Getting the Vote Out

Class Length: 1-2 Class Meetings

Objectives:

Students will be able to:

1. Identify the strengths and weaknesses to political campaigns.

2. Create innovative strategies to targeting their demographic.

Materials:

· MTV voting information (cite reference #1, 3)
· Campaign management strategies information (#2, 4)
· Voter turnout statistics (cite reference #2, 4, 5)
Procedures:

Teacher will guide class discussion about the effectiveness of recent election campaigns towards various demographics.

Students will analyze the strengths of candidates’ campaigns as they apply to the various demographics, and offer suggestions for improving each candidate.

Teacher will then distribute recent voting statistics about their demographic (18-30) (referenced below).  Teacher will highlight poor voter turnout despite creative approaches to reach young voters (MTV’s Rock the Vote, P Diddy’s Vote or Die, etc).  Teacher may even show clips of these failed campaigns (visit MTv.com for this information).

In groups of 4 students will analyze these most creative campaigns and design their own innovative take on campaigns.  Students will re-structure the failed campaigns.

Students will take the role of campaign manager for the major front-runners in the current presidential campaigns.  Students will highlight the candidates major themes and be assigned a target audience (children/ed, senior citizens, troops/war, etc).  Students will refocus, reshape, or redirect the candidates’ tactics or motives to best reach their targeted audience.  
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