project 

� Pew Forum on Religion & Public Life 

� Pew Hispanic Center 

� Pew Global Attitudes Project 

� Pew Social & Demographic Trends Project 

 

Analysis and Commentary 

http://pewresearch.org/pubs/?TypeID=2  

Americans are widely dissatisfied not only with government but with most major institutions. 

One notable exception: the technology industry. 

 

Publications on News Media 

http://pewresearch.org/topics/newsmedia/ 

This section features selected Pew Research Center reports (since 2005) on the news media. 

Individual project websites contain more reports related to this topic. In particular, please visit 

Project for Excellence in Journalism, which conducts content analysis to examine trends in news 

coverage and aggregates data related to the news industry. Also visit the Pew Research Center 

for the People & the Press, which examines the public's interest in the news and attitudes of 

and toward the press. 

 

Global/Local: Media Literacy for the Global Village 

http://www.medialit.org/pdf/mlk/33_globallocal.pdf 

PDF article on Media Literarcy. 
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RESOURCES ON MEDIA LITERACY 
 

Camera Always Lies, The Breaking the Myth of Journalistic Objectivity 

http://www.medialit.org/reading_room/article639.html 

In line at the supermarket, you notice a photo on the cover of a news magazine. But it may not 

be what it appears to be. New technology has created the possibility to alter photographs, with 

precision and quality, in a completely undetectable manner. Digital manipulation of 

photographs is happening more and more often these days, usually going unnoticed and 

without comment. 

 

Gullible Statistics Exercise  

http://www.medialit.org/reading_room/article123.html 

A student at Eagle Rock Junior High won first prize at the Greater Idaho Falls Science Fair, April 

26. He was attempting to show how conditioned we have become to alarmists practicing junk 

science and spreading fear of everything in our environment. In his project he urged people to 

sign a petition demanding strict control or total elimination of the chemical "dihydrogen 

monoxide."  

 

Center for Media & Democracy 

http://www.prwatch.org/ 

An outstanding organization serving social change activists, journalists, researchers, 

policymakers, and the public. Sponsors these projects and much more: 

• PR Watch, which investigates and exposes how the public relations industry and other 

professional propagandists manipulate public information, perceptions and opinion on 

behalf of governments and special interests. Sign up for the weekly “spin” alert. 

• Spin of the Day, which offers web-based daily reporting on public relations, 

propaganda and media spin. 

• SourceWatch, an Internet-based "open content" encyclopedia of people, groups and 

issues shaping the public agenda. 
 

Video Basics and Production Projects for the Classroom 

http://www.medialit.org/reading_room/article3.html  

Film has proven its power to engage us for over 100 years; radio for over 70 years, television for 

50, and computer media, the new kid on the block, is proliferating faster than its predecessors. 

Students watch it all. Integrating media production in your curriculum can help you find new 

access to students and help them find new access to the material. Media production engages 

and excites; it leads to unexpected discoveries, increased self-awareness and esteem, 

sharpened critical thinking, analytical skills, group work skills, and ability to communicate ideas. 

Media production demands writing and rewriting, research, group effort, and clarity of thought. 

Media production offers a means for students to talk to whomever they think is an important 

audience. It does all this because students want to say things that have meaning to them - 

authentic production comes from authentic learning.  
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RESOURCES ON MEDIA LITERACY 
 

Adbusters Media Foundation 

https://www.adbusters.org/ 

Based in Vancouver, B.C., Canada, "we are a global network of artists, activists, writers, 

pranksters, students, educators and entrepreneurs who want to advance the new social activist 

movement of the information age." Check out their Spoof Ad Gallery. Adbusters 

publishes Adbusters magazine and has an advocacy advertising agency. 

 

Violence Formula: Analyzing TV, Video and Movies 

http://www.medialit.org/reading_room/article94.html 

Violence is the foundation of many films, TV movies, and action series. In fact, violence is often 

synonymous with "action." Because screenwriters, directors and producers use violence often 

and in many ways, how do we begin to recognize the distinctions in media violence? How do we 

determine if a shootout or fist fight is one too many? One way is to understand that there is a 

basic formula to the portrayal of violence in TV, movies and video.  

 

Peter D. 

http://www.medialiteracy.net/ 

This website contains research, information and educational materials about how media 

literacy is used for science-based prevention and Internet safety. It is a contact point for 

engaging him and other experts in media and prevention for keynotes, student presentations, 

training, curricula design and consultation for prevention initiatives. 

 

Medialiteracy.com 

http://www.medialiteracy.com/ 

Media are the most powerful cultural forces on the planet. Millions of people watch, read and 

listen for hours a day. In developing countries, people's lives are transformed as media become 

part of their culture.  

 

David Domke: The Journalism Revolution Is Now 11/05/2010 

http://www.kuow.org/program.php?id=18738 

Journalism is a vastly different world these days. Print papers are closing. Blogs are dominating. 

But David Domke isn't crying. He says the public is actually now more engaged in news than 

ever before! Domke did a study with old and young news consumers. The young ones asked, 

"Why did you let only a few people decide the news for you?" The sixty–five plus group said, 

"how do you even know what is news?" The twenty–somethings responded, "at least we get to 

figure it out for ourselves." 

 

ABC's of Media Literacy: What Can Pre-Schoolers Learn? 

http://www.medialit.org/reading_room/article566.html 

We don't expect preschoolers to be able to understand the nuances of Shakespeare or write an 

essay. We do expect that if we start them with simpler building blocks they will someday 

master these skills. 
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RESOURCES ON MEDIA LITERACY 
 

Campaign for a Commercial-Free Childhood 

http://www.commercialfreechildhood.org/ 

A "national coalition of health care professionals, educators, advocacy groups and concerned 

parents who counter the harmful effects of marketing to children through action, advocacy, 

education, research, and collaboration."  

 

Commercializing Childhood: The Corporate Takeover of Kids’ Lives - Multinational Monitor 

Jul/Aug 2008 

http://www.multinationalmonitor.org/mm2008/072008/interview-linn.html 

Susan Linn is associate director of the Media Center at Judge Baker Children’s Center and 

instructor in psychiatry at Harvard Medical School. She is also co-founder and director of the 

coalition Campaign for a Commercial-Free Childhood (CCFC). She is the author of The Case for 

Make Believe: Saving Play in a Commercialized World (2008) and Consuming Kids: The Hostile 

Takeover of Childhood (2004). 

 

No Escape: Marketing to Kids in the Digital Age - Multinational Monitor Jul/Aug 2008 

http://www.multinationalmonitor.org/mm2008/072008/chester.html 

With the proliferation of media in children’s lives, marketing now extends far beyond the 

confines of television and even the Internet, into an expanding and ubiquitous digital media 

culture. The new “marketing ecosystem” encompasses cell phones, mobile music devices, 

instant messaging, videogames and virtual, three-dimensional worlds. New marketing 

practices in these diverse media environments are fundamentally transforming how 

corporations — notably including food and beverage companies — sell to young people. 

 

Intoxicating Brands:  Alcohol Advertising and Youth - Multinational Monitor Jul/Aug 2008 

http://www.multinationalmonitor.org/mm2008/072008/jernigan.html 

People were drinking alcohol long before the alcohol industry hooked up with Madison Avenue, 

but the beer, wine and liquor companies clearly believe advertising affects consumption 

patterns. 

Alcohol companies spend close to $2 billion every year advertising in the United States alone. 

From 2001 to 2007, they aired more than 2 million television ads and published more than 

20,000 magazine advertisements. Such heavy advertising inevitably leads to heavy youth 

exposure. That so much of the industry’s advertising is aired on programming, or published in 

magazines, with large youth audiences makes this problem much worse. 

 

Media Portrayal of Men — Alpha and Beta Male Stereotypes  

http://medialiteracy.suite101.com/article.cfm/media-portrayal-of-men--alpha-and-beta-male-

stereotypes 

There has been much discussion on female stereotypes in the media; but, what about male 

stereotypes? How is the ideal man portrayed on television shows, in movies, and even in video 

games? How does the concept of masculinity in the media impact the psychological 

development of boys and young men? 
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RESOURCES ON MEDIA LITERACY 
 

Media Violence and Children: Tips for Neutralizing the Effects of Media Violence on 

Children 

http://medialiteracy.suite101.com/article.cfm/media-violence-and-children 

Does violence on TV affect children? According to decades of research on media violence, it is 

likely to be a contributing factor. Years of exposure to violent video games, cartoons, and 

television shows may play a role in forming aggressive behavior. There is also concern that this 

type of content leads to increased feelings of both insecurity and apathy. According to 

the American Psychological Association, regular exposure can desensitize children to suffering, 

lead to a fearful perception of the world, and increase aggression towards others. 

 

Media Ethics Today: The Difference Between Social Responsibility and Libertarian Theory 

http://medialiteracy.suite101.com/article.cfm/media_ethics_today 

http://medialiteracy.suite101.com/article.cfm/media_ethics_today 

As forms of communication evolve, avenues of news reporting increase, and the scope of media 

influence expands, media ethics becomes an increasingly important issue in modern society. 

People are exposed to television news, radio broadcasting, newspaper articles, and now digital 

media as well. The mass media is an intrinsic part of everyday lives. What exactly drives the 

powerful Western media — government mandates, social responsibility and the quest for truth, 

or is it the financial goals of large media corporations? 

 
The Center of Innovation: Media, Conflict and Peacebuilding 

http://www.usip.org/programs/centers/media-conflict-and-peacebuilding 

This Center of Innovation focuses on harnessing the power of the media for peacebuilding, and 

on developing new strategies for countering the abuse of media during conflict. 

Media have been both targets and weapons in violent conflict. Seizing the airwaves, 

broadcasting divisive messages, blocking Internet access and intimidating journalists are just 

some of the well-known tactics used to ensure control over information and promote violence. 

Less well developed is the capacity of the media for building peace. Although there have been 

many efforts to use different media as peacebuilding tools, there remain huge gaps in our 

understanding of what works and how to integrate media into conflict management strategies. 

This Center seeks to bridge those gaps through systematic analysis and innovative 

programming. The Center conducts research, develops programming across all forms of media, 

and promotes cooperation and information sharing among policymakers, experts, media 

actors, and peacebuilding practitioners. 

 

The Common Language Project 

http://www.commonlanguageproject.net/ 

The mission of the Common Language Project is to engage, educate and inform Americans of 

all ages on the crucial human issues of our time through innovative and accessible journalism. 

The Common Language Project is a nonprofit multimedia production house that reports news 

from around the world about the people affected by key social justice issues, with a specific 

focus on stigmatized regions and peoples underrepresented in the traditional media. Our 

coverage is focused on issues of human rights, gender equality, social and economic justice, 

immigration, education, labor, health, environmentalism and resource equality. 
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RESOURCES ON MEDIA LITERACY 
 

CLP Media Education  

http://www.commonlanguageproject.net/education.php 

The Common Language Project offers media literacy and production workshops in a variety of 

educational settings throughout the United States and Canada. Our curriculum varies 

according to educational level, and can be custom tailored to specific classroom needs. 

For middle school and high school classes we cover basic media literacy, discussing the role of 

independent media in society and issues of diversity and ownership in media. We also offer 

trainings on basic multimedia production. We also offer trainings specific to our reporting. 

Check out the Water Wars Global Gateway site - an interactive portal where students can not 

only read, listen to and view stories, but also interact with journalists and fellow students in the 

US and in Nairobi, Kenya, created in partnership with the Pulitzer Center On Crisis Reporting. 

For undergraduate and graduate courses we cover multimedia production, the nuts and bolts of 

international reporting and web-publishing, and career development in independent media. 

 

Pulitzer Gateway 

http://pulitzergateway.org/ 

The Pulitzer Gateway is part of the Pulitzer Center on Crisis Reporting’s larger Global Gateway 

educational initiative. This program engages the next generation on pressing systemic 

international issues. Pulitzer Center-funded reporting projects serve as the departure point for 

a multi-dimensional educational experience. Students become active participants in the 

exploration, dissemination, and discussion of critical issues. 

 

Digital Media, Storytelling and the Repression of Communication 

http://www.slideshare.net/hrhmedia/digital-media-and-authoritarian-systems 

Slideshow by Hanson Hosein 
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RESOURCES ON MEDIA LITERACY 
 

 The Revolution Is Here: How Digital Media and Awakened Citizens Are Changing the  

World. 

The University of Washington Department of Communication partnered with Town Hall in 

Seattle to present a four-part lecture series on journalism, digital media, and civic engagement. 

All of the speakers were UW Communication professors: David Domke (October 13, 2009), 

Hanson Hosein (January 7 2010), Lance Bennett (March 4, 2010), and Ralina Joseph (May 6, 

2010).  

 

David Domke: Healthcare in the Media Revolution 

http://www.com.washington.edu/news/articles/townhallseattle.html 

David Domke (October 13, 2009)  

It wasn’t so long ago that staying informed meant subscribing to your hometown newspaper 

and watching one of three broadcast networks. Today, the business models of “the news” are 

under siege, and with them the role and popular understanding of journalism itself: in its place, 

niche-marketed cable shows, and an amateur and professional “news-gathering” apparatus of 

blogs, news portals, and social networking. A media revolution is being waged all around us—

how are we doing? As where and how we get our news changes, can we still interpret in the 

same way? And what are the consequences for our democracy? A new series, co-produced with 

the University of Washington’s Department of Communication and called The Revolution is 

Here: How Digital Media and Awakened Citizens Are Changing the World, will explore the ways 

we are empowered and diminished in the new media environment. Each program in the four 

part series will zero in on a different “top story”; the series kicks off with Professor (and 

Department Chair) David Domke’s analysis of the ways public engagement around and news 

coverage of the healthcare debate inflect, and even supplant, public understanding. 

 

The Digital Media Revolution: Hanson R. Hosein on the Middle East 

http://www.livestream.com/mcdm/video?clipId=pla_c842a42a-36a4-4368-b51a-8ccc27c047eb 

 Hanson Hosein (January  13, 2010)  

The second installment of Town Hall’s new series with University of Washington Department of 

Communication, The Revolution is Here: How Digital Media and Awakened Citizens Are 

Changing the World, features Hanson Hosein, director of UW’s Master of Communication in 

Digital Media. Formerly a foreign correspondent for NBC News, Hosein will discuss how people 

under authoritarian regimes, such as Iran, are using new technologies to communicate, and 

seizing back some of the concentrated power formerly exerted through a tightly controlled 

state media. UW Political Scientist Lance Bennett responds to Professor Hosein’s case, and 

moderates the audience discussion. Presented by the Town Hall Center for Civic Life, with the 

University of Washington Department of Communication. 
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RESOURCES ON MEDIA LITERACY 
 

Climate Change in the Media Revolution: W. Lance Bennett 

http://www.com.washington.edu/news/articles/bennett_townhall.html 

Lance Bennett (March 4, 2010) 

The third installment of the Town Hall/University of Washington Communication Department 

series, The Revolution is Here: How Digital Media and Awakened Citizens Are Changing the World, 

will feature W. Lance Bennett, Professor and Director of the UW’s Center for Communication 

and Civic Engagement. Each program in the four-part series zeroes in on a different “top story”; 

tonight’s topic is “Manufacturing Climate Controversy: Why the News Doesn’t Work for Many 

Citizens in the Digital Age.” Bennett will discuss climate change and how the media have 

fanned doubts and controversies while evidence of deteriorating global conditions continues to 

mount, address problems with the news that relate to these patterns, and illustrate how 

information and citizen engagement on issues such as the environment are beginning to 

change online. Series supported by the True-Brown Foundation.  

 
Dr. Ralina Joseph on Finding Diversity on Television 

http://www.kuow.org/program.php?id=18188 

In the 1950s, the portrayal of blacks in the comedy show "Amos and Andy" infuriated the NAACP. They 

took CBS to court to get it yanked off the air. When the TV industry unveiled its fall season in 1999, the 

NAACP declared it a white out. Since then, NAACP has done careful studies on the diversity represented 

on television. The findings show the TV industry has made some strides but there's still more to be done. 
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LESSON PLANS ON JOURNALISM/MEDIA LITERACY 

 

 

Lesson Plans Involving Journalism from The New York Times 

http://www.nytimes.com/learning/teachers/lessons/journalism.html  

This site includes numerous lesson plans on journalism.  We have listed only a few below. 

 

Lessons on Reporting and Writing 

http://www.nytimes.com/learning/issues_in_depth/20080707.html 

• Right on Time?  

Researching and Writing a Breaking News Story on Deadline  

• Picking Up the Pieces and Putting them Back Together  

Writing Breaking News  

• The Whole Story  

Learning to Write Informative and Thorough News Articles  

• What Weather When and Where?  

Writing Gripping News about Seemingly Ordinary Topics  

• Extra! Extra! (Information)  

Creating News Items that Help Readers Understand Current Events  

• From the Home Front  

Writing Feature Articles to Accompany Front Page Stories 

 

Making It Personal: Ten Ways to Connect The New York Times to Your Own Life  

http://www.nytimes.com/learning/issues_in_depth/10TimesConnectionIdeas.html 

Here are ten accessible and engaging ways to help students see from others' perspectives and 

make connections between their own lives and the world at large using the resources of 

NYTimes.com.  

 

Big Ideas Ten Ways to Inspire Personal Writing With The New York Times 

http://www.nytimes.com/learning/issues_in_depth/10PersonalWritingIdeas.html 

Ten Writing Prompts: Stuck for an idea? Use the suggestions included in this lesson to spark 

personal writing. 

 

Skill Set: 10 Ways to Learn Cross-Curricular Skills With The New York 

Timeshttp://www.nytimes.com/learning/issues_in_depth/10CrossCurricSkillsIdeas.html 

Reading, viewing, and listening to NYTimes.com features--from articles to podcasts to 

photographs to interactive graphics and videos--can sharpen cross-curricular skills and offer a 

variety of ways to connect to content of all kinds.  

 

Critical Lenses: Exploring the New Lens Blog with a Critical Eye  

http://www.nytimes.com/learning/teachers/lessons/20090522friday.html  

In this lesson, students examine several iconic photographs and those featured in The Times 

Lens blog to generate criteria for what makes for a great photograph. They then use a selected 

Lens post as a model to create their own photo essays for exhibition in a classroom show.  

Review the Academic Content Standards related to this lesson.   

  



 19 

LESSON PLANS ON JOURNALISM/MEDIA LITERACY 
 

Ethics! Ethics! Read All About It! Exploring Ethical Questions Raised by the News 

http://www.nytimes.com/learning/teachers/lessons/20090417friday.html 

In this lesson, students examine ethical issues raised by news stories in The Times by reading 

and discussing The Ethicist's new blog, The Moral of the Story, and in additional stories they 

find in the daily newspaper on an ongoing basis. Includes a companion lesson for Grades 3-5. 

 

 School Newspaper Unit 

http://commtechlab.msu.edu/sites/letsnet/frames/bigideas/b6/b6u3.html 

Students will research and write articles that will be published in an electronic newspaper.  

 

Literacy for the 21st Century: An Overview and Orientation Guide to Media Literacy 

Education 

http://www.medialit.org/reading_room/article540.html 

Provides a complete framework for critical inquiry, using CML’s Five Core Concepts, and Five 

Key Questions for both construction and deconstruction of media, along with handouts.  Gives 

explanations and Guiding Questions to illustrate how to connect the Key Questions when 

consuming or producing or participating with media.  Provides in-depth explanations and the 

foundational role of the Five Key Questions of Media Literacy. Offers a sample inquiry into 

visual language: "How to Conduct a ‘Close Analysis' of a Media ‘Text.' 

 

Project SMARTArt: A Case Study in Elementary School Media Literacy and Arts Education 

http://www.medialit.org/reading_room/article659.html 

Discover innovative strategies for implementing media literacy and the arts while meeting state 

education standards in this comprehensive case study 

 

Listening to the Beat of World Music 

http://www.medialit.org/reading_room/article104.html 

Music puts a face on a country in a way no news report ever can. Paul Simon's Graceland album, 

recorded in the mid-1980s with the South African a capella group Ladysmith Black Mombazo, 

brought life in South Africa close to many North Americans for the first time. Music offers a life-

affirming, human-scale introduction to others and ignites a desire to understand more about 

the people and culture who make it. 

 

The World in 22 Minutes: Constructing a TV News Lineup 

http://www.medialit.org/reading_room/article692.html 

An important part of understanding the constructedness of media is recognizing that choices 

are made and that those choices can influence people and society. The decision of what to 

include and what to leave out is made all the time as media creators struggle to balance 

competing needs. By enacting the role of news producers and organizing a simple 22-minute 

TV newscast, students experience the process of making the critical choices about what gets 

aired and what is never seen. 
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 LESSON PLANS ON JOURNALISM/MEDIA LITERACY 
 

Going Global: Exploring News from a Global Perspective  

http://www.nytimes.com/learning/teachers/lessons/20090403friday.html 

In this lesson, students analyze the Internet home pages of both The Times and its Global 

Edition, then compare the front pages of local, national, and international papers in order to 

gain a more global perspective on world events and an understanding of why such a perspective 

is valuable. Includes a companion lesson for Grades 3-5.  

 

Becoming An Informed Consumer of Print Journalism 

http://www.highschooljournalism.org/Teachers/Lesson_Plans/Detail.cfm?lessonplanid=232  

Students will be able to critically evaluate a newspaper for accuracy, credibility, and bias as well 

as determine a newspaper's target audience. The purpose of the critical analysis is for students 

to have an understanding of the types of newspapers available to them so that they can make 

informed decisions about where to go for different types of information. 

 

What's Your Function? 

http://www.highschooljournalism.org/Teachers/Lesson_Plans/Detail.cfm?lessonplanid=423  

In order to create a product that meets the needs of the audience, student journalists need to 

know what those needs are. This lesson introduces students to the functions the public expects 

members of the media to perform.  

• What functions are the media expected to perform in our society?  

• Why are these social functions important in our society?  

• Which of the roles is most important? Least important?  

• Does the local media play these roles? In what ways?  

• Does our newspaper reflect these social roles within our school? Are the roles different 

within the school setting?  

 
It’s News to Me: Teaching About the Newspapers 

http://www.educationworld.com/a_lesson/lesson/lesson140.shtml 

According to a survey conducted by the Audit Bureau of Circulations and the Newspaper 

Association of America, seven out of ten teenagers ages 12 to 17 reported they read a 

newspaper at least once a week, and 47 percent said the newspaper was their main source of 

news and information. It's clear that most students are familiar with the informational and 

educational value of newspapers. But what do they know about the contents and structure of 

the newspaper they read? Can they tell a news article from a feature or an editorial? Can they 

determine the accuracy of a particular news article? Can they find specific information quickly? 

 

Ten Great Activities: Teaching With the Newspapers 

http://www.educationworld.com/a_lesson/lesson/lesson139.shtml 

The newspaper is the most widely used of the media [as a teaching instrument in the 

classroom], the direct result of a national campaign by publishers, known as Newspapers in 

Education (NIE). 
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LESSON PLANS ON JOURNALISM/MEDIA LITERACY 

 

10 Ways to Sell an Idea: The Basics of Persuasion 

http://www.medialit.org/reading_room/article696.html 

The power of advertising is its ability to persuade and advertisers have a wide array of 

techniques to use in constructing their persuasive messages. This activity introduces ten 

common techniques that can be found in many ads. Students identify and deconstruct 

examples of these techniques in magazines and then create their own ads using some of these 

strategies. By combining analysis with production, students not only become conscious of the 

ways advertising works but also more active and critical with the advertising they encounter 

every day – whether on T-shirts, television, the Internet, billboards, or at the mall. 

 

Maps and Pictures in Our Head 

http://www.medialit.org/reading_room/article693.html 

When we list types of media, we seldom include maps. But maps, as mass produced 

representations, are ideal for deeper explorations of media "constructedness" – for example, 

that mediated messages contain both truths and distortions, that choices of what to include 

and exclude can have political and social consequences, and that media cloaked in a scientific 

"aura of credibility" are seldom questioned. Through uncovering the bias and subjectivity 

inherent in maps, students puncture the false assumption that maps (or any media) are ever 

truly "objective." 

 

How to Monitor the News 

http://www.medialit.org/reading_room/article233.html 

How well do local news outlets in your community cover minority issues?  

To find out, organize a media monitoring project in a class or discussion group. Just one week of 

monitoring can surprise you with what's included — and what's left out.  

 

Ads-R-Us: Understanding Target Marketing 

http://www.medialit.org/reading_room/article698.html 

A major aspect of core key question #3 is the idea that different people experience media 

messages differently. It is also true that similar groups of people tend to respond similarly to 

the same message. Because of this, advertisers often create different ads to sell the same 

product to different (niche) audiences. They spend large amounts of research time and money 

to learn about what appeals to people based on their gender, class, age, religion, ethnicity, 

health, family upbringing, etc. This information guides them to target ads that will appeal to 

groups with similar fantasies, fears, desires, insecurities, hopes -- and dreams. In this activity 

groups of students create different ads for the same product -- but for different audiences. As 

they design the ads, students will experience how their ideas, attitudes and even stereotypes 

about the audience influence the messages they create. 
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LESSON PLANS ON JOURNALISM/MEDIA LITERACY 

 

What's Missing? Making Room for Multiple Perspectives 

http://www.medialit.org/reading_room/article701.html 

Sometimes what is missing from a media message can be more important than what is 

included. Using stories and events found in classroom texts, students select one story and 

generate a list of all the people who are missing from the story but who could have been 

affected by the events. Then they choose one person and retell the story from his/her missing 

perspective. Being able to recognize and name missing perspectives is a critical skill in today's 

media culture. 

 

Why We Communicate? Three Basic Tasks 

http://www.medialit.org/reading_room/article702.html 

Knowing why a media message is being sent is important because it gives us a context for 

interpretation and clues for how to respond. Students begin their exploration of motive by 

generating ideas about why people communicate and organizing them in the three basic 

categories that media scholars identify: to inform, to persuade or to entertain. They will then 

choose one topic and create three media texts that communicate that topic in one of the three 

ways: informing, persuading and entertaining 

 

Valuing Different Views: Taking a Stand on Media Violence 

http://www.medialit.org/reading_room/article699.html 

Violence is a controversial issue that touches us all either through the media or in person. In the 

public debate about media in our culture, concerns about violence in the media often float to 

the top. While violence is a very common word, it is also a complex concept that contains many 

different insights and interpretations. In this activity students are required to "take a stand" 

about issues of violence in order to demonstrate different perspectives and understandings we 

all carry. A key facet of understanding is empathy and that requires learning how to value 

different points of view. 

 

Five Key Questions That Can Change the World: Deconstruction 

http://www.medialit.org/reading_room/article661.html 

Five Key Questions That Can Change the World: Deconstruction, is an innovative collection of 

25 cornerstone lesson plans - five for each of CML's Five Key Questions of media literacy for 

consumers.  

 

Basic Visual Language I: Three Building Blocks 

http://www.medialit.org/reading_room/article694.html 

Because so much of today's communications, including the news, comes to us visually, it is 

critical students learn the basics of visual communication. This activity introduces three 

fundamental elements of visual language. As students photograph each other with different 

lighting, from opposite camera angles and in varied compositions they begin to see how these 

techniques influence the various meanings we can take from a visual message. 
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LESSON PLANS ON JOURNALISM/MEDIA LITERACY 

 

Basic Visual Language II: How to Analyze a Visual Text 

http://www.medialit.org/reading_room/article695.html  

Through cooperative observation, analysis and discussion, students learn to recognize how the 

basic visual elements learned in activity 2A – lighting, camera angle and composition – are used 

in real-life media texts. As they compare and contrast different magazine covers featuring the 

same person, they begin to notice how visual techniques convey both obvious and subtle 

meanings. In this process, they discover many more visual techniques, such as body language, 

symbolism, color, etc., that influence feelings as well as ideas. For a practical application, 

students use their growing repertoire of visual techniques to construct two very different 

photographic images of the same person. 

 

What Makes A Good Female Character? 

http://www.medialit.org/reading_room/article478.html 

When Women in Film, an organization of industry women in Los Angeles, instituted The 

Luminas Awards for the positive depiction of women in media, they spent much time 

developing and clarifying the criteria for the awards. Students will discuss these criteria in this 

educational unit prepared by the Center for Media Literacy. 

 

Snapshots from a TV Album: Scenarios Explore Family Viewing Habits 

http://www.medialit.org/reading_room/article103.html 

Two skits to help kids and parents reflect on TV viewing habits. 

 

Media Stereotypes: How Differences Divide 

http://www.medialit.org/reading_room/article700.html 

Respect and harmony in a multicultural society depends on people's ability to understand and 

recognize the difference between a generalization (a flexible observation) and a stereotype (a 

rigid conclusion). The goal of this activity is for students to recognize the role media play in 

creating and perpetuating stereotypes. Using gender as the subject of inquiry, students collect 

and analyze pictures of females and males from magazines and then write a generalization and 

a stereotype for each image. By creating their own generalizations and stereotypes students 

sharpen their awareness of the difference between the two and become more sensitive to the 

values and points of view implicit in media portrayals. 

 

Power, Persuasion, and Propaganda: Exploring Multiple Motives 

http://www.medialit.org/reading_room/article704.html 

While commercial media is created to generate profit, non-commercial media has many 

motivations – from influencing people how to vote or sharing ways to protect the environment 

to convincing us the world is flat or promoting racist beliefs. With so much information 

available today through media, students need to be able to recognize media messages that are 

motivated by power and persuasion in order to become independent and critical thinkers. First, 

students will search for and discuss media messages that have purposes other than just making 

money. Then group production projects will help students discover the power of propaganda 

for both positive and negative ends thus yielding greater understanding of the multiple (and at 

times ulterior) motivations in today's media landscape. 
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RESOURCES/LESSON PLANS FOR TEACHING THE WORLD OF POLITICAL CARTOONS 

 

Understanding the World of Cartoons 

What is a political cartoon? What is the history of political cartoons? How can we teach history 

through political cartoons? How can we understand world cultures through humor? How can we 

use cartoons to analyze current events in the classroom?  

The following resources are excerpted from Understanding the World of Political Cartoons 

(produced by the World Affairs Council, Global Classroom for the Newspapers in Education 

Curriculum series). Scroll down to find the entire 63-page curriculum located at; 

http://www.world-affairs.org/globalclassroom/curriculum/default.htm 

 

Drawing Political Cartoons 

http://artsedge.kennedy-center.org/content/2100/ 

The purpose of using political cartoons is to develop both factual knowledge and interpretive 

skills. Students must have background information before they can analyze a political cartoon 

or drawing, so it is easiest to teach this skill using a current event. Once the students have 

mastered the analysis of current events, they should able to approach similar tasks with 

historical cartoons and drawings. 

 

Using Political Cartoons In The Classroom 

http://www.history.org/history/teaching/enewsletter/volume3/october04/teachstrategy.cfm 

Political cartoons, as they came to be known in the mid-nineteenth century, are one of the 

most widely used forms of propaganda during wartime. They provide political and social 

commentary, often using caricature or distortion to make a point. Students respond to the 

humor, and analysis of cartoons provides opportunities for discussion and writing activities. 

 

Analyzing the Stylistic Choices of Political Cartoonists 

http://www.readwritethink.org/classroom-resources/lesson-plans/analyzing-stylistic-choices-

political-923.html 

Students learn terminology that describes comics and political (or editorial) cartoons and 

discuss how the cartoonists’ choices influence the messages that they communicate. Students 

first identify and define the various parts of a cartoon, including layout and design, angles, and 

text terms. After discussing several cartoons as a full class, each student analyzes the 

techniques that the same cartoonist uses in five or more cartoons. Students compare the 

techniques in the group of cartoons and draw conclusions about why the cartoonist chose the 

specific techniques to communicate their messages. This lesson points to contemporary 

political cartoons but can also be completed with historical political cartoons.  

 

Cartoon Drawing in the Classroom 

http://homeschool-curricula.suite101.com/article.cfm/cartoon_drawing_in_the_classroom 

It’s a known fact that all kids love cartoons. Here are some exciting ways that homeschooling 

families can draw on that natural fascination to help children of all ages learn Social Studies, 

History, Politics, and develop advanced critical thinking skills. Through cartoon drawing, kids 

will be able to reinforce what they learn. 
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RESOURCES/LESSON PLANS FOR TEACHING THE WORLD OF POLITICAL CARTOONS 
 

Steps to Analyzing a Political Cartoon 

http://www.towson.edu/heartfield/lessons/prop/cartoonanlyD.html 

This worksheet aids students in analyzing political cartoons. 

 

Analyzing the Purpose and Meaning of Political Cartoons 

http://www.readwritethink.org/classroom-resources/lesson-plans/analyzing-purpose-meaning-

political-794.html  
The decisions students make about social and political issues are often influenced by what they 

hear, see, and read in the news. For this reason, it is important for them to learn about the 

techniques used to convey political messages and attitudes. In this lesson, high school students 

learn to evaluate political cartoons for their meaning, message, and persuasiveness. Students 

first develop critical questions about political cartoons. They then access an online activity to 

learn about the artistic techniques cartoonists frequently use. As a final project, students work 

in small groups to analyze a political cartoon and determine whether they agree or disagree 

with the author's message. 

 

Use Editorial Cartoons to Teach About Elections Past and Present 

http://www.educationworld.com/a_curr/curr210.shtml 

Wise teachers around the United States are using news stories about the primary elections and 

the upcoming national election as a timely lesson in citizenship. But don't forget one other tool 

for teaching citizenship and critical thinking -- newspaper editorial cartoons! Bring the power of 

editorial cartoons -- the strength of their images and the power of their messages -- into your 

classroom! 

 

Teaching With Documents: Political Cartoons Illustrating Progressivism and the Election of 

1912 

http://www.archives.gov/education/lessons/election-cartoons/ 

The Progressive Era, as the period in history at the turn of the 20th century has come to be 

known, was a time of tremendous social, economic, and political changes, and the presidential 

election of 1912 typified the reform spirit of the period. Beginning in the late 1800s with the 

challenge to the "spoils system" of machine politics, progressivism gathered momentum 

between 1900 and 1916, as the desire for reform permeated the minds of the American people.  

 

Understanding the World of Cartoons 

What is a political cartoon? What is the history of political cartoons? How can we teach history 

through political cartoons? How can we understand world cultures through humor? How can we 

use cartoons to analyze current events in the classroom?  

The following resources are excerpted from Understanding the World of Political Cartoons 

(produced by the World Affairs Council, Global Classroom for the Newspapers in Education 

Curriculum series). Scroll down to find the entire 63-page curriculum located at; 

http://www.world-affairs.org/globalclassroom/curriculum/default.htm 
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INTEGRATING STEM TOPICS INTO YOUR TEACHING 

 

Global Classroom supports the Washington STEM Initiative which seeks to improve student 

achievement and opportunity in areas critical to our state’s economic prosperity: Science, 

Technology, Engineering, and Mathematics (STEM). The Initiative aims to catalyze innovation 

in the state’s K-12 education system, increase teacher effectiveness and student learning, and 

dramatically raise the number of Washington students graduating ready for college and work 

and succeeding in STEM degree programs. These efforts are intended to benefit every student 

in the state, with a particular emphasis on accelerating the achievement of low income 

and minority students. 
 

Below are resources that might help you integrate STEM into your into your humanities/social studies classroom. We 

encourage you to pass these suggestions on to your colleagues in other subject areas. 

 

Journalism.org - Data Sets 

http://www.journalism.org/by_the_numbers/datasets 
The Project for Excellence in Journalism is pleased to offer scholars access to raw data sets from 

PEJ research. All uses of this data should reference the Project for Excellence in Journalism as 

the source of the data and acknowledge that the PEJ bears no responsibility for interpretations 

presented or conclusions reached based on analysis of the data. 

 

EurekAlert! 

http://www.eurekalert.org/ 

EurekAlert! is an online, global news service operated by AAAS, the science society. EurekAlert! 

provides a central place through which universities, medical centers, journals, government 

agencies, corporations and other organizations engaged in research can bring their news to the 

media. EurekAlert! also offers its news and resources to the public. EurekAlert! features news 

and resources focused on all areas of science, medicine and technology. 

 

I Want Media 

http://www.iwantmedia.com/ 

The media industry is in an era of fundamental change: The rise of the Internet ... the wave of 

corporate mega-mergers ... the convergence of new technologies ... These factors and more 

are transforming the media landscape. This revolution is taking place at breakneck speed, 

requiring professionals in all areas of the media to have access to information at an accelerated 

pace. Hence, I WANT MEDIA was created to be a one-stop spot for the latest media news and 

resources.  

 

The Camera Always Lies: Breaking the Myth of Journalistic Objectivity 

http://www.medialit.org/reading_room/article639.html 

In line at the supermarket, you notice a photo on the cover of a news magazine. But it may not 

be what it appears to be. New technology has created the possibility to alter photographs, with 

precision and quality, in a completely undetectable manner. Digital manipulation of 

photographs is happening more and more often these days, usually going unnoticed and 

without comment. 
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Knight Citizen News Network 

http://www.kcnn.org/about/about_kcnn/ 

The Knight Citizen News Network is a self-help portal that guides both ordinary citizens and 

traditional journalists in launching and responsibly operating community news and information 

sites. It seeks to help build capacity for citizens who want to start their own news ventures and 

to open the doors to citizen participation for traditional news organizations seeking to embrace 

user-generated content. Above all it seeks to impart an understanding of the qualities that 

make for responsible and credible journalism. The Network will offer numerous learning 

modules with guidance on how to populate citizen news sites with content, how to use 

databases and new technology to jumpstart reporting, and how to train citizen journalists.  It 

will provide a unique database of known citizen media sites, searchable by town and other 

criteria. 

 

CyberJournalist.net 

http://www.cyberjournalist.net/about/ 

CyberJournalist.net is a news and resource site that focuses on how the Internet, convergence 

and new technologies are changing the media. 

The site offers tips, news and commentary about online journalism, citizen’s media, digital 

storytelling, converged news operations and using the Internet as a reporting tool. 

CyberJournalist.net highlights examples of online journalism with the aim of recognizing those 

who do great work and helping those who don’t. The site also explores how technology is 

affecting journalism, with an emphasis on how the Internet can help all journalists better do 

their jobs. 

 

Peter D. 

http://www.medialiteracy.net/ 

This website contains research, information and educational materials about how media 

literacy is used for science-based prevention and internet safety. It is a contact point for 

engaging him and other experts in media and prevention for keynotes, student presentations, 

training, curricula design and consultation for prevention initiatives. 

 

Analysis and Commentary 

http://pewresearch.org/pubs/?TypeID=2  

Americans are widely dissatisfied not only with government but with most major institutions. 

One notable exception: the technology industry. 

 

5 Essential Tools for the Mobile Journalist 

http://mashable.com/2010/02/01/mobile-journalist-tools/ 

The multi-function playground that is the smartphone has shrunk the capabilities of a van-sized 

1970’s news team into the pocket of a single reporter. Today, front-page news can stream from 

any individual with a cell phone camera and a Twitter account, as it did during Iran’s election 

protests last summer. Today, major news outlets, such as CNN, have crowdsourced parts of 

their newsroom to locally-savvy citizen journalists, often armed with little more than a 

camcorder. 
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Pew Research Center 

http://pewresearch.org/about/ 

The Pew Research Center is a nonpartisan "fact tank" that provides information on the issues, 

attitudes and trends shaping America and the world. It does so by conducting public opinion 

polling and social science research; by analyzing news coverage; and by holding forums and 

briefings. It does not take positions on policy issues. 

The Center's work is carried out by seven projects: 

� Pew Research Center for the People & the Press 

� Pew Research Center's Project for Excellence in Journalism 

� Pew Internet & American Life Project 

� Pew Forum on Religion & Public Life 

� Pew Hispanic Center 

� Pew Global Attitudes Project 

� Pew Social & Demographic Trends Project 
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Watch Newshour Extra from PBS 

http://www.pbs.org/newshour/extra/  

Read global news written for young people; watch the daily video clip, and contribute your 

own essay, personal story, or poem.  Look  under “Student Voices” to read what some very 

thoughtful young people are saying about current events.  

 

Reel Grrls 

http://www.reelgrrls.org/ 

Reel Grrls empowers young women from diverse communities to realize their power, talent 

and influence through media production. Our mission is to cultivate voice and leadership in 

girls at a vulnerable age in their development. What distinguishes our program is the high-

level of support that our female mentors offer and the high level of commitment that we 

ask for in return. 

Our participants don't just drop into a computer lab after school — they develop lasting 

relationships with women filmmakers and learn skills that propel them to leadership roles in 

their community, college scholarships, and careers in the media industry. 93% of our 

participants state that they feel more confident being a leader after participating in our 

program. 

 

Visit DoSomething.org 

http://www.dosomething.org/ 

It is our aim to inspire, support, and celebrate a generation of doers: people who see the 

need to do something, believe in their ability to get it done, and then take action. At 

DoSomething.org we provide the tools and resources for you to convert your ideas and 

energy into positive action. 

  

Listen to Nicholas Kristof’s Message 

http://www.oprah.com/media/20090925-tows-nicholas-kristof-message 

As a New York Times columnist and co-author of Half the Sky, Nicholas Kristof has seen 

firsthand how women and girls can better their communities-and the world-with just a 

small amount of help. His advice on how you can help just one person achieve some very 

big dreams. Note: every year year Nicholas Kristof offers a university student the 

opportunity to to travel with him somewhere in the world to blog for nytimes.com and to 

file videos to The Times and Youtube. 

How Young People Can Change the World 

http://www.oprah.com/article/oprahshow/20090925-tows-kristof-young-people 

A message from Nicholas Kristof to young people. 

 

Teaching Children Empathy 

http://www.oprah.com/article/oprahshow/oprahshow/pkgregistry/20090925-tows-

kristof-parents 

A message from Nicholas Kristof and Sheryl WuDunn. 
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Submit to PEARL World Youth News from iEARN  

http://www.pearl.iearn.org/pearlnews/ 

An online international news service managed by secondary school students from around 

the world. Adhering to the highest journalistic standards, students select the issues they 

want to report on, and write, edit, and publish their articles on the web-based news service. 

School publications can reprint articles from PEARL World Youth News to add a global 

component to their news.  Any secondary school student (between 14-19 years old) can join 

the news service as a PEARL Reporter after successfully completing a (no-cost) online 

training and certification course. 

 

Puget Sound Off 

http://www.pugetsoundoff.org/ 

The mission of the Puget Sound Off (PSO) is to provide youth with a forum for discussion, 

artistic expression, and action as a way to empower and encourage youth to have a strong 

voice. The project aims be a catalyst for increasing youth involvement and engagement 

within the community while encouraging expression of one's beliefs, respect for others, and 

commitment to public service. 

 

Youth Noise: Find, Explore, and Network a Cause 

http://www.youthnoise.com/ 

YN is a social networking site for people under the age of twenty-seven who like to connect 

based on deeper interests than Paris Hilton's wardrobe and want to get engaged within a 

cause. Find a cause, join the discussion and get involved. Whatever your cause-from human 

rights and education to clean water and sports for social good-promote it here. 

 

Think Ahead 

Look at what folks a little bit older than you are doing.  The stories on sites like 

changemakers.net might just spark the idea of a lifetime in your mind! 
 

Changemakers (Ashoka)  

http://www.changemakers.com/ 

Changemakers is a community of action where we all collaborate on solutions.”  

Read stories of people developing innovative solutions to real problems all over the 

world.  View entries in competitions where changemakers compete for seed money 

to fund their projects.  Start thinking about your own project! 

 

Change.org 

http://www.change.org/ 

Change.org raises awareness about important causes and empowers people to take 

action with leading non-profits.” 

 

Join or Start a High School  Journalism Group 

http://www.highschooljournalism.org/Teachers/Teachers.cfm?currPage=2&currSection=1&star

tPage=1&id=21&mode=bystate&statecode=48&s=3&SchoolType=H 
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Start the Press! 

http://www.highschooljournalism.org/Teachers/Teachers.cfm?id=73 

Write for or start a high school newspaper. 

Participate in a  Summer Journalism Workshop/Internship/Camp 

 
 

Seattle University Journalism Summer Workshop 

http://www.seattleu.edu/artsci/jsw/default.aspx?id=16818 

Seattle University will sponsor the Journalism Summer Workshop for high school students 

in June. All expenses are paid.  

 

The Washington Journalism Education Association 

http://www.highschooljournalism.org/Students/Students.cfm?id=17                             

WJEA presents its Summer Journalism Workshop for newspaper, yearbook, and broadcast 

students. It will include sessions in production, leadership, photojournalism, writing and 

more.  

 

Journalism in Mexico with Projects Abroad 

http://www.internabroad.com/listingsp3.cfm/listing/20603/cnID/57 

What better way to improve both your Spanish and your journalistic skills than to work with 

a newspaper or radio station in Mexico? Our journalism internships are open to interns of all 

ages and levels of experience, no matter whether you are on a gap year or a career break. 

All we ask is that you are able to write and speak Spanish to a good standard. Many interns 

who don't feel confident enough in their language skills start off doing a month or two on 

another project practicing their conversation skills before joining the journalism project. 

 

Journalism Placements in Mexico 

http://www.globalvolunteerprojects.org/journalism/mexico.htm  

Our journalism placements in Mexico are based at various newspapers, TV stations, radio 

stations and websites. Our placements are tailored to your experience, interests and level 

of Spanish. For those with basic or no Spanish you will be working on publications and 

websites serving the English speaking populations of Puerto Vallarta or Guadalajara. 

 

Loyola Sponsors Media Literacy Camp for Middle-schoolers 

http://www.loyola.edu/newsroom/news/09/0721_media_literacy.html 

Sojourner Truth, set to open in fall 2010, will focus on teaching middle school students how 

to critically analyze elements of media and popular culture as well as produce their own 

media content. The camp is designed to raise awareness of the school’s focus in the months 

leading up to the school’s launch. Campers will participate in discussions of the purposes of 

media, both beneficial and otherwise; receive training from Critical Exposure, a non-profit 

that works to support young people in developing skills as documentary photographers and 

advocates; use software to create original public service announcements; and take a field 

trip to the Newseum in Washington, D.C. 
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FemmeFilmTexas 

http://www.femmefilmtexas.org/programs/camp.html 

The Film Camp for Girls at University of Texas at Austin is nine days and eight nights of fun 

and film! During camp, girls will learn the nuts and bolts of filmmaking, including 

screenwriting, acting, cinematography and editing, while living in a private women's dorm 

in West Campus. Girls will find inspiration for their projects through visits to the University 

of Texas campus and daily film screenings, as well as "campfire chats" with industry 

professionals. Working in small groups, girls will create short films under the supervision 

and instruction of local women filmmakers in a supportive and inspiring environment. 

Campers will also have the opportunity to learn about media literacy and women 

filmmakers. At the end of camp, we'll screen the short films for an audience of friends and 

family at a local theatre. One final note: We are committed to making this experience open 

to any girl who dreams of attending our camp. 

 

  Journalism – GHANA 

http://www.internship-journalism-ghana.org/ 

Our volunteers in Ghana work for established newspapers in the capital of Accra and the 

smaller town of Cape Coast, investigating and writing their own articles and building up an 

impressive portfolio of published work. We also have placements in radio stations where 

volunteers can gain experience behind the scenes as well as behind the microphone. 

 

KUOW Internship 

http://www.kuow.org/about/internships.php 

Weekday High is KUOW's summer internship program for seven high school students 

interested in practicing radio journalism. Students apply in late spring. The six week session 

takes place in late July through August. Weekday High meets afternoons, Monday through 

Thursday. Interns report, edit and produce radio stories for podcast and broadcast. For an 

application and more information, visit the Weekday High page. 

 

Shameless for Girls Who Get It 

http://www.shamelessmag.com/blog/2009/05/media-literacy-camp-this-saturday/ 

This year, we’ve started a program called Making Noise which is a media literacy initiative 

for young women in this city to connect the negative portrayals of women in the media 

with the gender violence women face on our bodies, in our neighbourhoods in our homes. 

We want to talk about the politics of media ownership but also give spaces for young 

women to create their own media, with the sole goal of launching a summer campaign 

against street harassment. 
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The Media Spot 

http://themediaspot.org/blog/generation_connection_summer_camp_gainesville_fl  

The Generation Connection is a non-profit inter-generational summer camp in Gainesville, 

Florida. Since its inception in 2002, TMS has served on the board, and has been integrating 

video production and media literacy into the camp through the TGC Clips of the Day. In 

2008 we began working with TGC to expand the camp to new locations -- bringing the TMS 

video production experience along, of course.  

 

Eat the State 

http://www.eatthestate.org/ 

A forum for anti-authoritarian political opinion, research and humor. We're always looking 

for shorts for Eat These Shorts!, One Planet, etc. If you're ambitious, write a whole article. 

We're all experts in something -- here's a chance to share the wealth of information. Drop 

off 10, 20, 50, 100 -- whatever you have time for -- copies of dead-tree Eat the State! around 

your Seattle neighborhood. We need people who can do it reliably every week, but you 

don't hafta do many. You can pick 'em up from University Baptist Church Have fun-raising 

ideas? Contacts for hosting benefits? Design skills to create ETS! merchandise Business 

meetings to talk about gossip, the state of the world, and ETS! content, fundraising, and, 

well, business, are the second Wednesday of each month The paper version of ETS! needs 

ads to raise money to kill more trees! (which we distribute around Seattle every week). 
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The State of Investigative Journalism In Nigeria 

http://loomnie.com/2010/05/05/the-state-of-investigative-journalism-in-nigeria/ 

Using interviews conducted with Nigerian journalists, this article explores Nigerian 

journalists’ understandings of investigative journalism, and whether they use it to 

investigate the allegations of corruption scandals against various public officeholders. The 

results show that Nigerian journalists have a fair understanding of investigative journalism. 

However, they do not fully agree that it is being practiced. The results also show that 

clientelism is a feature of journalism practice, and one of the factors that impedes the 

practice of investigative journalism. The research has identified the challenges militating 

against the practice of investigating journalism in order to uncover the cases of corruption 

scandals. Such impediments include poor remuneration, bad working conditions, 

corruption within the media, and the relationship between publishers and politicians. 

 

The Rise of Iran's Citizen Journalists - BBC News 

http://news.bbc.co.uk/2/hi/8176957.stm 

It has been 40 days since Neda Agha-Soltan, a young Iranian woman, was killed during an 

anti-government protest in Tehran. Within hours, graphic scenes showing her final seconds 

of life dominated newspapers and bulletins over the world. Yet this moment wasn't 

recorded by a professional journalist working for a big news organisation. Instead, a regular 

bystander captured the powerful footage and uploaded it online. The clip of Agha-Soltan's 

death is just one of hundreds of pieces of citizen journalism to come from Iran in the past 

few months. With journalists forced to stay in their hotel rooms, or even leave the country, 

these amateur recordings quickly became the only means of getting uncensored news out 

of Tehran.  

 

Speaking Truth to Power: The Changing Role of Journalism in Egypt 

http://www.allacademic.com/meta/p_mla_apa_research_citation/1/8/0/2/8/p180287_index.

html 

This paper seeks to build an analytical framework to understand changes in Egyptian 

journalism since the popularization of satellite news and the Internet. This paper argues 

that distributional changes in the Arab mediascape favored by new information and 

communication technologies have resulted in changes to journalism practices and 

identities that have altered the political function of journalism. Based on fieldwork in Egypt, 

this paper examines the impact of these distributional changes on the logic of the 

journalistic field and its relations with the political field. It begins by laying out a theoretical 

framework based on the notion of distributional change, power as a function of knowledge, 

journalistic agency and identity. It then analyzes the case of Egypt, tracing the historical 

path along which its media system developed and examining the actors, practices, and 

values that structure journalism today. It concludes that the changes in the practice of 

journalism resulting from increased competition have resulted in increasing 

professionalization, the convergence of universal journalistic norms, and a journalistic 

habitus that is strengthening independence from the state. Such changes are reinforced by 

distributional changes that favor a social epistemology premised on access to information, 

political engagement with the media, multiple viewpoints, and representation.  
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Global Voices: Vietnam: Online Attacks vs. Critics 

http://globalvoicesonline.org/2010/04/01/vietnam-online-attacks-vs-critics/ 

Google and McAfee reported that cyberattacks targeting critics of bauxite mining in 

Vietnam could be coming from forces which are close to the government of Vietnam. 

 

Third Journalist Gunned Down in Two Weeks 

http://en.rsf.org/honduras-third-journalist-gunned-down-in-16-03-2010,36715 

Nahúm Palacios, the news editor of local TV station Televisora de Aguán-Canal 5, was killed 

in a hail of bullets on 14 March in Tocoa, a town near the Atlantic coast 400 km north of the 

capital, becoming the third journalist to be gunned down in Honduras in the past two 

weeks. 

 

Journalism in Mexico Is a Dangerous Business - News America Media May 2009 

http://news.newamericamedia.org/news/view_article.html?article_id=8d8849f9d4f13e80a5

3ad34703c98905 

“No story is worth a life, and we all know it. But even with all the precautions we had 

casualties,” he says, referring to the case of Armando Rodriguez, a journalist from El Diario 

de Juarez, who was killed in November of last year as he was leaving his home. Like 

thousands of casualties in the war against the drug cartels, to this day the case is 

“technically under investigation,” a term used by authorities to stave off questioning. 

 

Corruption & Calamity: Limiting Ethical Journalism in Mexico and Central America 

http://lass.calumet.purdue.edu/cca/gmj/OldSiteBackup/SubmittedDocuments/archivedpap

ers/fall2002/rockwell.htm 

In the culture of journalism, ethical lapses are often greeted with the same disdain a U.S. 

Marine might show to a colleague accused of having “no code.”  A transgressor may be 

demoted, marginalized, or leave the business through disgrace. But in the changing ethical 

tableau of Mexico and Central America, other results are often possible.  Journalists who 

strive to attain an ethical code may find themselves more than simply shunned by corrupt 

colleagues:  they could be the focus of threats, victims of physical assaults, or become 

statistics of another lethal attack against journalists in one of the most dangerous regions 

of world to test the limits of free expression. 

 

Journalism In The Americas - Knight Center for Journalism 

http://knightcenter.utexas.edu/blog/?q=en/node/6047 

Juan Cuevas, editor of a newspaper in the southern state of Guerrero is used to getting 

phone calls from traffickers. "They call and say: 'You only have to inform. Do not 

investigate, do not comment, do not editorialize,'" Cuevas tells the AFP news agency. "I feel 

limited as a journalist. If we carried out investigations, we wouldn't be here. The heroes are 

buried. I don't want to be a hero." 
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Ghana Institute of Journalism 

http://www.gij.edu.gh/  

The Ghana Institute of Journalism (GIJ) was formally opened on Monday, 16th October 

1959 by the then Minister  of Information and Broadcasting to provide formal and 

professional training in Journalism and Public Relations to help in the socio-economic 

development of the country and the continent. The Institute has had full accreditation for 

its Bachelor of Arts degree and diploma programmes in Communication Studies from the 

National Accreditation Board (NAB) 

 

Lost in Transition: Moldovan Journalism During the Last 15 Years 

http://www.allacademic.com/meta/p_mla_apa_research_citation/0/9/0/3/0/p90303_index.h

tml 

This case study utilizes qualitative interviews conducted with Moldovan print and broadcast 

journalists during 1992 and 2005 to show how variables involved in Ekaterina Ognianova’s 

“transitional press concept” apply in a country such as Moldova, one of the poorest and 

most turbulent of the former Soviet republics. At the heart of Ognianova’s model is the idea 

that transitional countries are those that are moving from one type of economy to another. 

In this environment, newspapers, magazines, radio stations, and TV stations tend to align 

themselves with one of a wide variety of antagonistic normative “press philosophies.” 

Interviews revealed that Moldovan journalists represent a mix of press philosophies 

consistent with Ognianova’s transitional model. Furthermore, the coexistence of such 

varied press philosophies can be found in both the 1992 and 2005 interviews, suggesting 

that Moldovan journalism’s transitional status has remained the same for more than a 

decade. Findings expand the scope of the transitional model both economically and 

geographically. 

 

Moldova and the media: Why Track Human Trafficking? 

http://www.ejc.net/magazine/article/moldova_and_the_media_why_track_human_traffick

ing/ 

Over the past decade, myriad reports about human trafficking from or through Moldova 

have appeared in European and US media. The articles are often sensationalist; they 

obscure the issue or tarnish the image of entire countries – as well as the mainstream 

media’s reputation in general. Local, national and international media outlets do little 

original reporting on trafficking in persons in Moldova. The press generally report on human 

trafficking only for topical stories. Little follow-up reporting is done after initial reports are 

published, if any is done at all. Coverage is mostly done ad hoc and in sensationalistic 

fashion. 

 

Journalism Network – Moldova: Media Landscape  

http://www.journalismnetwork.eu/index.php/_en/country_profiles/moldova/ 

Freedom of the press is a fundamental right in Moldova, confirmed by the Constitution. The 

penal code and press laws, however, prohibit defamation and insulting the state. According 

to Freedom House, an organization which investigates the level of press freedom in each 

country, Moldova does not have free press. 
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China Orders Journalists to Retrain in Communist Theory - BBC News 

http://www.guardian.co.uk/media/greenslade/2010/mar/11/press-freedom-journalism-

education 

China wants to crack down on press freedom and introduce a new training system that 

requires journalists to train in Marxist and communist theories of news. 

 

Hush Money Journalism - China Digital Times 

http://chinadigitaltimes.net/2010/02/hush-money-journalism/ 

Later last year, a dozen journalists were discovered to have taken hush money totaling 2.6 

million yuan, according to a Hebei Provincial government report released January 9. Local 

authorities in Weixian, Hebei Province bribed journalists, including four from national 

media, to silence a mining accident that occurred July 14, 2008. Crowds of journalists lined 

up for hush money to be handed out after a local coal mine accident in Shanxi Province 

Nov. 3, 2008. 

 

Gunmen Kill Journalist From Somali Radio Station - CBS News 

http://www.cbsnews.com/stories/2010/05/04/ap/africa/main6459181.shtml 

Gunmen in the Somali capital killed a veteran journalist working for the state-run radio 

station Tuesday, and colleagues said they suspect the killing was because of the station's 

critical view of insurgents. 

 

Colombian Journalism In Jeopardy 

http://www.guardian.co.uk/media/2005/nov/03/pressandpublishing.broadcasting 

It was a May afternoon when Hollman Felipe Morris received a wreath and condolences 

announcing his death, despite being in good health. Morris, a documentary film-maker and 

presenter of a weekly Colombian current affairs programme, knew his TV critics meant 

business. Aside from kidnappings and beatings, 54 Colombian journalists have been 

assassinated in the past 10 years, the majority of which have never been investigated. 

"Journalists are not diverting away from the government line on any issue. Ninety-five per 

cent of journalists only use official government statistics and information for their reports", 

he says, citing a recent survey conducted in Colombia by the Network of Free Press (a 

Colombian press freedom organisation). 
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     Unless otherwise noted, all excerpts are taken directly from the Amazon site. 

 

Convergence Culture: Where Old and New Media Collide - Henry Jenkins (2008) 

http://www.amazon.com/Convergence-Culture-Where-Media-

Collide/dp/0814742955/ref=pd_sim_b_7 

Henry Jenkins, founder and director of MIT's comparative media studies program, debunks 

outdated ideas of the digital revolution in this remarkable book, proving that new media 

will not simply replace old media, but rather will learn to interact with it in a complex 

relationship he calls "convergence culture." The book's goal is to explain how convergence 

is currently impacting the relationship among media audiences, producers and content, a 

far from easy undertaking. As Jenkins says, "there will be no magical black box that puts 

everything in order again." Jenkins takes pains to prove that the notion of convergence 

culture is not primarily a technological revolution; through a number of well-chosen 

examples, Jenkins shows that it is more a cultural shift, dependent on the active 

participation of the consumers working in a social dynamic. He references recent media 

franchises like Survivor, The Matrix, and American Idol to show how the new participatory 

culture of consumers can be utilized for popular success and increased exposure. Jenkins' 

insights are gripping and his prose is surprisingly entertaining and lucid for a book that is, at 

its core, intellectually rigorous. Though wordy at times, Jenkins' impressive ability to break 

down complex concepts into readable prose makes this study vital and engaging. 

 

The Media in Your Life: An Introduction to Mass Communication (4th Edition)  Jean 

Folkerts (2007) 

http://www.amazon.com/Media-Your-Life-Introduction-

Communication/dp/020552365X/ref=pd_sim_b_5 

The Media in Your Life explores the social, historical, economic, and technological 

implications of the media in our culture and how to use the media effectively in our lives. 

Written by three highly regarded scholars and teachers, this book explores a system-wide 

view of the interacting social, historical, economic, and technological forces at work in 

today's rapidly evolving mass media. Too often, mass communication books rely only on 

popular publications or on academic research. Folkerts, Lacy, and Larabee believe that all 

forms of scholarship provide insight into mass communication. In The Media in Your Life, the 

authors have combined the concrete practice of journalism with empirical research, 

enabling the reader to comprehend the impact of the dynamic media that are an integral 

part of our lives today. The Media in Your Life guides the reader through today's whirlwind 

of mass communication by providing the information and critical thinking skills necessary 

to consider objectively the media and its roles in their lives. Readers are challenged to look 

at their own use of the media and to observe patterns they see in media industries, 

personalities, structures, and market trends in order to become more informed media 

consumers. 
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Mightier than the Sword: How the Media Have Shaped American History, Second Edition 

Rodger Streitmatter (2007) 

http://www.amazon.com/Mightier-than-Sword-American-

History/dp/0813343909/ref=pd_sim_b_1 

Streitmatter, a teacher at the School of Communications at American University in 

Washington, D.C., has produced this work both as a text for his course of the same name and as 

a source of information for the general public. Streitmatter describes 14 major historical events 

that have been shaped by the influence of print and electronic media and that have drastically 

affected American politics, economics, and society. He uses as examples journalists from Tom 

Paine to Rush Limbaugh who have broken away from the media "pack" mind-set to "set the 

agenda" during crucial events rather than merely record them with stenographic precision. In 

succinct, engrossing prose, Streitmatter shows how courageous, effective communicators have 

accepted their own and their medias' limitations to shape the outcome of events from 

abolitionism to anti-Semitism, women's rights to civil rights, the Ku Klux Klan to Vietnam. It 

seems the pen is not only mightier than the sword but also mightier than corruption, tyranny, 

and bigotry. Patricia Hassler 

 

We Interrupt This Newscast: How to Improve Local News and Win Ratings, Too Tom 

Rosenstiel, etc. (2007) 

http://www.amazon.com/We-Interrupt-This-Newscast-

Improve/dp/0521691540/ref=sr_1_1?ie=UTF8&s=books&qid=1273684553&sr=8-1 

Local television newscasts around the country look alike and are filled with crime, accidents, 

and disasters. Interviews with more than 2,000 TV journalists around the country demonstrate 

that news looks this way because of the ingrained belief that 'eye-ball grabbers' are the only 

way to build an audience. This book contradicts the conventional wisdom using empirical 

evidence drawn from a five-year content analysis of local news in more than 154 stations in 50 

markets around the country. The book shows that 'how' a story is reported is more important 

for building ratings than what the story is about. Local TV does not have to 'bleed to lead'. 

Instead local journalists can succeed by putting in the effort to get good stories, finding and 

balancing sources, seeking out experts, and making stories relevant to the local audience. 
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We the Media: Grassroots Journalism by the People, for the People Dan Gillmor (2006) 

http://www.amazon.com/We-Media-Grassroots-Journalism-

People/dp/0596102275/ref=pd_sim_b_2 

"We the Media, has become something of a bible for those who believe the online medium will 

change journalism for the better." -Financial Times 

Big Media has lost its monopoly on the news, thanks to the Internet. Now that it's possible to 

publish in real time to a worldwide audience, a new breed of grassroots journalists are taking 

the news into their own hands. Armed with laptops, cell phones, and digital cameras, these 

readers-turned-reporters are transforming the news from a lecture into a conversation. In We 

the Media, nationally acclaimed newspaper columnist and blogger Dan Gillmor tells the story of 

this emerging phenomenon and sheds light on this deep shift in how we make--and consume--

the news.Gillmor shows how anyone can produce the news, using personal blogs, Internet chat 

groups, email, and a host of other tools. He sends a wake-up call to newsmakers-politicians, 

business executives, celebrities-and the marketers and PR flacks who promote them. He 

explains how to successfully play by the rules of this new era and shift from "control" to 

"engagement." And he makes a strong case to his fell journalists that, in the face of a plethora 

of Internet-fueled news vehicles, they must change or become irrelevant. 

 

The Creation of the Media: Political Origins of Modern Communication Paul Starr (2005) 

http://www.amazon.com/Creation-Media-Political-Origins-

Communication/dp/0465081940/ref=sr_1_3?ie=UTF8&s=books&qid=1273678893&sr=1-3 

In this engrossing, panoramic history of the development of American media, Pulitzer winner 

Starr (The Social Transformation of American Medicine) ranges from our nation's founding, when 

the Constitution made the postal service the one nationalized industry and the Bill of Rights 

denied the federal government any role in regulating the press, to the eve of WWII, when 

commercial radio broadcasting flourished under very different cultural, political and economic 

conditions. Throughout, Starr shows that our country's original impulse to promote the postal 

service and press as part of its vision of nation building established a pattern of support for an 

open, continent-wide market that would assume different forms and policies as new waves of 

media were introduced. Starr brilliantly argues, however, that the government preference for 

keeping things decentralized was finally challenged by the advent of the telegraph, as its 

technology and associated economies of scale centralized the communications industry. 

Confronting thorny new issues of monopoly and threats to the guaranteed rights of free 

expression and individual privacy, the country then had no choice but to take on a regulatory 

role. Starr vividly demonstrates how complicated that role became with media like motion 

pictures and broadcasting, as the nation experienced immigration, urbanization and major 

cultural shifts: suddenly, counter forces in favor of moral regulation were petitioning the 

government to use all of its power to restrain mass media. The culture wars had begun. 
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The Press Effect: Politicians, Journalists, and the Stories that Shape the Political World 

Kathleen Hall Jamieson (2004) 

http://www.amazon.com/Press-Effect-Politicians-Journalists-

Political/dp/0195173295/ref=pd_sim_b_3 

"The greatest generation was used to storming beachheads. Baby boomers such as myself was 

used to getting caught in a quagmire of Vietnam where politics made decisions more than the 

military sometimes." These garbled sentences, from a speech George W. Bush gave a month 

after September 11, were not dissimilar to those the President had delivered earlier. Yet the 

U.S. press, which had vigilantly chronicled all of Bush's earlier malapropisms, had decided the 

president had changed and was now eloquent. This fascinating, well documented and 

entertaining critique of the national press makes the case that the mainstream media doesn't 

so much report the news as create it, especially when journalists "transform the raw stuff of 

experience into presumed fact and arrange facts into coherent stories." University of 

Pennsylvania communications professor Jamieson and research fellow Waldman focus mainly 

on how the press reported the 2000 election, the Supreme Court's decision on the Florida vote 

and its response to national politics after 9/11. In each instance, they uncover and substantiate 

how the national press shapes the news. During the election, for instance, the press adapted a 

"frame" for each candidate, presenting Bush as "not too bright" and Gore as "untrustworthy." 

This "frame" defined most of the coverage, they say. Jamieson and Waldman's analysis is eye 

opening, and much of it is highly provocative. Intelligent and timely, this is an important 

addition to the literature on media and current events. 

 

Thinking Clearly: Cases in Journalistic Decision-Making  Tom Rosenstiel, ed. (2003) 

http://www.amazon.com/Thinking-Clearly-Cases-Journalistic-Decision-

Making/dp/0231125887/ref=sr_1_1?ie=UTF8&s=books&qid=1273684707&sr=1-1 

Written by professional journalists and classroom-tested at schools of journalism, these case 

studies are designed to provoke conversation about the issues that shape the production and 

presentation of the news in the new media age of the twenty-first century. This is no abstract 

ethics manual for reporters but rather a survey of real-life moments when people working in the 

news had to make critical decisions. In these episodes, questions of craft, ethics, competition, 

and commerce intertwine, affecting the way we, the consumers of news, understand the world 

around us. The case studies cover a range of topics - the commercial imperatives of newsroom 

culture, standards of verification, the competition of public and private interests, including the 

question of privacy - in a variety of settings: Watergate, the Richard Jewell case, John McCain´s 

2000 presidential campaign, and the Columbine shooting, among others. 
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The Elements of Journalism: What Newspeople Should Know and The Public Should Expect 

Bill Kovach (2001) 

http://www.amazon.com/Elements-Journalism-Newspeople-Should-Public/dp/0609806912 

These are tough times for journalism. Newsroom executives' bonuses tend to be based on their 

company's profit margin. Journalists are constantly jockeying for the time and space necessary 

to tell their stories as they see fit. Only 47 percent of Americans even read a newspaper. 

And Time and Newsweek--news magazines, remember?--"were seven times more likely to have 

the same cover story as People magazine in 1997 than in 1977." It's no wonder that in 1997, the 

Committee of Concerned Journalists formed to "engage journalists and the public in a careful 

examination of what journalism was supposed to be." The Elements of Journalism reports the 

results of that study, which included 21 public forums (attended by 3,000 people), in-depth 

interviews with 100 journalists, editorial content studies, and research into the history of 

journalism.  

 

Remediation: Understanding New Media Jay David Boulter (2000) 

http://www.amazon.com/Remediation-Understanding-Jay-David-

Bolter/dp/0262522799/ref=pd_sim_b_3 

"The authors do a splendid job of showing precisely how technologies like computer games, 

digital photography, film television, the Web, and virtual reality all turn on the mutually 

constructive strategies of generating immediacy and making users hyperaware of the media 

themselves. . . . The authors lay out a provocative theory of contemporary selfhood, one that 

draws on and modifies current notions of the `virtual' and `networked' human subject. Clearly 

written and not overly technical, this book will interest general readers, students, and scholars 

engaged with current trends in technology." -- M. Uebel, Choice 

Media critics remain captivated by the modernist myth of the new: they assume that digital 

technologies such as the World Wide Web, virtual reality, and computer graphics must divorce 

themselves from earlier media for a new set of aesthetic and cultural principles. In this richly 

illustrated study, Jay David Bolter and Richard Grusin offer a theory of mediation for our digital 

age that challenges this assumption. They argue that new visual media achieve their cultural 

significance precisely by paying homage to, rivaling, and refashioning such earlier media as 

perspective painting, photography, film, and television. They call this process of refashioning 

"remediation," and they note that earlier media have also refashioned one another: 

photography remediated painting, film remediated stage production and photography, and 

television remediated film, vaudeville, and radio. 
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NORTHWEST COMMUNITY MEDIA RESOURCES 

 
KUOW.org 94.9 

www.kuow.org 

The mission of KUOW is to create and serve an informed public, one challenged and 

invigorated by an understanding and appreciation of events, ideas and cultures. 

 

SCAN-TV 

http://www.scantv.org/ 

SCAN is a private, non-profit organization operating TV studios and state-of-the-art production 

facilities on behalf of the citizens residing in Seattle and King County. 

 

Longhouse Media & Native Lens 

http://longhousemedia.org/index.html  

Longhouse Media, a Washington State non-profit organization, was launched in January 2005 

by Executive Director, Tracy Rector and Artistic Director, Annie Silverstein with the support of 

the Swinomish Indian Tribal Community. Their vision was to start an indigenous media arts 

organization that would nurture the expression and development of Native artists, drawing 

from traditional and modern forms of storytelling, cultural identity, teaching and inquiry, based 

in the technologies of today. Central to Longhouse Media is the belief that young people are 

the next generation of storytellers and educators and we focus much of our efforts on our 

nationally acclaimed youth media program ‘Native Lens.’ * Native Lens teaches filmmaking to 

Native youth as a form of self-expression, inquiry, community development, and cultural pride 

and preservation. In the last four years the Native Lens program has grown and flourished due 

to an outpouring of support, and interest from Native youth, community members and tribal 

leaders. Youth produced work created through Native Lens has not only yielded strong and 

positive new media, but also increased participants‘ self esteem, worked as a catalyst for 

community interaction and dialog, and supported youth in the development of life skills and 

academic success in school. In only four dynamic years we have worked with more than 950 

Native youth in the Pacific Northwest through partnerships with regional tribes, funding 

agencies and established non-profits. 

 

The Seattle Times  

http://seattletimes.nwsource.com/html/home/index.html 

If you want to know what's happening in the Pacific Northwest, seattletimes.com is the place to 

be. We are the No. 1 news Web site in the Seattle region and reach millions of people every 

month in our own backyard and beyond. We blend the online savvy of our Web staff, the 

expertise of more than 200 journalists in the newsroom of The Seattle Times and the insights of 

our readers in a lively, always changing Web site that provides breaking news, sports, 

entertainment, technology, business, travel, commentary and community. 

 

Washington State Public Affairs TV Network 

http://www.tvw.org/index.cfm?bhcp=1 

TVW made history with the first-ever televised state court proceeding when it went on the air 

April 10, 1995, televising a death penalty case being heard by the Washington State Supreme 

Court. From the start, TVW has covered all three branches of state government - legislative, 

executive, and judicial - as well as public policy events of statewide significance. 
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NORTHWEST COMMUNITY MEDIA RESOURCES 
 

Seattle Weekly  

http://www.seattleweekly.com/ 

Founded in 1976 by an arts-starved East Coast transplant named David Brewster, the award-

winning Seattle Weekly has taken on as many faces as the city it covers through the course of 

time. But one thing has remained constant: stellar, engaging journalism that exposes municipal 

malfeasance just as often as it celebrates the wizards behind our civic curtain.  

 

Eat the State 

http://www.eatthestate.org/ 
A forum for anti-authoritarian political opinion, research and humor. 

 

Grist 

http://www.grist.org/about 

Grist has been dishing out environmental news and commentary with a wry twist since 1999 -- 

which, to be frank, was way before most people cared about such things. Now that green is in 

every headline and on every store shelf (bamboo hair gel, anyone?), Grist is the one site you can 

count on to help you make sense of it all.  

 

MISCmedia 

http://www.miscmedia.com/ 

Over the years, the column has included items about TV, film, theater, vacuum cleaners, 

politics (local and national), youth culture, clueless middle-aged professors complaining about 

youth culture, fashion, advertising, local publishing, bumper stickers, vanity license plates, the 

demise of great local institutions such as Frederick & Nelson and the Dog House restaurant, 

junk food, beer and wine, the new class wars (locally and nationally), postmodern philosophy, 

hypertext, the growth of desktop publishing and the Net, and the rise (and partial fall) of the 

local music scene. 

 

Palestine Chronicle 
http://www.palestinechronicle.com/ 

The Palestine Chronicle is an independent online newspaper that provides daily news, 

commentary, features, book reviews, photos, art, etc, on a variety of subjects. However, 

it's largely focused on Palestine, Israel, and the Middle East region. 

 

911 Media Arts 

http://www.911media.org/ 

A Seattle nonprofit media center promoting media-making through education programs, 

production and screening facilities, and distribution. Operates the youth media literacy project 

Reel Grrls. In a time of major advances in digital media 911 Media Arts Center envisions a future 

where independent voices thrive in a society that fosters diversity, innovation and 

artistic excellence. 
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Seattle Independent Media Center 

http://seattle.indymedia.org/ 

The Independent Media Center (www.indymedia.org), was established by various independent 

and alternative media organizations and activists in 1999 for the purpose of providing 

grassroots coverage of the World Trade Organization (WTO) protests in Seattle. The center 

acted as a clearinghouse of information for journalists, and provided up-to-the-minute reports, 

photos, audio and video footage through its website. Using the collected footage, the Seattle 

Independent Media Center (seattle.indymedia.org) produced a series of five documentaries, 

uplinked every day to satellite and distributed throughout the United States to public access 

stations. 

 

The Skanner 

http://www.theskanner.com/ 

The Skanner is a newspaper published in Portland, Oregon, and Seattle, Washington. 

Established in 1975, The Skanner News Group has advanced the cause of the Black Press in the 

North Western United States.  Through the newspapers and Web site The Skanner has provided 

regional and national corporate advertisers a variety of methods to effectively market their 

products and services to our readers.   

 

Real Change News 
http://www.realchangenews.org/ 
Real Change exists to create opportunity and a voice for low-income people while taking action 

to end homelessness and poverty. 

 

 

Action for Media Education 

http://action4mediaeducation.org/ 

Launched in 1991 as the Foundation For Family Television, the Seattle-based AME promotes 

and supports media literacy education programs for children, and provides critiques of existing 

children's television programming. 

 

Reclaim the Media 

http://www.reclaimthemedia.org/ 

A Northwest coalition of media activists, community broadcasters and journalists promoting 

press freedom and community media access as prerequisites for a functioning democracy. 

Organizers of the Sept 2002 Reclaim the Media convergence in Seattle. 

 

International Examiner 

http://www.internationalexaminer.org/ 

Established in 1974, the International Examiner (IE) is the oldest and largest nonprofit, pan-

Asian American publication in the Pacific Northwest. Named after the historic and thriving 

multi-ethnic International District (ID) of Seattle, the IE aspires to be a credible catalyst for 

building an inspiring, connected, well-respected, and socially conscious Asian Pacific American 

(APA) community.  
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SAVING AMERICA'S DEMOCRACY-SUSTAINING JOURNALISM 
 

The current newspaper crisis isn't just about the future of the printed product, write authors Victor Pickard and 

Joseph Torres, it's about the survival of democracy-sustaining journalism. We now have an opportunity to overhaul 

our media system and advocate for policies that would serve the informational needs of diverse communities. 

 

NEWSPAPERS are in trouble. Big media companies are in bankruptcy, century-old newsrooms 

have shut their doors, and thousands of journalists have lost their jobs. The day seems 

imminent when a major American city will wake up without a broadsheet on anyone's doorstep. 

 

The public's changing media habits have eroded the newspaper industry's monopoly on the 

local ad market. Today, more people get their news online than from newspapers. Fewer 

people are willing to pay for classified ads and are opting instead to place ads online. This is bad 

news for an industry that earns 90 percent of its revenue from print ads. Despite the many 

shortcomings of newspapers, our democracy requires a free and vibrant press. There's growing 

debate in Washington, D.C., about how to address the journalism crisis.  

 

The big media companies are pressuring Congress to prop up their failed business models by 

allowing more media consolidation and relaxing antitrust laws so they can collude on new "pay 

wall" and pricing schemes. 

 

But these shortsighted measures aren't the answer. We must recognize that the current crisis 

isn't just about the future of newspapers; it's about the survival of democracy-sustaining 

journalism. We now have a unique and fleeting opportunity to overhaul our media system and 

advocate for policies that would serve the informational needs of diverse communities. 

 

For too long, newspapers and other mainstream-media outlets have abandoned their 

commitment to public service in the pursuit of short-term gains. Even today, many newspapers 

remain profitable but their corporate owners are burdened by huge debt loads incurred during 

earlier consolidation sprees. 

 

We need new models whose sole criterion for success is not profit maximization. News isn't just 

another commodity. Journalism is an essential public service and critical infrastructure. Like 

many public goods, journalism has never been fully supported by the market; it always has 

been subsidized. But the advertising-subsidy system no longer works. 

 

During this transitional moment, there's much that needs to happen to rescue failing news 

operations while supporting the creation of new ones. First, we must rescue good assets from 

bad owners. Journalism is too precious to leave its future in the hands of absentee corporate 

owners. 

 

In this spirit, Free Press recently released a report endorsing five policy proposals that would 

help sustain newsrooms. We support new ownership structures such as nonprofit 501(c)3 and 

low-profit limited liability companies (L3Cs) that would remove market pressures from news 

operations and mandate public service. We also call for new tax incentives and bankruptcy laws 

to encourage local and diverse ownership. 
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In the past, many media owners have been hostile toward reform efforts. We hope that media 

owners unwilling to invest in quality journalism will take advantage of new policies allowing 

them to sell their properties to new local and diverse owners instead of hollowing out their 

newsrooms for short-term gains. 

 

Congress should immediately pursue the necessary tax-code changes to foster these new 

options. But the government also has a role to play in providing the resources for long-term 

solutions. Just as government invests in medical and scientific research to cure diseases, we 

need to fund the journalism experiments that might help heal our democracy. 

 

Along those lines, we propose the creation of a journalism jobs program that supports 

investigative reporting and provides multimedia training for new and veteran journalists. We 

also believe the government must fund research-and-development efforts for experimentation 

with innovative journalism models, as well as support a new public-media system that 

transforms public broadcasting into a world-class noncommercial news operation. 

To be clear, we oppose content regulation and any policies that would restrict speech or favor 

certain speakers. But we should embrace policies that promote free speech and the widest 

possible dissemination of diverse viewpoints. 

 

These structural changes benefit everyone involved: the media owners who wish to either rid 

themselves of money-losing ventures or shed debt to better focus on journalism; the journalists 

who wish to practice their craft according to the ideals that first drew them to the profession; 

and the communities that media are meant to serve. 

 

Unfortunately, many newspaper companies believe that setting up new "pay walls," suing 

bloggers who excerpt their content, or meeting in secret to set online prices is the way to save 

journalism. Others believe we should do nothing because the Internet will magically combine 

with market forces to give us the journalism we need. But given recent closures and 

bankruptcies of major newspapers — and the ongoing cutbacks in radio and TV journalism — 

we cannot merely wait to see what organically emerges to replace the news. 

 

Building a new media system will require broad engagement from journalists, academics, 

philanthropists, activists, policymakers, media owners and — most important — the public. 

We must be proactive through public policy and public engagement to advocate for an inclusive 

media system. For too long, journalism has marginalized communities of color, women and 

other disenfranchised groups. The depth of this crisis calls for something more than window 

dressing or incremental reforms. 

 

We can't miss this historic opportunity for vigorous experimentation with bold new models. 

This is a chance we cannot afford to waste. 

 

Victor Pickard, top, is a senior research fellow and Joseph Torres is government relations manager 

of Free Press. 

 

Taken From: 

http://seattletimes.nwsource.com/html/opinion/2009414766_guests05freepress.html 
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WHAT IS COMPREHENSIVE MEDIA EDUCATION? 

WHAT IS MEDIA LITERACY? 
 

By: Diedra Downs, Executive Director, Downs Media Education Center, Santa Fe, NM 

Comprehensive media education is the most exciting trend in school reform today. It leads our 

children, and eventually our society, to become media literate. Media literacy is defined as the 

ability to access, analyze, evaluate and produce information through a variety of mass media 

forms. 

Mass media includes radio, television, film periodicals and books (including text books), 

newspapers, computer on-line and interactive technologies, cultural environments (shopping 

malls, freeways, cereal boxes, etc.), popular music, and emerging technologies up to and 

including Virtual Reality. 

Access indicates the ability to: obtain a needed piece of equipment, know how to operate the 

equipment, understand options of research and informational sources, pursue avenues of 

becoming an informational message, Analyze indicates the ability to identify a myriad of 

individual elements, to correctly position each element within a given framework, and to 

explain the comparative weight of each element within the message as a whole. 

Evaluate indicates the ability to separate and identify personal or professional goals and values 

-- and to hold the identification as a system against which to judge the worth of both textual 

and sub textual messages. 

Produce indicates the ability to create and construct a personal mass media message, while 

resisting the temptation to simply mimic the styles and statements to which we are all 

continually exposed. Clearly, conventional literacy is a prerequisite -- one should be able to read 

and write in order to produce a communication in any format. Because of its tightly woven 

interdisciplinary nature, a comprehensive media education curriculum encompasses history, 

mathematics, language arts, critical thinking, technology, philosophy, logic citizenship, 

classical values, social studies, political science, fine arts, and other traditional pedagogical 

areas. And it presents these subjects in a way relevant to contemporary youth. 

From an industrial point of view we need workers with the modern ability to access, analyze 

evaluate and produce information, so in a sense, media literacy is a vocational mandate. But of 

course, we believe the urgency goes much deeper tan Voc. Ed. in a world awash with images, 

where our culture and society are profoundly integrated with and shaped by mediated 

messages, the ability to process information (especially iconographically coded information) is 

imperative to personal survival. 

From a democratic point of view, we need citizens who understand the inherent responsibilities 

of freedom, and are self-motivated enough to thoroughly research issues prior to exercising 

their right to vote. Too many elections have found too many of us casting ballots on sound bites 
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or emotional images, and too few of us informed of the issues which ultimately affect us and 

our families. Comprehensive media education addresses this phenomenon head on. 

Because Mass media is by nature a unilateral communication, when the students move back 

and forth between the analytic/critical thinking model and the production model (with product 

release to the public through various outlets), they experience their own importance -- which 

strengthens their sense of individual empowerment and responsibility. And it becomes clear 

that a meditated message is not the "voice of authority" which it at first appears to be. 

Additionally, and perhaps most importantly, as our society and its culture continue to be 

shaped by the breathtaking advancement of technology within the realm of electronic mass 

media, it is crucial that students learn how their own values and opinions are shaped by the 

commercially driven interests of industry -- with a bombardment of subliminal messages found 

everywhere from homes to schools to popular music. 

Understanding of the political economy of mass media becomes a sociological study of how our 

contemporary culture is evolving (or devolving -- away from traditional social priorities.) In 

studying the political economy of mass media within a commercial driven structure, students' 

eyes are opened to the overriding culture impact that private industry has in shaping our 

society. The Downs Center believes and teaches that a free-market economy is the best 

economic system available -- but that we must understand its liabilities as well as its benefits. 

You have probably guessed by now, correctly, that the implementation of a media literacy 

curriculum involves school reform at the most basic level. It is not reasonable to isolate the 

study of mass media when the reality of mass media is fully integrated into our classrooms, 

homes, businesses, and into our discretionary hours of recreation. 

What are called for are classrooms as fully integrated into "real life" models as mass media are 

integrated into genuine "real life." The most effective approach uses a team of 

teacher/generalists -- each with an education specialty -- conducting a student-centered, 

project oriented environment. The advisability of portfolio-based assessment becomes clear 

when one recognizes the difficulty of absolutes like 'yes' or 'no' answers within an evaluative 

and critical thinking model of learning. 

Whether dealing with material for history, science, or art, comprehensive media education 

analyzes and evaluates mediated texts against the Canadian "five key concepts". The key 

concepts are adapted from those formulated by Barry Duncan, Chair of the Ontario Ministry of 

Education Media Literacy Project. The five key concepts are: 

1. Media constructed their own reality. This is true even of news, documentaries, and other 

"reality" programs. Media are constrained by forms, codes and conventions. 

2. Genre, tempo, formula, format, etc.: This concept is directly related to McLuhans's famous 

statement that "the medium is the message." 

3. Media present ideologies and values messages. Who are the "the media?" Do they reflect our 

world or dictate it? Messages are presented to us within both text and sub-text; overly and 
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subliminally; by design and by accident. Going beyond simple camera techniques and 

stereotype-identification, this profound concept trees media literate individuals to identify their 

own set of values and recognize when their inner voice is being violated by an outer influence. 

4. Media are businesses with corporate interests and commercial implications. Even public 

television and public radio are subject to corporate pressures. With this concept students learn 

how to locate and analyze "alternate" sources of information -- as a balance to "mainstream 

messages; to understand a citizen's responsibility within a capitalist system, while protecting 

themselves against unavoidable and potentially damaging persuasions. 

5. Audiences negotiate meaning. The most famous example of this key concept is Norman 

Lear's All in the Family, a program designed to illustrate the absurdity of bigotry and narrow 

minded prejudice. While the majority of the viewing audience negotiated the meaning of 

Archie Bunker, as a buffoon, there also developed audiences, in pockets of our country, who 

chose to see him as a hero and were pleased to have their points of view represented by him. 

The United States remains the only major industrialized nation to disregard the educational 

mandates of comprehensive media education. The reasons for this are many and fascinating -- 

the solution to this is positioned in action. There is great excitement within the US educational 

community among those who know about the National Media Literacy Project: Pilot State New 

Mexico. It is hoped that the pilot site will demonstrate a cost effective and practical model of 

school reform, and will assist in leading the nation in the implementation of comprehensive 

media education and media literacy. 

In short, media literacy is best defined as the inclusive literacy for people on the edge of the 

twenty-first century. 

Diedra Downs is the Executive Director and founder of the Downs Media Education Center located 

in Santa Fe, NM. 

Taken From: 

http://www.laplaza.org/about_lap/archives/mlit/media_2.html 

 

 

 


