Lesson Plan Sample- Persuasion - Malaspina University-College

	Grade
	10 H
	Topic
	Aristotle Appeals of Persuasion

	Date
	Tuesday
	Allotted Time
	80 min

	Cite sources used to develop this plan:  


1. Rationale: Why is this lesson relevant at this time with these students?
In the end of term unit this class is working on speeches and debates. To help the students get a grasp on how to create more powerful persuasive arguments the class will be introduced to Aristotle’s 3 appeals of persuasion, ethos, pathos and logos. Students will start with using commercials to identify what appeal is being used, followed by a practice writing assignment where they will have to use the appeals, and finally be working together to identify appeals in Obama’s speech. I have chosen to use Obama because he is arguable one of the best linguists at the present time. 
2. Provincial Learning Outcome(s): What IRP outcome(s) does this lesson develop?
A3 listen to comprehend, interpret, and evaluate ideas and information from a variety of texts,

considering

– purpose

– messages

– effects and impact

– bias

- context, including historical and cultural influences
A12 recognize and apply the structures and features of oral language to convey and derive meaning,

including

– rhetorical devices

B3 view, both collaboratively and independently, to comprehend a variety of visual texts, such as

– broadcast media

– film and video
C8 write and represent to explain and support personal responses to texts, by

– making comparisons to other ideas and concepts

– relating reactions and emotions to understanding of the text

– developing opinions using reasons and evidence

C12 use and experiment with elements of style in writing and representing, appropriate to purpose

and audience, to enhance meaning and artistry, including

– syntax and sentence fluency

– diction

– point of view

– literary devices

3. Assessment
	Lesson Outcome

What will students learn?
	Sources of Evidence

What product or action will show what students have learned?
	Criteria

What will you look for in this evidence?

	SWBAT

· Aristotle’s 3 appeals – what they are

· Determine – which appeal is being used

· Create – use appeals in a piece of writing

· Identify specific device – listen to a speech for one specific appeal


	Students will

- work first as groups to try and guess what the appeals mean – then they will be told and have to use information for each activity in the lesson

- students will have to state what appeal is used in the commercial and how they choose that answer
- write a short paragraph using each appeal from a given article

- listen to Obama’s speech and find their given appeal to share with the class – in groups
	I will be looking for

- use of terms 
- statement of appeal and evidence to support decision
- use of each appeal in writing to influence an audience to their opinion

- group found their given appeal and are able to explain why it demonstrates their appeal




4. Resources, Material and Preparation: What resources, materials and preparation are required? 

I will need to bring


- commercials to represent each appeal

- Obama’s speech

- LCD Projector


- laptop


- article about adolescents’ sleep patterns – cut down to fit one page 

	5. Lesson Development
	Pacing

	· Introduction: How will you introduce this lesson in a manner that engages students and activates their thinking?
Written on the board
How to get what you want?

· ethos

· logos

· pathos

Have the students talk in small groups to guess what the words might mean

Suggest they use a dictionary – but interpret how that will get you what you want 
While students are talking set up the LCD projector and commercials

· Teaching/Learning Sequence: What steps and activities are you going to use to help students acquire and practice the knowledge, skills and/or attitudes needed to meet the outcome?
What do these words mean?

Let the class give their thoughts

Explain who termed them and what they mean

Write a brief definition on the board – with an example
Literacy Strategy: There is a linguistic theory that teaching word comprehension can be easier when you talk about where the word comes from and what smaller words are in them. When I thought about teaching this lesson I thought I would do this, but the students seemed to be able to get the understanding from their conversations. However, when we moved on in the lesson I realized that this was not the case. What I should have done was break each of these words down, for instance logos is the root of logic. Easy to see, and then it will have an immediate association for the students and confusion may have been less later in the lesson. Egos, comes from the ego. This is easy to see but causes some problems in the sense of what this appeal means. That is part of the reason that I did not use this. Lit Strategy: root word
We are going to watch some commercials and decide what appeal is being used. Be ready to give your answer and why you thought it represented that appeal
Commercials will be random use of appeals and not patterned, the easily identified commercials will start and then progressively harder

Go through the commercial examples and have the students answer – when students are not sure give them time to pair and share their thoughts

Encourage class support
Lit. Strategy: This would have been a great time for me to have the students write a reflection on what they had learned through looking at how commercials are organized into three basic areas of persuasion. This would have given me an opportunity to see how this lesson changed the way the students were thinking and whether they were able to understand what we were looking at and how important it is to their lives. I chose commercials with one dominant appeal in it. It would have been interesting to have the students add to their reflection after watching Obama’s speech at the end of the lesson. Obama is constantly shifting and using multiple appeals at once and it makes his message more persuasive. Students should have been given the opportunity to reflect on this. Students would have been given a topic for both reflections, first how do the appeals manipulate persuade others, second, how do multiple appeals and combinations effect persuasion. Lit Strategy: Reflection and revisit. 
Brief review of the appeals and how they were used in the commercials

Writing Activity

· you are all going to write a couple of sentences to represent each appeal

· First you must read the article

· Then you will write persuasive statements using the information in the commercial in conjunction with the appeals

· Please label each of your samples – this will be handed in
Read the article

Share their thoughts with a partner and how to work it into the appeals

Literacy Strategy: I should have done a few different strategies here to help students understand and develop their writing piece. First there should have been a lit. circle. Later in the lesson I divided the class into “expert” groups (Obama speech). This would have been a good place to start this. I should have had the students break into three groups before reading the article. Students would have been given a highlighter and primed to listen, while I read aloud, for the appeal they were assigned and highlight information that fit with this appeal. Then they should have gotten into the three groups to share ideas and talk about how they could use the factual information for each different appeal. Finally they should have been sent to find someone from the other groups and share their information. This information should have been recorded on a chart so students could refer to all of the information when they needed to write their persuasive essay. Strategies suggested: Lit circle, priming, sharing, graphic organizer. 
Write their paper

· Closure: How will you solidify the learning that has taken place and deepen the learning process? 

Break the class into three groups and label them ethos, pathos and logos

Listen to Obama’s speech and have the students identify what statements he says that represent each appeal
Students will share what they have discovered
	3 min

7 min

30 min

2 min

1 min
2 min

5 min

20 min

10 min


6. Accommodations (adaptations, extensions, other ): How will you plan for students who have learning/behaviour difficulties or require enrichment?
