
AMDandYourCommunity 

 
 

You can make the difference! 

 
Resource Guide 

 
Originally created: July 2003  

 
Sara Tumulty, Environmental Educator/AmeriCorps Member 

Western PA Coalition for Abandoned Mine Reclamation 
 

Toni Terretti, Consultant 
Integrated Marketing Communications 

 
Acknowledgements 

Special thanks go to Megan Miller for her excellent research. 
 

Funding for this project was provided by a  
Pennsylvania Department of Environmental Protection Growing Greener grant. 

 
Interns for this project were provided by the U.S. Department of Interior  
Office of Surface Mining and the Pennsylvania Mountain Service Corps.  

This book was produced by the Western Pennsylvania Coalition for Abandoned Mine Reclamation (WPCAMR).  This 
document may be reproduced for use by Pennsylvania watershed associations 

in part or entirely with complete credit given to WPCAMR and the publication.  For additional  
information or questions, please contact WPCAMR at (724) 837-5271 or wpcamr@westol.com. 

 
This book was adapted by the Eastern Pennsylvania Coalition for Abandoned Mine Reclamation (EPCAMR ) in 

September 2005  to assist local government decision makers in Northeastern PA impacted by abandoned mines with 
permission from WPCAMR. Additional funds were provided by the Chesapeake Bay Small Watershed Grants 

Program, National Fish and Wildlife Foundation, US Environmental Protection Agency, Chesapeake Bay Program, 
PA Department of Environmental Protection-Section 319 Program-Bureau of Watershed Management, and the  
Office of Surface Mining. For additional information or questions, please contact EPCAMR at (570) 371-3522 or 

rhughes@epcamr.org. 
 

Adapted for use by EPCAMR Staff: September 2005 
 

Rob D. Lavelle, Municipal GIS Technician 
Michael A. Hewitt, Watershed Outreach Coordinator 
Robert E. Hughes, Regional Coordinator 

The views and conclusions contained in this document are those of 
the authors and should not be interpreted as representing the 
opinions or policies of the U.S. Government, Office of Surface Mining, 
or the National Fish & Wildlife Foundation.  Mention of trade names or 
commercial products does not constitute their endorsement by the 
U S Government Office of Surface Mining



AMDandYourCommunity 
 

A Message from Robert E. Hughes- Regional Coordinator, EPCAMR 

 
Abandoned mine drainage (AMD) is a problem that plagues 
thousands of miles of streams and hundreds of thousands of acres of 
land in Pennsylvania.  Thanks to the hope and hard work of many 
dedicated citizens, great strides have been made to combat the 
problems of abandoned mine drainage in Eastern Pennsylvania.  The 
Eastern Pennsylvania Coalition for Abandoned Mine Reclamation 
(EPCAMR) is proud to be a part of the movement to remediate AMD in 
Pennsylvania thereby restoring natural habitat, enhancing our quality of 

life, and improving our local economies.   
  Despite the improvements, we still have a long way to go in the battle against AMD.  
Success in this battle to improve our watersheds will come from the dedication of our citizens 
and the formation of partnerships.   One key group that needs to be included in these 
partnerships is our local decision makers including local public officials, municipal planners, and 
business leaders.  Unfortunately, many of our decision makers remain unaware of the problems 
of AMD and the deleterious effects of abandoned mine lands.  It is EPCAMR’s goal with this 
project to better inform our local decision makers about abandoned mine drainage and 
abandoned mine reclamation issues so they can become a partner in the campaign to address 
watershed restoration efforts, not only in their community, but throughout PA. 
 This Resource Guide will assist watershed associations, local planners, municipal 
officials, and Conservation Districts in gaining the support of their local decision makers.  The 
presentation included in the guide, “AMDandYourCommunity,” will provide decision makers 
with information on AMD as well as watershed associations, and other regional non-profits, and 
service organizations working in their community.  It is meant to be the starting point in the 
development of long-term relationships between watershed associations, local planners, 
Conservation Districts, and their local decision makers. The use of Geographic Information 
Systems (GIS) is going to become more commonplace in how local governments and 
community leaders will begin to make important decisions for their communities as more and 
more localized data becomes readily available. We want our municipalities in the EPCAMR 
Region to join us in keeping pace with the technological tools that are available to assist our 
community leaders in making the best decisions possible for their constituency with the most up 
to date information that is around. 
 I hope that you find this Resource Guide and the EPCAMR GIS mapping services to be 
useful tools, which can lead to solutions to environmental problems in your community.  
EPCAMR will always be available for assistance with your watershed needs.  Together, we can 
reclaim abandoned mine lands, restore our local watersheds, and remediate our streams and 
rivers impacted by AMD and renew pride and a sense of stewardship in our local communities.  
 
On behalf of all the EPCAMR Staff, 
 

                                                                      
      Robert E. Hughes 
      EPCAMR Regional Coordinator 
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Eastern PA Coalition for Abandoned Mine Reclamation (EPCAMR) 
 
 

 
 

    
EPCAMR’s Mission:  Formed in 1995 by concerned Conservation Districts, EPCAMR represents a coalition 
of Watershed organizations from Reclamation partners, Co-Generation Plants, the Active Anthracite Mining 
Industry, Regional Non-Profit Organizations, and 16 County Conservation Districts and other cooperative 
organizations in the anthracite and bituminous coal region of Eastern Pennsylvania. Counties covered by 
EPCAMR in NorthEastern and NorthCentral PA include: Tioga, Bradford, Susquehanna, Lycoming, Sullivan, 
Wyoming, Lackawanna, Luzerne, Northumberland, Carbon, Schuylkill, Columbia, Lebanon, Dauphin, Montour, 
and Wayne.  

EPCAMR is a non-profit, non-partisan, local, state, federal, and industry partnership dedicated to: 
• Improving water quality and endorsing the reclamation of abandoned mine lands in their region 
• Promoting the spirit of cooperation among all parties with an interest in resolving AMD/AML 

problems 
• Encouraging partnerships among the various governmental agencies (Federal, State, County, 

and Local), watershed associations, industry, and conservationists 
• Encouraging the remining and reclamation of abandoned mine lands, streams, and resources 

impacted by mining 
• Educating, informing, and involving the public with mine drainage and mine reclamation issues 
• Seeking and acquiring available sources of funding for restoration, reclamation, and 

assessment projects 
• Providing assistance in developing watershed associations and coalitions interested in 

AMD/AMR 
 
Visit EPCAMR’s website at  www.orangewaternetwork.org for the latest information and news on regional 
projects, coalition building, grant funding opportunities, project updates, conference training opportunities, 
environmental education opportunities, related web links, and details on mine water treatment technology.  
Visit WPCAMR’s website at www.amrclearinghouse.org 
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About AMDandYourCommunity 

 
Abandoned mine drainage (AMD), water that has been contaminated due to exposure to mine impacted areas, 
is a problem that degrades thousands of miles of streams in Pennsylvania.  AMD can spur from abandoned 
deep mines, abandoned surface mines, or coal refuse piles.  AMD can be alkaline or acidic and can have 
many different impacts on the streams including high concentrations of metals and increased sedimentation.  
Coal refuse piles also cause problems themselves because they create runoff and they are unsuitable for 
vegetation and economically productive use.  These problems combined can devastate our communities, but 
they do not have to stay that way. 
 
In order to effectively address the problems of AMD, we need full community support especially from our local 
decision makers.  This Resource Guide was designed to aid planning commission officials and local watershed 
associations in talking with their local decision makers about AMD and abandoned mine reclamation issues.  It 
is intended to be a tool used by community leaders in order to design and maintain a clear and consistent 
message when talking to our local elected officials leaders. 
 
The targeted audience for this project is local decision makers including municipal officials, county officials, 
service organizations, school officials, business leaders, and other members of the community.   
 
The goals of the project are: 

 To educate decision makers on the effects of AMD 
 To help decision makers recognize that AMD is a problem within their community 
 To discuss proactive involvement with decision makers in remediation of AMD 
 To empower watershed associations and planners to decision makers to build and maintain 

partnerships 
 
This Resource Guide includes the presentation, “AMDandYourCommunity,” as well as the materials 
necessary to support the presentation.  In addition to the presentation, the guide also contains sections on 
public relations and abandoned mine drainage. 
 
“AMDandYourCommunity” is designed to be the first step in the construction of a long-term relationship with 
decision makers.  The presentation will provide the decision makers with an introduction to AMD and their local 
watershed association.  It will also enhance the planning commission’s interaction within their community and 
help to build a long-term relationship with decision makers and community members who have an interest in 
the environment.  
 
By forming this relationship, planning commissions, watershed associations, and their local decision makers 
will be better equipped to reduce AMD pollution and improve the quality of life in their communities. 
 
 
 
 

“In the end, we will conserve only what we love. 
We will love only what we understand. 

We will understand only what we are taught.” 
Baba Dioum, Senegal 
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Why Partner with Local Decision Makers? 

 
 Local decision makers, municipal planners, and watershed associations are both working toward the 
same goal: improving the community.  These goals can be achieved more effectively if the lines of 
communication remain open between the watershed association and the decision makers.  By keeping each 
other updated on current activities, cooperating on projects, and working with the community both the 
watershed association and the decision makers will find it easier to achieve their goals. 
 
 
Benefits to municipal officials 

 Improved relationships with community 
 Support for projects 
 Access to resources 
 Increased sources of funding 
 Increased grant opportunities 
 Access to equipment 
 Access to volunteers 
 Access to technical expertise 
 Access to land 
 Improved relationships with landowners 
 Increased awareness about community watershed 

associations 
 Increased awareness about environmental issues 
 Increased legislative support for environmental issues 
 Increased visibility 

 

 
 

 
Benefits to local decision makers 

 Improved relationships with watershed association 
 Increased awareness about work of watershed 

association 
 Resource for environmental issues 
 Improved local environment 
 Improved local economy 
 Increased community pride and involvement 
 Elevated visibility within the community 
 Increased community support 
 Volunteer Base for community cleanups 
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How to Reach Local Decision Makers 

 
The world of local decision makers 

 Many local decision makers have other occupations that keep them busy and may have little training in 
their role as a decision maker. 

 Decision makers are required to attend many meetings and have full schedules. 
 Local decision makers often have high turnover rates.  Educational programs must be continually 

presented to new members. 
 Local decision makers have influence in their communities.  In addition to committing resources, they 

can increase local support for a project. 
 
Reaching local decision makers 

 Many groups try to get the attention of local decision makers.  Be sure to clearly define who you are 
and what your objectives are. 

 Try to be invited to a community instead of thrusting yourself on it.  Use contacts you already have in 
the community to widen the audience for the presentation. 

 Make personal contact (either by phone or in person) and be persistent. 
 Do your homework concerning specific decision makers.  What are they interested in?  What are their 

hobbies?  Where do they stand on issues? 
 Most decision makers have full meeting agendas.  Realize that you will be given a short amount of time 

to speak and will be expected to adhere to those time restrictions.   
  

Presenting to local decision makers 
 Local decision makers need the information that will enable them to make sound environmental 

decisions.  They do not need to be overloaded with technical and scientific data.  Educational materials 
should be kept simple and direct. 

 Presentation materials should be professional.   
 The presenter must understand the specific role of the local decision maker.  Present information as it 

pertains to their role.  
 Seriously evaluate the presentation skills of the staff.  The person with the best technical background 

may not always be the best speaker. 
 Deliver a lively informative presentation.  Don’t be afraid to use humor. 
 Use examples from nearby communities to localize the issue. 
 Find ways to give praise to previous work of the decision makers.  Make them feel valuable to you and 

your community. 
 Don’t pretend to know all.  It is perfectly acceptable to admit that you do not have all the information to 

answer a question.  Offer to find and provide the information requested and be sure to follow through 
with all information promised.  

 Do not only ask for services from the decision makers.  Be sure to also inform the decision makers of 
the services that your group can offer them. 

 Try to have other members of your organization in the audience or as part of the presentation. 
 Be sure to formally thank decision makers for their time and interest. 
 Do not abandon the relationship after the initial presentation.  Maintain contact.  

 
 
 

Source:  Gibbons, Jim.  How to Reach Local Land Use Officials.  Nonpoint Education for Municipal Officials National Network.  
University of Connecticut Cooperative Extension.  2000.  http://nemo.uconn.edu . 
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Maintaining the Relationship 

 
 One presentation is not enough to gain the decision makers’ support.  You must continue to maintain 
contact with the decision makers to build a strong partnership. 
 
Continuous efforts 

 Maintain and update contact information for decision makers. 
 Include decision makers on watershed association mailing lists. 
 Establish a database containing pertinent information on each decision maker. 
 Invite decision makers to planning commission meetings and special events. 
 Alert decision makers about watershed projects going on in their community. 
 Take an interest in activities held by decision makers (attend regular meetings to find out what’s going 

on, attend special events, etc.). 
 Set up a definite schedule for on-going contact with decision makers (from regular phone calls and 

emails to having lunch). 
 
Special events 

 Take decision makers on a tour of the watershed and AMD and abandoned mine land sites. 
 Take decision makers on a tour of a neighboring community to see a successful AMD remediation 

project or abandoned mine land reclamation project. 
 Hold a public meeting on AMD or abandoned mine land issues in the watershed and encourage 

decision makers to attend. 
 Invite a decision maker to be the master of ceremonies at an event held by the watershed. 
 Hold a luncheon recognizing those decision makers who have helped your organization. 
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Expanding Your Network 

 
 Partnerships can develop from many sources.  A diversity of partners will help you build a stronger 
organization.  Partners can provide volunteers, help publicize events, put articles in newsletters, host events, 
provide technical assistance, provide funding, and become a valuable resource to your group.  Be sure to 
explore all of your options when recruiting partners.  This is not a comprehensive list.  It is only a selection of 
groups meant to encourage new ideas. 
 
Businesses 

 Banks 
 Contractors 
 Environmental consultants 
 Foundations 
 Other local businesses 

 
Educational institutions 

 Colleges/Universities 
 Elementary/Secondary schools 
 Environmental educators 
 Intermediate units 
 Penn State extension offices 
 Trade schools 
 Vocational schools 

 
Environmental organizations 

 National Fish and Wildlife Foundation 
 Chesapeake Bay Foundation 
 Alliance for the Chesapeake Bay 
 Canaan Valley Institute 
 Pennsylvania Environmental Council 
 Pennsylvania Organization for Watersheds and 

Rivers 
 EPCAMR, WPCAMR 
 Conservation Districts 
 RC & D Councils 
 Penn State Extension 
 Other local watershed associations 

 
Government agencies 

 Conservation Districts 
 Department of Conservation and Natural 

Resources 
 Department of Environmental Protection 
 Fish and Boat Commission 
 Natural Resources Conservation Services 
 U.S. EPA 
 Office of Surface Mining 
 U.S. Geological Survey 

Health facilities 
 Doctors’ offices 
 Health clinics 
 Hospitals 
 Home Care and Hospice 
 Independent living homes 
 Retirement homes 

 
Service organizations 

 AmeriCorps 
 Senior Environmental Corps 
 Student Conservation Association 
 Volunteer Fire Departments 

 
Social organizations 

 Botanical society 
 Boy Scouts/Girl Scouts 
 Civic clubs 
 Grange 
 Kiwanis 
 Lions Club 
 Rotary 
 Sierra Club 
 Sportsmen’s clubs 
 Trout Unlimited 
 United Way 
 Veterans of Foreign War 
 YMCA/YWCA 
 4-H 

 
Spiritual organizations 

 Churches 
 Youth groups 

 
Historical and Preservation Societies 
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How to Contact the Media 

 
 Publicizing events and watershed issues will help increase the visibility of your watershed association in 
your community.  In order to do this effectively, you will need to build partnerships with your local media.  
Establish and maintain a media list for your watershed.  Get to know your media representatives: which 
reporter and/or assignment editor covers your area, whether they have recently covered your topic and what 
issues are important to their owners/managers.  
 
Publicizing an event  
 Assemble your media kit for distribution.  The media kit includes a press release and other background 
materials.  Before contacting your media representative, make note of three major points that you want to 
make with the assignment editor or reporter.  Avoid calling close to broadcast media’s deadlines. 
 When “pitching” a story, introduce yourself and your organization, check to be sure that you’ve reached 
the right reporter or assignment editor and briefly describe your event.  Invite the reporter and/or assignment 
editor to attend your event, giving the date, time, and location.  If you must leave a message always include 
one or more phone numbers where you can be reached to answer any questions.  If the media representative 
is interested in your story always fax or e-mail a press release as soon as possible. 
 For reporters to cover your event in newspapers or on TV or radio, make it as easy as possible for them 
to get the information that they want and need.  Use a simple, one-page format that answers the “five W’s”: 
who, what, when, where, and why this event is important.  In one or two paragraphs remind the media 
representative why they want to attend your event.  Be sure to include travel directions if the location is 
unfamiliar to the media representatives.   
 After the event, call the reporters and thank them for the coverage.  Always be pleasant and helpful.  If 
necessary, correct any confusion in the story. 
  
Press conferences 
 Always communicate your message in the most appropriate forum.  Unless you are introducing an 
issue that is completely unknown and/or highly controversial, a press release and informative statistical 
background piece is the best approach to reach most media representatives. 
 Press conferences are only reserved for major announcements or complicated briefings by a high-
profile source that cannot be handled in a press release or individual media briefing.  If you decide that a press 
conference is the best forum to make your announcement, then limit the time to 20 or 30 minutes.  Speakers’ 
presentations must be kept short, preferably three to five minutes to allow time for questions and answers.  
Issue a media advisory several days before your press conference.  Include one or more contact names with 
telephone numbers (day and evening) at the top of the sheet.   
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Interview Do’s and Don’ts 

 
 

Pre-interview the reporter 
 Do ask who will be asking the questions.   
 Do ask which topics they want to cover.   
 Do caution them that you are not the right 

person to interview if there are topics you 
cannot discuss.  

 Do ask how long the interview will be and 
what the format will be.   

 Do ask who else will be interviewed.   
 
 

 Don’t tell the news organization which 
reporter you prefer to work with. 

 Don’t ask for specific questions in advance. 
 Don’t insist that they promise not to ask 

about certain subjects. 
 Don’t demand that your remarks not be 

edited. 
 Don’t insist the reporter not interview an 

adversary

 
Prior to the interview 
 Do prepare for the interview.  Anticipate likely questions.  Decide what you want to say and check to 

make sure you have the appropriate information.   
 Do prepare for the interview by developing a “quotable quote” anticipating questions and having 

relevant facts and figures on hand.   
 Do obtain accurate information and be completely honest.   

 
 
Interview 
 Do repeat important points for clarity. 
 Do be polite and friendly.   
 Do open the door to post interview phone calls. 
 Don’t believe you know it all. 
 Don’t wing it. 
 Don’t become antagonistic with the news media.  They are frequently overworked and subject to 

late hours and sudden deadlines. 
 Don’t try to fool the reporters or the public. 
 Don’t forget to provide interesting leads in the future. 
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EASTERN PENNSYLVANIA MEDIA LISTING BY COUNTY 
NEWSPAPERS, RADIO AND TELEVISION STATIONS 

 
This listing includes publication or station, daily key or dial information, address, city, zip code, key 
personnel, approximate circulation, political leaning and telephone number. Abbreviations: E – 
evening; M – morning; D – Daily, (7x/wk.); 1 – daily except Sunday; 2 – daily except Saturday and 
Sunday; 6 – daily except Saturday; S – Sunday; Mo – Monday; Tu – Tuesday; We –Wednesday; Th – 
Thursday; Fr – Friday; Sa – Saturday; ED – editor; ME – managing editor; PUB – publisher; GM – 
general manager; ND – news director; P – president; PD – program director; PR – producer; SM – 
station manager; R – Republican; D –Democrat; I – Independent; ID – Independent Democrat; IR – 
Independent Republican. 
 
PENNSYLVANIA MEDIA LISTING BY COUNTY in the EPCAMR Region 
 
BRADFORD COUNTY 
 
DAILIES 
Daily Review, (M,D), 116 Main St., Towanda 18848-1832; James Towner (PUB); Sue Corie (ND); 10,000; (R); 
570-265-2151 
Evening Times, (E,1), 201 N. Lehigh Ave., Sayre 18840-2220; Theodore Mike (PUB); Michael Rogers (ME); 
8,200; (I); 570-888-9643 
 
WEEKLIES 
Bradford Journal (Th), 265 South Ave., Bradford, PA  16701-2314; Grant Nichols (PUB); Debi Nichols (ED); 
5,500 
Bradford/Sullivan Pennysaver, The, (Mo), 116 Main St.,Towanda 18848-1832; James Towner (PUB, ED);  
14,135; 570-265-2151 
Canton Independent Sentinel, (Th), 4 W. Main St., Canton 17724-1731; John Shaffer (PUB, ED); 2,000;  
570-673-5151 
Farmer’s Friend, The, (Fr), 116 Main St.,Towanda 18848-1832; co-owned with Scranton Times Group; 
James Towner (PUB); Jennifer Hutchinson (ED); 12,000; 570-265-2151 
Rocket-Courier, (Th), P.O. Box 187, Wyalusing 18853-0187; William David Keeler (PUB); Wesley Skillings  
(ED); 5,200; (I); 570-746-1217 
Rocket-Shopper, (Mo), co-owned with Rocket-Courier; William David Keeler (PUB,ED); 16,330 
Troy Gazette-Register, (Th), 11 Canton St., Troy 16947-1417; Kathy Morris (PUB); Shirley Lewis (ED); 
1,300;(I); 570-297-3024 
Troy Pennysaver, The, (Tu), owned by Scranton Times Group; J.C. Pennington, (GM);13,700 
 
RADIO 
WATS (960 AM), 204 Desmond St., Sayre 18840-2041;C.C. Carver Jr. (GM, ND); 570-888-7745 
WHGL (1310 AM, 100.3 FM), 170 Redington Ave., Troy 16947-1016; Mike Powers (GM, SM); Kenny Lane 
(ND); 570-297-0100 
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CARBON COUNTY 
 
DAILIES 
Times News, (E,2; M,Sa), 1st & Iron Sts., Lehighton 18235;Scott Masenheimer (PUB); Robert Parfitt (ED); 
Bob Urban (ME); 17,004; (I); 610-377-2051 
 
RADIO 
WLSH (1410 AM), 2147 Market St., Nesquehoning 18240; William Lakatas (GM); Cindy Delp (ND);  
570-645-3123 
WYNS (1160 AM), P.O. Box 115, Lehighton 18235-0115; Betty Straubinger (GM); Dave Smith (PD); 
610-377-1160 
 
 

COLUMBIA COUNTY 
 
DAILIES 
Press-Enterprise, (M,D), 3185 Lackawanna Ave., Bloomsburg 17815-3329; Paul Eyerly III (PUB);  
Jim Sachetti (ED); 23,318 (M,2); 24,141 (M, Sa); 21,500 (S); 570-784-2121 
 
RADIO 
 
WBUQ (91.1 FM), Bloomsburg University, 1250 MCHS, Bloomsburg 17815; Greg Albert (GM); 570-389-4686 
WCNR (930 AM), 125 W. Main St., Bloomsburg 17815-1704; Jim Haas (GM); 570-784-1200 
WHLM (106.5 FM), 107 W. Main St., Bloomsburg 17815-1704; Scott Richards (GM); Joe D’Angelo (ND);  
570-784-5500 
WKAB (103.5 FM), 3rd & Pine Sts., Berwick 18603; Jan Banko (SM); 570-759-3570 
 
DAUPHIN COUNTY 
 
DAILIES 
Patriot-News, The, (M,D), 812 Market St., Harrisburg 17101-2808; John A. Kirkpatrick (PUB, ED); 102,060  
(M,2); 95,621 (Sa); 174,827 (S); (I); 717-255-8100 
 
WEEKLIES 
Catholic Witness, The, (Bi-wkly,Fr), 4800 Union Deposit Rd., Harrisburg 17111-3710; Rev. Nicholas C.  
Dattilo (PUB); Rev. T. Ronald Haney (ED); 70,000; 717-657-4804 
Hershey Chronicle, The, (Th), 513 W. Chocolate Ave., Hershey 17033-1632; Ken Sanford (PUB); Jeff  
Warren (ED); 4,300; 717-533-2900 
Hershey Community Courier, (We), 1425 W. Main St., Mt. Joy 17552-9589; Charles Engle (PUB); 22,095;  
717- 653-1833 
Jednota, (Bi-wkly,We), P.O. Box 350, Middletown 17057-0350; First Catholic Slovak Union (PUB); Anthony 
X. Sutherland (ED); 17,000; (D); 717-944-0461 
Paxton Herald, (We), 101 Lincoln St., Harrisburg 17112-2543; Annette Antoun (PUB, ED); 30,000;  
717-545-9540 
Press and Journal, (We), 20 S. Union St., Middletown 17057-1445; Joseph Sukle Jr. (PUB, ED); 10,000;  
717-944-4628 
Sun, The, (We), 115-117 S. Water St., Hummelstown 17036-2316; Rosemary K. Jackson (PUB); William S. 
Jackson (ED); 6,400; (I); 717-566-3251 
Upper Dauphin Sentinel, (Tu), 510 Union St., Millersburg 17061-1470; Ben L. Kocher (PUB); Duane Good 
(ED); 9,000; (I); 717-692-4737 
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RADIO 
WHP (580 AM), 600 Corporate Circle, Ste. 100, Harrisburg 17110-9787; Chris Tyler (GM); Bill Mead (ND);  
717-540-8800 
WITF (89.5 FM), 1982 Locust Ln., Harrisburg 17109-3332; Kathleen Pavelko (GM); Jay O’Neal (ND);  
717-236-6000 
WMSS (91.1 FM), 214 Race St., Middletown 17057-2242; John Wilsbach (GM); Maureen Denis (SM); 
717-948-9136 
WNNK (104.1 FM), 3400 N. 6th St., Harrisburg 17110-1423; Ronald J. Giovanniello (GM); John Schaffer (ND);  
717-238-1041 
WTCY (1400 AM), 3400 N. 6th St., Harrisburg 17108; Ronald J. Giovanniello (GM); John Schaffer (ND);  
717-238-1041 
 
TELEVISION 
WHP (Ch. 21), 3300 N. 6th St., Harrisburg 17110-1421; John F. Feeser III (GM); Jerry Trently (ND);  
717-238-2100 
WHTM (Ch. 27), 3235 Hoffman St., Harrisburg 17110-2226; Joseph Lewin (GM); Greg Zoerb (ND);  
717-236-2727 
WITF (Ch. 33), 1982 Locust Ln., Harrisburg 17109-3332; Gregg Poland (VP); Thomas Keck (PD);  
717-236-6000 
 
 

LACKAWANNA COUNTY 
 
DAILIES 
Scranton Times, (E,2; M,Sa,S), 149 Penn Ave., Scranton18503-2022; William Lynett (PUB); Edward J.  
Lynett Jr.(ED); Robert Burke (ME); 43,976 (E,2); 64,707 (M,Sa);83,651 (M,S); 570-348-9100 
 
WEEKLIES 
Abington Journal, (We), 211 S. State St., Clarks Summit 18411-1546; Ronald Bartizek (PUB); Julie Imel (ED);  
3,800; 570-587-1148 
Carbondale News, (We), 41 N. Church St., Carbondale 18407-1904; Don Doyle (PUB); Tom Fontina (ED);  
6,500; (I); 570-282-3300 
Catholic Light, The, (Bi-wkly,Th), 300 Wyoming Ave., Scranton 18503-1224; Jerome M. Zufelt (ED); Kevin  
McDonnell (ME); 49,800; 570-346-8915 
Rola Boza, (Bi-wkly,Sa), 1002 Pittston Ave., Scranton 18505-4109; Casimir Grotnik (ED); Rev. William  
Chromey, (ME); 7,200; 570-343-6017 
Straz (The Guard), (Th), 1004 Pittston Ave., Scranton 18505-4109; Edmond Kotula (PUB); Mitchell  
Grochowski (ED); (I); 10,500; 570-347-1911 
Suburban Weekly, (We), 510 N. State St., Clarks Summit 18411-1094; John Christmas (PUB); Patti  
Knoepfel (ED); 3,700; 
570-586-4666 
Triboro Banner, (Th), 149 S. Main St., Taylor 18517-1836; co-owned with Suburban Weekly; Shirley 
Helbing (ED); 6,000; 
 570-562-3511 
Valley Advantage, The, (Fr), 211 Lackawanna Ave., Olyphant 18447-1481; David Barry (GM); Joan Griffith  
(ED); 20,000; 570-383-1911 
Villager, The, (We), Wilson Dr., Moscow 18444; Don Doyle (PUB); Rick Freeman (ED); 5,500; (I);  
570-842-8789 
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RADIO 
WAAT-FM 750.0 khz, Bank Towers, 3rd Fl., Scranton 18503; Kevin Fennessey (GM); Ruth Miller (ND);  
570-342-7575 
WBAX (1240 AM), 149 Penn Ave., Scranton 18503-2022; James F. Loftus (GM); Ruth Miller (ND);  
570-346-6555 
WICK (1400 AM), 1049 N. Sekol Rd., Scranton 18504-1040; Douglas V. Lane (SM); Jean Wilding (ND);  
570-344-1221 
WVMW (91.5 FM), Marywood University, 2300 Adams Ave., Scranton 18509-1514; Julie McKeta (SM);  
Stacy Hahn (ND);570-348-6202 
 
TELEVISION 
WILF (Ch. 53), 1181 Highway 53, Plains, PA 18702 Michael Yanuzzi (GM); Linda Greenwald (PD);  
570-347-9653 
WNEP (Ch. 16), 16 Montage Mountain Rd., Moosic 18507-1753; Rene Laspina (GM); Dave Thomas (ND);  
570-346-7474 
WQPX (Ch. 64), Lackawanna Ave., Ste. 700, Scranton18503; Raymond Gillette (GM); 570-344-6400 
WYOU (Ch. 22), 62 S. Franklin Ave., Scranton 18503-2013; Jim Dittmeier (GM); Terry Simonich (ND);  
570-961-2222 
 
 

LEBANON COUNTY 
 
DAILIES 
Daily News, (E,2; M,Sa,S), 718 Poplar St., Lebanon 17042-6755; Andrew Mick (PUB); Kevin Keane (ED);  
21,000;717-272-5611 
 
WEEKLIES 
Area Merchandiser, (We), 100 E. Cumberland St., Lebanon 17042-5400; Robert Kapp (PUB); 427,027;  
717-273-8127 
Palm Advertiser, (We), 718 Poplar St., Lebanon 17042-6755; co-owned with Daily News; Dale Smith (PUB);  
Kevin Keane (ED); 27,500; 717-838-6345 
 
RADIO 
WADV (940 AM), 720 E. Kercher Ave., Lebanon 17046-9230; Earl Kochel (GM); Jennifer Taylor (ND);  
717-273-2611 
WLBR (1270 AM), Rt. 72 N., Lebanon 17042; Robert Etter (GM); Gordon Weise (ND); 717-272-7651 
WWSM (1510 AM), 621 Cumberland St., Lebanon 17042-8500; Gary Gruver (GM); Pat Garrett (PD);  
717-272-1510 
 

 
LUZERNE COUNTY 
 
DAILIES 
Citizens’ Voice, (M,D), 75 N. Washington St., Wilkes-Barre18711-0540; Bob Manganiello (PUB); Paul Golias 
(ME);46,000; 570-821-2000 
Standard-Speaker, (M,D), 21 N. Wyoming St., Hazleton 18201-6068; Paul N. Walser (PUB); Carl Christopher 
(ME); 24,000 (M,1); 20,000 (M,S); (I); 570-455-3636 
Times Leader, (M,D), 15 N. Main St., Wilkes-Barre 18711-0201; Patrick J. McHugh (PUB); Dave Iseman (ME);  
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51,132 (M,1); 67,310 (M,S); (I); 570-829-7100 
 
WEEKLIES 
Dallas Post, The, (We), 309-415 Plaza, Dallas 18612;Ronald Bartizek (PUB, ED); 3,000; (I); 570-675-5211 
Journal-Herald, The, (Th), 211 Main St., White Haven 18661-1406; Clara R. Holder (PUB); Seth B. Isenberg  
(GM);  
Ruth Isenberg (ND); 2,000; 570-443-9131 
Mountaintop Eagle, (We), 85 S. Main Rd., Mountain Top 18707-1920; Stephanie Grubert (PUB); Kathy 
Flower (ED); 3,800; 570-474-6397 
Suburban News, (We), R.D. 3, Hunlock Creek 18621-9803; Alan Updyke (PUB); Carol Sheff (ED); 12,800;  
570-477-5000 
Sunday Dispatch, (Th,S), 109 New St., Pittston 18640-2147; co-owned with Times Leader; Ed Ackerman  
(ME); 22,500; 570-655-1418 
 
RADIO 
WARM (590 AM), 600 Baltimore Dr., Wilkes-Barre 18702-7901; Paul Ehlas (GM); Greg Foster (PD); Paula 
Deignan 
(ND); 570-824-9000 
WAZL (1490 AM), 600 Baltimore Dr., Wilkes-Barre 18702-7901; Paul Ehlas (SM); 570-454-4002 
WCLH (90.7 FM), Wilkes University, South River & W. South St., Wilkes-Barre 18766; Dr. Mark Stein (GM); 
John Bruett (SM); 570-831-5907 
WGGY-FM 106.3 mhz, 305 Highway 315, Pittston 18640-3907; Gerald Getz (GM); Polly Wobb (ND);  
570-883-1111 
WNAK (730 AM), 84 S. Prospect St., Nanticoke 18634-2322; Robert W. Neilson (GM, ND); Charmaine  
Grove(SM); 570-735-0730 
WRGN (88.1 FM), R.D. 3, Hunlock Creek 18621-9803; Burl F. Updyke (SM); Shirley Updyke (PD);  
570-477-3688 
WRKC (88.5 FM), Kings College, 133 N. Franklin St., Wilkes-Barre 18711; Sue Henry (GM); Chris Alfieri (SM);  
Colin Rickabaum (PD); 570-208-5931 
WVIA (89.9 FM), Public Broadcasting Ctr., Pittston 18640;A. William Kelly (P); Larry Vojtko (SM);  
570-655-2808 
 
TELEVISION 
WBRE (Ch. 28), 62 S. Franklin St., Wilkes-Barre 18701-1201; Lawrence Herbster (GM); Al Zobel (ND);  
570-823-2828 
WVIA (Ch. 44), 70 Old Boston Rd., Pittston 18640-9607;Mark Thomas (PD); 570-826-6144 
WYOU-TV 22, 62 S. Franklin St., Wilkes-Barre 18701-1201;John Dittmeier (GM); Al Zobel (ND);  
570-823-2828 
 
 

LYCOMING COUNTY 
 
DAILIES 
Williamsport Sun-Gazette, (E,2; M,Sa,S), 252 W. 4th St.,Williamsport 17701-6102; John A. Fusco (PUB); 
Dave Troisi (ED); 33,343 (E,2; M,Sa); 42,501 (M,S); (I); 570-326-1551 
 
WEEKLIES 
East Lycoming Shopper and News, (Tu), P.O. Box 266, Hughesville 17737-0266; co-owned with  
Williamsport Sun-Gazette; Susan Krebs (ED); 18,800; 570-584-2134 
Luminary, The, (We), 41 S. Main St., Muncy 17756; Tom Briley (PUB); Vivian Daily (ED); 1,500; 570-546-8555 
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RADIO 
WBZD (93.3 FM), 1685 Four Mile Rd., Williamsport 17707-1938; Daniel Farr (GM); Amber Shaw (ND); 
570-323-8200 
WILQ (105.1 FM), 1685 Four Mile Rd., Williamsport 17701-1938; Dan Farr (GM); Amber Shaw (PD);  
Vanessa Hunter (ND); 570-323-8200 
WJSA (1600 AM, 93.5 FM), 262 Allegheny St., Ste. 4, Jersey Shore 17740-1442; John K. Hogg Jr. (GM);  
Liz Brady (ND); 570-398-7200 
WKSB (102.7 FM), 1559 W. 4th St., Williamsport 17701-5650; Jim Dabney (GM); Jim Pettiford (PD); Tom 
Graham(ND); 570-327-1400 
 
WLYC (1050 AM), 353 Pine St., Williamsport 17701-1176; Brian McCarthy (GM); Todd Steward (PD);  
Vanessa Hunter (ND); 570-322-4676 
WPTC (88.1 FM), Pa. College of Technology, 1 College Ave., Williamsport 17701-5778; Brad Nason (GM);  
570-326-3761 
WRLC (91.7 FM), Lycoming College, Mass Communications Bldg., Williamsport 17701; Steve Koehn (SM); 
570-321-4054 
WSFT (107.9 FM), 457 River Ave., Williamsport 17701;Dan Farr (GM); 570-322-0317 
WVRT (97.7 FM), 1685 Four Mile Drive, Williamsport17701-4193; Mark Stiller (GM); 570-323-7118 
WWPA (1340 AM), 1685 Four Mile Drive, Williamsport17701-4193; Michael McKendree (GM, SM);  
Kelly Evans (ND);570-323-7118 
 
 

MONTOUR COUNTY 
 
DAILIES 
Danville News, (E,2; M, Sa), 14 E. Mahoning St., Danville 17821-1934; Pam Christine (ED); 4,300; 
717-275-3235 
 
RADIO 
WPGM (1570 AM, 96.7 FM), 8 E. Market St., Danville 17821-1940; L.H. Souder (P); Matthew Bowen 
(ND);717-275-1570 
 
 

NORTHUMBERLAND COUNTY 
 
DAILIES 
Daily Item, The, (M,D), 200 Market St., Sunbury 17801-3402; Janet A. Tippett (PUB); Len Ingrassia (ED);  
25,357 (M,1); 29,020 (M, S); 570-286-5671 
Lewisburg Daily Journal, (M,1), 21 Arch St., Milton 17847-0259; Amy Moyer (GM); John Huckaby (ED);  
5,000 (M,2); 10,000 (M,S); 570-523-1268 
Milton Daily Standard, (E,2; M, Sa), co-owned with Lewisburg Daily Journal; 4,680 (E,2); 10,000 (M,Sa);  
570-742-9671 
News-Item, (E,2; M, Sa), 707 N. Rock St., Shamokin 17872-4930; M. Philip Yucha (PUB); Jake Betz (ED);  
15,000; (I); 570-644-6397 
 
RADIO 
WISL (1480 AM, 95.3 FM), 810 N. Rock St., Shamokin 17872-4915; Mick Hagerty (PD); John Berry (GM, ND); 
570-648-6831 
WEGH (107.3 FM), P.O. Box 1070, Sunbury 17801;Roger Haddon, Jr. (GM); Scott Gilbert (ND);570-286-5838 
WMIM (1590 AM), 25 Beaverdale St., Mount Carmel 17851-1813; Bill Erdman (GM, ND); 570-339-1600 
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SCHUYLKILL COUNTY 
 
DAILIES 
Evening Herald, (E,1), 19 N. Main St., Shenandoah 17976-1778; James C. Kevlin (ED); 11,000; (I); 
570-462-2777 
Pottsville Republican, (E,1), 111-13 Mahantongo St., Pottsville 17901-3008; co-owned with Evening 
Herald; Uzal H. Martz Jr. (PUB); James C. Kevlin (ED); James B.Kane (ME); 34,500; 570-622-3456 
 
WEEKLIES 
Call, The, (Th), 960 E. Main St., Schuylkill Haven 17972-9752; Fred V. Knecht (PUB); LaJeune Steidle (ED); 
William Knecht (ME); 4,764; 570-385-3120 
Citizen-Standard, The, (We), 100 W. Main St., Valley View17983; Linda Schylaske (PUB, ED); 4,550; (I);  
570-682-9081 
Press-Herald, The, (Th), 181 S. Tulpehocken St., Pine Grove 17963-1029; co-owned with The Call; Paula  
R. Schaeffer (ED); William K. Knecht II (ME); 4,100; 570-345-4455 
West Schuylkill Herald, (Th), 613 E. Grand Ave., Tower City 17980-1103; co-owned with The Call;  
June Reis-bane (ED); William K. Knecht II (ME); 1,591; 570-647-2191 
 
RADIO 
WAVT (101.9 FM), 212 South Ctr., Pottsville 17901-3532; Argie Tidmore (GM); James A. Bowman (SM);  
Chad Gerber (PD); 570-622-1360 
WAVT-FM 101.9 mhz, P.O. Box 540, Pottsville 17901-0540; Argie D. Tidmore (GM); Matt Stroup (ND);  
570-622-1360 
WMBT (1530 AM), P.O. Box 586, Shenandoah 17976; Frank Jordan (PD, SM); Roger Seibert (ND);  
570-462-2759 
WPPA (1360 AM), 212 South Ctr., Pottsville 17901-3532; Argie Tidmore (GM); Bill Tidmore (SM); Matt  
Stroup (ND); 570-622-1360 
 
 

SULLIVAN COUNTY 
 
WEEKLIES 
Sullivan Review, The, (Th), Main & Water Sts., Dushore 18614; Thomas Shoemaker, Stefana Shoemaker  
(PUB,ED); 7,147; (I); 570-928-8403 
 
 

SUSQUEHANNA COUNTY 
 
WEEKLIES 
County Transcript, The, (Th), 212-216 Exchange St., Susquehanna 18847-1202; Charles Ficarro (PUB, ED);  
8,200; 717-853-3134 
Forest City News, (We), 636 Main St., Forest City 18421-1430; John P. Kameen (PUB); Patricia M. Striefsky  
(ED); 3,370; (I); 717-785-3800 
Susquehanna County Independent, The, (We), 24 S. Main St., Montrose 18801-1314; David Barry (GM);  
Joan Griffith (ED); 5,000; (I); 570-278-6397 
 
RADIO 
WPEL (1250 AM, 96.5 FM), 9 Locust St., Montrose 18801-1112; Larry Souder (GM); Lloyd Sheldon (SM);  
570-278-2811 
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TIOGA COUNTY 
 
WEEKLIES 
Dollar Saver, (Mo), 199 W. Main St., Westfield 16950-1530; Jeff Fetzer (PUB, ED); 17,000; 814-367-2622 
Free Press-Courier, (We), co-owned with Dollar Saver; 4,500; (I); 814-367-2230 
Wellsboro Gazette, The, (We), 25 East Ave., Wellsboro 16901-1605; Jeff Fetzer (PUB, ED); 7,050; (R);  
570-724-2287 
 
RADIO 
WDKC (101.5 FM), R.R. 1, Box 1-B, Liberty 16930 
WLIH (107.1 FM), R.D. 2, Box 257, Wellsboro 16901-9653; Carol B. Makin (GM); 570-724-4272 
WNBQ FM 92.3 mhz, 33 East Ave., Willsboro 16901-0098; Al Harper (MGR); Ryan Bombafd (ND);  
570-724-1490 
WNBT (1490 AM, 104.5 FM), P.O. Box 98, Wellsboro 16901-0098; Al Harer (GM) 570-724-1490 
 
  

WAYNE COUNTY 
 
DAILIES 
Wayne Independent, The, (E,2), 220 8th St., Honesdale 18431-1854; Donald Doyle (PUB, ED);  
Peter Becker (ME); 9,000; (I); 570-253-3055 
 
WEEKLIES 
News Eagle, The, (Tu,Th,Sa), 522 Spring St., Hawley 18428-1499; J.W. Johnson (PUB, ED); 7,500;  
570-226-4547 
Weekly Almanac, The, (We), 113 W. 11th St., Honesdale 18431-1822; James Kalbaugh (PUB, ED);  
Judie Kalbaugh (ME); 5,000; 570-253-9270 
 
RADIO 
WDNH (95.3 FM), 570 Grove St., Honesdale 18431; Robert Mermell (PRES); 570-253-1616 
 
 

WYOMING COUNTY 
 
WEEKLIES 
New Age-Examiner, (Tu,Fr), 16 E. Tioga St., Tunkhannock 18657-1506; James E. Towner (PUB); Mary  
Baldwin (ED); 5,500; (I); 570-836-2123 
The Wyoming County Advance, 16 E. Tioga St., Tunkhannock; 
 
RADIO 
WEMR (107.7 FM), R.R. 3, Box 1460, Tunkhannock 18657-9531; Jeff Laird (GM); Shawn Shannon (PD);  
570-836-1077 
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Radio Stations by County 
 

 
 The Commonwealth of Pennsylvania is divided into 14 major metropolitan radio markets. There is 
additional broadcast coverage within the state. Coverage does cross-over in adjoining markets. When 
contacting a station within your broadcasting area, inquire as to who the initial contact would be. Once a name 
is given, work directly with that individual. Radio stations are listed by counties.  
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Television Stations by Market 
 

 The Commonwealth of Pennsylvania is divided into six television markets. They are: Philadelphia, 
Pittsburgh, Harrisburg/Lancaster/Lebanon/York, Wilkes-Barre/Scranton, Erie, and Altoona/Johnstown/State 
College. Broadcast coverage does cross-over in adjoining markets. When contacting a station within your 
broadcasting area, inquire as to whom the initial contact would be. Once a name is given, work directly with 
that individual. A complete television listing is given for three of the markets including Pittsburgh, Erie, and 
Altoona/Johnstown/State College. 
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== Abandoned Mine Land Program Fact Sheet == 
 
Background of Abandoned Mine Land Problems in PA: 
 
Coal mining began in Pennsylvania in the mid-1700's supporting the Colonial iron 
industry. It helped to fuel the Industrial Revolution in the US and Andrew Carnegie's 
steel mills in the 1800's. Today, it supplies 60 percent of the fuel for Pennsylvania's 
electric power generation. Pennsylvania is the fourth largest coal producer in the US, 
following Wyoming, West Virginia and Kentucky.  
 
Two kinds of coal are mined in Pennsylvania - anthracite (hard) in the Northeast and 
bituminous (soft) in the Central and West. In 1995, 8.7 million tons of anthracite and 
60.8 million tons of bituminous were mined in 878 mining operations employing 
10,165 people. This was about 6.7 percent of US production. Economically, mining 
contributes about 1% of Pennsylvania's gross state economic product through $1.5 billion of direct coal sales, a payroll of 
$350 million, a support service industry payroll of $200 million, and business tax revenues of $1.5 million. 
 
The Surface Mining Control and Reclamation Act (SMCRA) was enacted in 1977, administered by U.S. Office of Surface 
Mining, Department of Interior. The Act established federal control over coal mining, coal-mine reclamation and 
environmental standards. Prior to SMCRA, there were wide variations between standards imposed by various states, but 
this law seemed to have come too late for Pennsylvania.   
 
“Pre-Act” Coal mines, abandoned before 1977, have left a legacy of environmental degradation. Over 4,058 miles of 
Pennsylvania's 83,287 miles of streams are polluted by abandoned mine drainage (AMD). AMD is identified in the State 
Management Plan as the largest source of non-point source pollution in Pennsylvania.  There are over 252 miles of 
unreclaimed and dangerous highwalls, over 1,200 open portals and vertical shafts, 38 underground mine fires, and 
200,000 acres of subsidence prone land.  
 
Organization and Goals of the EPCAMR:  

 
RECLAIM ABANDONED MINE LANDS THROUGH PARTNERSHIPS TODAY, FOR A CLEANER 

ENVIRONMENT TOMORROW! 
 
The public, non-profit organization, known as the Eastern Pennsylvania Coalition for Abandoned Mine Reclamation 
(EPCAMR) was organized in 1996 to promote and facilitate the reclamation and remediation of the land and water 
adversely affected by past mining practices in the Eastern Pennsylvania.  The area served by the EPCAMR includes the 
entire Anthracite Region (Carbon, Columbia, Dauphin, Lackawanna, Lebanon, Luzerne, Montour, Northumberland, 
Schuylkill, Susquehanna, Wayne, and Wyoming Counties) and the Northeastern most reaches of the Bituminous Coal 
Fields (Bradford, Lycoming, Sullivan and Tioga).  County Conservation Districts and the mining industry in Eastern PA 
primarily sponsor EPCAMR and appoint individuals representing both the public and private mining related organizations 
and environmental interest groups such as, watershed associations, regional non-profits, co-generation facilities, 
universities and other like-minded groups.  The Western Pennsylvania Coalition for Abandoned Mine Reclamation 
(WPCAMR) has operated a similar program since 1988 in the Western Bituminous Coal Fields of Pennsylvania.  
 
EPCAMR’s intent is to address those abandoned mine land (AML) problems on a watershed basis to improve the quality 
and aquatic habitat in waters of the Commonwealth.   In addition, EPCAMR encourages the reclamation and 
redevelopment of land affected by past mining practices. This includes reducing hazards to health and safety, eliminating 
soil erosion, and returning land affected by past mining practices to productive use, thereby improving the economy of the 
region.  EPCAMR and WPCAMR are integral component of the Pennsylvania Department of Environmental Protection’s 
(PA DEP) Comprehensive Plan for Abandoned Mine Reclamation developed in 2000.   
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Accomplishments:   
 
It is often hard to come up with measurable environmental results from all of the reclamation and remediation efforts going 
on in PA since there is not uniform way of collecting data and reporting. However, EPCAMR and WPCAMR in cooperation 
with the PA DEP Bureau of Watershed Management and other partners that deal with AMD/AML issues have been tasked 
to come up with a method of data collection organized into a statewide clearinghouse of information under the Non-Point 
Source Liaison Workgroup Resource Extraction Committee.  In the year 2002 alone, the Growing Greener program 
reports that 409 acres of AML were reclaimed and 88 AMD impacted streams were improved through passive treatment 
best management practices (BMP’s) through local government, watershed groups, regional non-profits and universities 
that had received grants.  Also in 2002, the coal mining industry was able to reclaim 1,444 acres of AML and 12 miles of 
streams through re-mining and reclamation requirements of SMCRA.   
 
Since 1967, Pennsylvania and the federal government have invested $635,477,480 to address abandoned mine problems 
with over $15 billion worth of reclamation yet to be completed. At the current rate of reclamation, it has been projected that 
105 years would be required to get the job done.  Since the passage of the federal SMCRA law reclamation efforts have: 

• restored approximately 50 miles of stream channel  
• eliminated 176 dangerous water impoundments or hazardous water bodies  
• completed 181 replacement water supply projects  
• restored 17,633 acres of land 
• eliminated in excess of 125 miles of dangerous highwalls  
• sealed 921 portals and vertical openings  
• extinguished mine fires beneath 815 acres of surface land  
• reduced the subsidence risk to approximately 2,315 acres of land.  
• constructed 5 active AMD treatment facilities that filter water and improve 65 miles of streams  
• in 2002 alone, constructed several passive treatment systems to restore an estimated 127 miles of streams 

 

 

 
 
Source:  Abandoned Mine Reclamation in Pennsylvania: The Abandoned Mine Reclamation Fund, Partnerships, and Future 
Challenges.  Pennsylvania Organization for Watersheds and Rivers.  2002.  http://www.pawatersheds.org . 
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AMD Vocabulary 
 

 
Abandoned mine drainage (AMD) – Water that 
has been contaminated due to exposure to mine 
impacted areas.  AMD can be alkaline or acidic and 
can cause water quality problems such as high 
levels of acidity and high concentrations of metals. 
 
Active treatment – Involves the addition of 
chemicals to decrease acidity and remove metals.  
Active treatment systems require constant and 
continuous operation and maintenance. 
 
Aeration – Introduction of air into water by stirring 
or mixing thereby increasing oxygen levels and 
speeding up the precipitation of metals. 
 
Alkalinity – Measurement of the ability of water’s 
capacity to neutralize acids. 
 
Macroinvertebrate – Organisms with no 
backbone, used as an indicator of water quality. 
 
Overburden – Layers of soil and rock covering a 
coal bed.   
 
Passive treatment – Mimics nature using natural 
chemical and biological 
processes in ponds, channels, and wetlands to 
reduce AMD.  Passive treatment systems require 
less maintenance but require more land area.  
 

pH – Measure of the acidity or basicity of a 
solution.  A pH of 7 is neutral.  Those less than 7 
are acidic and those above 7 are basic. 
 
Precipitate – Substance which separates from a 
solution as a solid. 
 
Pyrite – Iron sulfide metal, also known as fool’s 
gold.  The main mineral responsible for abandoned 
mine drainage. 
 
Reclamation – Reducing environmental pollutants 
and safety hazards associated with a site in order 
to restore the lands to approximate pre-mining 
conditions or other productive uses. 
 
Refuse piles – Mounds of poor quality coal-like 
materials located where coal was prepared for 
market.  A source of abandoned mine drainage. 
 
Remining – An abandoned mine site can be mined 
again in order to remove remaining coal and the 
source of abandoned mine drainage. 
 
Sulfuric acid – Highly corrosive liquid formed upon 
weathering of pyrite. 
 
Yellow boy – Orange-red precipitate that stains 
some streams polluted with abandoned mine 
drainage
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AMD on the Web 

 
Abandoned Mine Reclamation Clearinghouse and WPCAMR 
www.amrclearinghouse.org  
 
Eastern Pennsylvania Coalition for Abandoned Mine Reclamation 
www.orangewaternetwork.org  
 
Environmental Protection Agency 
What is Acid Mine Drainage? 
http://www.epa.gov/region03/acidification/what_is_amd.htm  
 
Treatment Techniques 
http://www.epa.gov/region03/acidification/treatment.htm  
 
Office of Surface Mining 
Acid Mine Drainage 
http://www.osm.gov/amdint.htm  
 
Pennsylvania Department of Environmental Protection 
Abandoned Mine Drainage Abatement Projects: Successes, Problems,  
and Lessons Learned 
http://www.dep.state.pa.us/dep/deputate/minres/bamr/amd/amd_abatement_projects.htm  
 
Coal Mine Drainage Prediction and Pollution Prevention in Pennsylvania 
http://www.dep.state.pa.us/dep/deputate/minres/districts/CMDP/main.htm  
 
Reclaim PA 
http://www.dep.state.pa.us/dep/deputate/minres/reclaimpa/reclaimpahome.htm  
 
The Science of Acid Mine Drainage and Passive Treatment 
http://www.dep.state.pa.us/dep/deputate/minres/bamr/amd/science_of_AMD.htm  
 
Pennsylvania Organization for Watersheds and Rivers 
Abandoned Mine Reclamation in Pennsylvania 
http://www.pawatersheds.org/factpack/AbandonedMine.pdf  
 
Pennsylvania State Association of Township Supervisors 
Paying the Price: Pennsylvania’s Rich Legacy of Coal Leaves Cleanup Problems for Today 
http://www.dep.state.pa.us/dep/DEPUTATE/MINRES/BAMR/Documents/mine.pdf  
 
Saint Vincent College Environmental Education Center 
http://facweb.stvincent.edu/eec/  
 
Pennsylvania Environmental Council   United States Geological Survey 
www.pecpa.org      Mine Drainage 

http://geology.er.usgs.gov/eastern/environment/drainage.html  
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Using the Presentation Materials 

 
Preparation 
 
Preparing the Presentation 
 These pages are meant to help guide you in the preparation and presentation of 
“AMDandYour Community” to your local decision makers.  Please read over these tips before 
you schedule presentations. 
 
Sample Letter 
 The sample letter is an example of a letter to mail to your decision makers requesting 
time to speak at their regular meeting.  Use this letter as a guide to assist you in the drafting of 
your own letter.  You will need to adapt the copy of this letter for your own usage. 
 
 
Presentation 
 
Sign-in Sheet 
 The sign-in sheet will allow you to compile the contact information for your local decision 
makers as well as any interested members of the public attending the meeting.  You may copy 
the sign-in sheet from the resource guide or make your own.  It is important to maintain accurate 
contact information in order to communicate with your decision makers. 
 
Sample Script 
 The sample script is an example of a script that can be delivered during the presentation 
of “AMDandYourCommunity”.  It is meant to accompany the slides and/or the PowerPoint 
presentation.  You may speak to this script or create your own.  It would be most effective to 
add specific information about the local area throughout the presentation. 
 
Fact Sheet 
 The fact sheet is a complimentary resource to accompany the presentation.  Distribute 
the fact sheet to the decision makers during the presentation.  You may reproduce the fact 
sheet as needed.  The fact sheet is also available on the CD.  
 
Slides 
 The slides are meant to be used during the presentation if PowerPoint is unavailable.  
You may remove the slides from the guide and use them directly.  Please keep the slides in the 
protective sheets to maintain them.  You may copy the slides if you so need.  The slides are 
also available on the CD. 
 
 
 
 
 
Post-presentation 
 
Thank You Notes 
 The thank you notes are available for use as follow up to your presentation.  Please mail 
the decision makers personalized thank you notes showing your appreciation of their time and 
interest.  You may copy the thank you notes included in the resource guide or use your own. 
Sample Press Release 
 The sample press release is an example of a press release that you would send to your 



AMDandYourCommunity         
 

25

local media after the presentation has taken place.  Use the sample press release as a guide to 
assist you in the drafting of your own release.  You will need to adapt the copy of this release for 
your own usage.  If you wish to send a press release prior to the meeting, be sure to secure 
permission from the decision makers as they are responsible for publicizing their events. 
 
Evaluation Sheet 
 Please copy the evaluation sheet and complete after each presentation.  Keep one copy 
of the completed evaluation for your own files and return one copy to EPCAMR.  This will 
enable both you and EPCAMR to gauge the success of the project. 
 
 
CD 
 
AMDandYourCommunity 
 The AMDandYourCommunity CD includes the PowerPoint presentation, slides, fact 
sheet, sign-in sheet, thank you notes, and evaluation for your use.  
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



AMDandYourCommunity         
 

26

 
 

Preparing the Presentation 
 
Audience 

 Municipal officials – township supervisors, planning commissions, town councils 
 County officials – county commissioners, planning commissions 
 Service organizations and interest groups 
 Business leaders 
 School officials 
 Other decision makers in the community 

 
Context 

 Regular meeting of decision makers 
 Approximately 15 minutes for presentation and discussion 

 
Objectives 

 Decision makers will recognize the impacts of AMD in their community. 
 Decision makers will identify manners in which they can take an active role  

 in remediation of AMD. 
 Decision makers will be aware of the efforts of the watershed association. 
 Watershed associations will start building long-term relationships with  

 decision makers. 
 
Materials 

 PowerPoint presentation or slides 
 Fact sheets 
 Watershed association brochures  
 Map of watershed 
 Pictures 
 Coal, pyrite, orange water, other props  

 
AMDandYourCommunity 
Preparation 

 Determine goals of individual presentation. 
 Obtain contact information for decision makers.   
 (Municipal and county information is available at www.pamunicipalities.org) 
 Mail letter to decision makers requesting time to present at their regular meeting. 
 Ask permission to send press release prior to the meeting. 
 If permitted, send press release to local papers announcing the presentation. 
 Do research on the community to whom you are presenting.  Check websites, old 

documents, newspapers, newsletters, and demographic data (Encourage watershed 
association members and other supporters to attend. 

 
Presentation 

 Distribute sign-in sheet to get contact information. 
 Deliver presentation using PowerPoint or slides (whichever is appropriate for  

 the setting). 
 Use props to demonstrate ideas. 
 Discuss issues specific to local area and use local references. 
 Allow time for group discussion. 
 Distribute fact sheets, brochures, and other materials. 
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Post-presentation 
 Send thank you notes to decision makers. 
 If not permitted to send press release before the meeting, send a press release 

afterwards detailing the outcomes of the meeting.  
 Complete self-evaluation form.  Retain one copy and return the other to EPCAMR to 

include in project database. 
 Continue relationship using strategies found on page 5. 

 
Assessment strategies 

 Ask decision makers several informal questions immediately after meeting. 
 Complete self-evaluation. 
 Track future involvement of decision makers with watershed association. 

 
Product recommendations 

 Cream colored cover stock paper works well for fact sheets. 
 Avery Ivory Embossed Ink Jet Note Cards (Staples for $18.35/60 cards or your local 

office supply store) work well for thank you notes. 
 Mineral samples and other educational materials can be purchased from Ward’s Natural 

Science (1-800-962-2660 or www.wardsci.com ). 
 Wilson Jones Swing Ring Easel (Office Max for $7.99 or your local office supply store) 

works well for presenting 8 ½” by 11” slides. 
 
 
 
 
 
                 Swing Ring Easel   
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  Sign in Sheet   

Name Municipality/ Title Address Phone Email 
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AMDandYourCommunity Script 
 
1. My name is _______.  I’m a _______ working for _______. 
 
I’m joined today by _______ from the ______ .  
 
2. This is what we’re here to talk about today.  How many of you have seen this in _______ 
township, city, or borough?  Do you know what it is?   
 
3. Today we’re going to try to get a better understanding of what exactly abandoned mine 
drainage is and what you can do about it. 
 
In order to do that I’d like you to keep a few things in mind.  I want you to think about what kind 
of community you want to live in and what kind of community you want your kids and 
grandkids to grow up in.  What is the value of a clean stream?  Maybe your grandson enjoys 
fishing?  Your daughter enjoys exploring in the stream?  Your wife enjoys watching the water? 
 
As a _______ you are in a position to improve your community. You can do that by supporting 
AMD remediation. 
 
4. This is pyrite or fool’s gold.  (Show pyrite)  Although it looks pretty, it is the main 
mineral responsible for AMD.  Pyrite is found along with coal in the coal seams.  After mining 
was completed and mines were abandoned, voids were left underground and coal refuse piles 
were left on the surface.  The pyrite remaining in those abandoned mines was exposed to water 
and air.  The pyrite reacts with air and water to form sulfuric acid and a rust color sludge called 
yellow boy.  (Show sludge)  This sludge contaminates the water, coats riverbeds, rocks, and 
plants, and kills fish. 
 
5. Not all AMD is the same.  The type of drainage present depends on a variety of factors.  
Many mine drainages are acidic but others can be alkaline.  Many mine drainage have a high 
concentration of iron but other metals can be present including aluminum and manganese.  
Whatever the type of AMD it can severely degrade your community. 
 
6. The impacts of AMD on a community go far beyond the environmental impacts on a 
stream.  Let’s imagine a stream polluted with AMD.  It is orange, it smells like rotten eggs, and 
no fish live in that stream.  If you’re a father of two are you going to buy a house along that 
stream and let your children play in the stream?  If you’re a business owner are you going to 
locate your business next to that stream?  If you’re building a park, are you going to want a 
polluted stream running through it?  Are you going to want to use the water from that stream for 
your drinking water supply? 
 
Probably not.  A clean stream in a community is something that people can be proud of and use 
for recreation and a source of income.  But if a stream is polluted with AMD it becomes an 
eyesore and a liability. 
 
7. A stream does not have to remain a liability forever.  Many treatment methods exist to 
remediate AMD.  Remediation of AMD involves neutralizing acidity and removing metals from 
the water in order to return the aquatic system to pre-mining conditions. 
 



AMDandYourCommunity         
 

30

There are 3 types of treatment for AMD: active treatment, passive treatment, and remining. The 
type of treatment chosen depends on the type and amount of contaminants, amount of land 
available for treatment systems, and funding capabilities. 
 
Active treatment systems use the addition of chemicals to remove contaminants.  This can be 
expensive but it is good for large discharges. 
 
Passive treatment systems use natural systems such as ponds containing limestone and vegetation 
to eliminate AMD.  Passive treatment requires less financial resources but requires more land 
area. 
 
Remining is a viable option for removing the source of AMD when significant amounts of coal 
remain in the abandoned mine. 
 
8. Using these treatment techniques, we can return life to the stream.  The stream that we 
imagined before now becomes an asset to the community.  It is clear, free of odors, and full of 
fish.  Fathers want to build their homes next to the stream.  Businesses want to locate next to the 
stream.  Fisherman come from all over to try to catch the big one.  Neighbors hold community 
picnics next to the stream.  The AMD treatment system is used as an educational tool by science 
teachers.  The citizens of _____ township are proud of their stream, their community, and their 
accomplishment. 
 
9. Improving the environment is a great way to improve your community.  As a _______ 
you can take an active role in that improvement. 
 
The _______ watershed association is already doing tremendous work to reduce AMD from 
____ township, city, or borough, but they need your help.  We need you to be someone that the 
watershed association can come to when they need something just as they can be there for you 
when you need them.  Many times watershed associations are working on projects with very 
limited resources so every little bit can help.  You could donate a backhoe during the 
construction of a treatment system.  You could improve a road that would provide access to a 
treatment system.  You could provide land for a treatment system.   
 
Most importantly, we want you to be a partner of the watershed association.  You are both 
working toward a common goal, improving _____ township, city, or borough. 
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10. By helping to eliminate AMD you will be making great improvements in _____ 
township, city, borough.  You will see the economy improve as recreation increases, property 
values increase, and drinking water treatment costs decrease.  You will see a sense of pride grow 
in your community.  You will be providing a better place for your grandchildren to grow up in.  
You will be fulfilling your duty as a (township supervisor).   
 
11. We know that AMD is damaging ______ township, city, or borough.  We know that it 
doesn’t have to remain that way.  And we know that you can help. 
 
12. Thank you for allowing me the opportunity to speak with you today.  We have provided 
you with extra materials on AMD and other resources and technical assistance.  I have also given 
you my contact information.  Please feel to contact me or the _____ EPCAMR Staff, if you have 
any further questions. 
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Sample Press Release 
 
For Immediate Release 
 
Date:  _________________________ 
Contact: _________________________ 
Phone:  _________________________ 
Fax:  _________________________ 
 
 

Watershed Association and Local Officials Discuss  
Solutions for Abandoned Mine Drainage 

 
(Town), PA – Possible solutions to mine pollution in (community’s) streams were discussed on 
(day/date) with the (board/council).  (Name), (position) with the (watershed association), 
received a sympathetic response as (s/he) described the widespread pollution throughout area 
waterways.   
 
Abandoned mine drainage degrades the quality of streams destroying aquatic life and making 
them unsuitable for recreational and economic uses.  Solutions do exist, however, and the 
(watershed association) is working hard to improve our streams.  By partnering with the 
(board/council) the (watershed association) will be able to treat the pollution more effectively. 
 
The meeting was part of the GIS Municipal Outreach on AMR and 
“AMDandYourCommunity,” a project initiated by the Eastern PA Coalition for Abandoned 
Mine Reclamation (EPCAMR) to include local leaders in the effort to remediate abandoned mine 
drainage. EPCAMR [is a coalition of 16 County Conservation Districts and other cooperative 
organizations dedicated to improving water quality and endorsing the reclamation of abandoned 
mine lands in the anthracite coal region of Eastern Pennsylvania. “AMDandYourCommunity” 
is being funded through a National Fish and Wildlife Foundation grant.]  
 
If you would like to participate in “AMDandYourCommunity” or would like more information 
about (watershed association), contact (name) at (phone number). 
 

# # # 
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 Please complete and return to EPCAMR at address below. * 
 

Evaluation 
 
Date:  _______   Audience:  _________________________________________ 
 
Number of decision makers:        _____ 
  
Number of residents/other audience members:     _____ 
 
Time allotted for presentation:         _____ minutes 
  
Time used for discussion:         _____ minutes 
 
Number of fact sheets/brochures distributed:      _____ 
 
Referrals to speak at other events:  __________________________________ 
 
Did the decision makers recognize the impacts of AMD in their community? ____ 
 
Did the decision makers recognize their role in remediation?                         ____ 
 
Are the decision makers aware of the efforts of the watershed association? ____ 
 
 
Results of presentation: (support, equipment, land access, volunteers, new members, etc.) 
 
 
 
 
 
 
 
Comments: 
 
 
 
 
 
 
 
 
 
 

Please return to: 
          EPCAMR 

   101 South Main Street, Ashley, PA 18706 
after each presentation. 

 
 

 


