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Social Media & Blogging  

This curriculum guide was created in preparation for our newest high school elective, 
Social Media & Blogging: Writing and Presenting in the Digital Age. This 
course will prepare students with the necessary skills to effectively navigate and leverage 
social media for communicating in the 21st Century. The course will begin with a study 
of social media as a tool for communication with an emphasis on social media laws, 
ethics, etiquette, and issues of online privacy. Next, students will learn how to effectively 
participate in online communities before developing and promoting a brand utilizing 
different social media platforms.   

To scaffold and support these aims, specific lessons and guiding activities have been 
created in thirteen sequential units.  The curriculum map delineates course topics, 
essential questions for exploration within each unit of study, learning resources and 
activities, specific learning objectives, skills developed, and formative and summative 
assessments. Teachers are encouraged to explore this curriculum guide and to adopt, 
adapt, or find inspiration to design their own lessons.  These lessons should serve as a 
springboard for collegial discussions about determining the best approach and course of 
action for the delivery of each lesson and the development of each skill as social media 
and platforms evolve.  
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 BELLMORE-MERRICK CENTRAL HIGH SCHOOL DISTRICT  

 
COURSE: SOCIAL MEDIA & BLOGGING 
GRADE LEVEL: 10-12 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT WILL 
KNOW OR BE ABLE TO DO: 

SKILLS: ASSESSMENTS: 

INTRODUCTION TO 
SOCIAL MEDIA AS 
TOOL FOR 
COMMUNICATION 

What does it 
mean to 
communicate in 
the 21st Century? 
 
How can we 
utilize social 
media platforms 
for personal gain? 
 
What different 
purposes do the 
different social 
media platforms 
serve? 
 
What are the 
effects of Social 
Media on 
Society? 

Teacher led 
discussion. 
 
“A Breakdown 
of Social Media 
Platforms and 
Their Uses” by 
Lauren 
Marinigh, 
“Electronic 
Intimacy” by 
Christine 
Rosen, “Has 
Texting Killed 
Romance?” by 
Ashton 
Kutcher, “Chat 
History” by 
Rebecca 
Armendariz 
 
Student 
Presentations 
 

Use critical thinking skills to 
judge the reliability of social 
media platforms and their 
individual functions regarding 
communication.  
 
Understand why social media 
and web-based apps evolved the 
way that they did and why.  

Gain knowledge 
of the history of 
social media and 
its purpose to 
utilize it for 
useful 
communication 
and personal 
purposes and 
gains.  

STUDENT RESPONSES: 
What is your personal history 
with social media? 
What do you use it for/what 
are your personal practices? 
What would you like to use it 
for? Why? 
 
STUDENT RESPONSES: 
Choose a pre-web technology 
(Walkman, VCR, book) and 
compare it to its modern 
counterpart (music streaming 
service, DVR, Kindle). 
Discuss benefits/deficits of 
pre and post web technology. 
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

INTRO TO SOCIAL 
MEDIA LAWS, 
ETHICS, AND  
ETIQUETTE/ 
ISSUES OF ONLINE 
PRIVACY 

How do you 
protect your 
privacy online? 
 
What is proper 
social 
media/online 
etiquette? 
 
How reliable are 
social media 
sites, apps, and 
blogs?  
 
 
 

Teacher led 
discussion 
 
Student 
research 
 
Various articles, 
documents,  
Podcasts about 
internet safety 
and privacy 
 
“Why Privacy 
Matter if you 
Have Nothing 
to Hide” by 
Daniel Solove 
 
 
Buzzfeed 
Huffington Post 
Other news 
blogs 
 
 
 
 
 
 

Understand how to safely 
maneuver through social media 
sites. They will understand the 
consequences of improper 
social media use regarding 
personal, social, and lawful?  
 
Understand copyright laws and 
copyright infringement  

Gain knowledge 
of laws, etiquette, 
and privacy. 

STUDENT RESPONSES: 
Research copyright laws as 
they pertain to your chosen 
field (music, art, business, 
etc.). Prepare a brief 
presentation on issues that 
have arisen due to misuse of 
social media or copyright 
issues.  
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

CAMPAIGN 
STRATEGIES/ 
BUILDING AND 
DEVELOPING A 
BRAND 

How does social 
media influence 
personal 
connections? 
 
What diversity 
exists among 
different 
technologies? 
 
What kind of 
campaigns/profil
es are authentic 
vs inauthentic? 
 
What makes 
campaigns and 
profiles garner 
followers? 
 
 
 
 
 
 
 
 
 
 
 

Teacher led 
discussion.  
 
Student 
presentations. 
 
Online 
campaigns on 
Instagram, 
YouTube,  
Snapchat and 
Facebook 
 
 

Use critical thinking and 
analytical skills to closely look 
at successful social media 
campaigns created by 
companies, artists, writers, 
musicians, charities, etc... 

Begin to 
understand how 
to develop an 
identity within an 
online 
community.  
  

STUDENT RESPONSES: 
Choose 1 social media 
campaign that you believe is a 
strong representation of a 
solid “brand” (it could be a 
person) and analyze it in 
terms of one of Baym’s key 
concepts. Assess the 
campaign: what are its 
failures? Successes? 
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

ONLINE 
COMMUNITIES 
AND 
ESTABLISHING 
CULTURE 

What is an online 
community?  
 
How do you 
become a part of 
and establish an 
identity within an 
online 
community? 

Teacher led 
discussion.  
 
Student 
presentations. 
 
Online 
campaigns on 
Instagram, 
YouTube,  
Snapchat and 
Facebook 
 
Meme accounts 
 
“Seven Key 
Concepts” by 
N.K. Baym 
 

Students will be able to 
understand the importance of 
finding a community that will 
benefit and positively influence 
their developing passions and 
skills.  
 

Gain an 
understanding of 
ways to search for 
and become a 
part of online 
communities that 
will foster growth. 

STUDENT RESPONSES: 
Choose 1 online community 
you participate in (sports, 
fandoms, sewing, etc.) and 
explain how it functions as a 
community. How does it 
differ from a “traditional 
community”? 
 
STUDENT RESPONSES: 
Take 4 selfies for the 
following purposes: 

1. Profile Pic for 
personal social media 
site 

2. Profile Pic for your 
business profile 

3. Profile pic for your 
“brand” 

4. Picture that captures 
this moment in 
history 

 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

INTRO TO 
TWITTER 

What is twitter? 
 
What is the 
intended 
audience for 
twitter? 
 
How can we use 
twitter to 
establish an 
online presence? 
 
 

Twitter.com 
 
Teacher led 
discussion. 
 
Student 
research. 
 
 

Understand how to use social 
media site/app to develop and 
create a social media presence 
through photographs, effective 
and persuasive writing, and 
editing.  
 
Understand the purpose of 
#tagging other users and 
companies and brands. 
 
Understand the purpose of 
strategic storytelling.  

Gain an 
understanding of 
how to properly 
communicate 
your message on 
a social media 
site and how to 
begin to develop 
an online 
presence. 

STUDENT RESPONSES: 
Choose 2 twitter accounts: 
analyze the 
differences/similarities 
between them. What works? 
What do they have in 
common?  
 
STUDENT RESPONSES: 
Create a twitter. Follow 10 
accounts that promote your 
passion/skill or accounts that 
you identify with as an artist, 
photographer, musician, 
writer, businessperson, etc... 
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

INTRO TO 
INSTAGRAM AND 
FACEBOOK 

What is 
Instagram/ 
Facebook? 
 
What is the 
intended 
audience for 
Instagram and 
Facebook? 
 
How can we use 
Instagram and  
Facebook to 
establish an 
online presence? 

Instagram 
 
Teacher led 
discussion. 
 
Student 
research. 

Understand how to use social 
media site/app to develop and 
create a social media presence 
through photographs, effective 
and persuasive writing, and 
editing/revising.  
 
Understand the purpose of 
#tagging other users and 
companies and brands. 
 
Understand the purpose of 
strategic storytelling.  

Gain an 
understanding of 
how to properly 
communicate 
your message on 
a social media 
site and how to 
begin to develop 
an online 
presence. 

STUDENT RESPONSES: 
Choose 2 Instagram/ 
Facebook accounts (4 total): 
analyze the 
differences/similarities 
between them. What works? 
What do they have in 
common?  
 
STUDENT RESPONSES: 
Create an Instagram/ 
Facebook. Follow 10 accounts 
that promote your 
passion/skill or accounts that 
you identify with as an artist, 
photographer, musician, 
writer, businessperson, etc... 
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

INTRO TO 
SNAPCHAT 

What is 
Snapchat? 
 
What is the 
intended 
audience for 
Snapchat? 
 
How can we use 
Snapchat to 
establish an 
online presence? 

Snapchat 
 
Teacher led 
discussion. 
 
Student 
research. 
 
“Snapchat: 
What, Where, 
and Why I am 
all in” by Brian 
Fanzo 

Understand how to use social 
media site/app to develop and 
create a social media presence 
through photographs, effective 
and persuasive writing, and 
editing/revising.  
 
Understand the purpose of 
#tagging other users and 
companies and brands. 
 
Understand the purpose of 
strategic storytelling.  

Gain an 
understanding of 
how to properly 
communicate 
your message on 
a social media 
site and how to 
begin to develop 
an online 
presence. 

STUDENT RESPONSES: 
Choose 2 Snapchat accounts: 
analyze the 
differences/similarities 
between them. What works? 
What do they have in 
common?  
 
STUDENT RESPONSES: 
Create a Snapchat. Follow 10 
accounts that promote your 
passion/skill or accounts that 
you identify with as an artist, 
photographer, musician, 
writer, businessperson, etc.… 
 
STUDENT RESPONSES: 
Create your own snapchat 
filter.  
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

INTRO TO 
BLOGGING/ 
BLOGGING FOR 
PUBLICATION/ 
VLOGGING/ 
(YOUTUBE) 

What is a blog? 
Vlog? 
  
What makes a 
blog/vlog 
successful? 
 
What should the 
focus of a 
blog/vlog be? 
 

Online Blogs 
 
Teacher led 
discussion. 
 
Student 
research. 
 
Documentary: 
I’m Vlogging 
Here (90 Min) 

Understand how to use social 
media site/app to develop and 
create a social media presence 
through photographs, effective 
and persuasive writing, and 
editing/revising.  
 
Understand the purpose of 
#tagging other users and 
companies and brands. 
 
Understand the purpose of 
strategic storytelling.  

Gain an 
understanding of 
how to properly 
communicate 
your message on 
a social media 
site and how to 
begin to develop 
an online 
presence. 

STUDENT RESPONSES: 
Choose 2 accounts with blogs 
that you follow on your 
Twitter, Instagram, or 
Facebook. Look at the way 
they present themselves on 
the different social media 
platforms versus their blog or 
Vlog channel. What do they 
use their blog/channel for? Is 
it more personal? More 
professional? What benefits 
do you see to complementing 
your social media accounts 
with a blog? 
 
STUDENT RESPONSES: 
Create 5 blog/vlog entries 
that align with your chosen 
social media focus.  
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

FUTURE 
TRENDS/ 
FUTURE 
IMPLICATIONS 
OF SOCIAL 
MEDIA 

How do you see 
social media 
changing in the 
future? 
 
Why does social 
media need to 
change? Why 
doesn’t it? 
 
How could social 
media be better? 
More beneficial? 

“11 Ways Social 
Media Will 
Evolve in the 
Future” by 
Chirag 
Kulkarni, 
Entrepreneur 
Magazine 
 
“The Past, 
Present, and 
Future of Social 
Media” 
By Brian Solis 
 
“5 Key Trends 
that Point to the 
future of Social 
Media” 
By Andrew 
Hutchinson 

Use critical thinking skill to 
judge and predict the future of 
social media.  
 
Use close reading skills to 
analyze current trends to inform 
their understanding of the 
future of social media. 
 
Understand how to write 
effectively and with purpose.  

By understanding 
the importance of 
social media and 
its effect on 
society and its 
influence on 
individual 
identity, students 
will determine 
the future of 
social media. 

STUDENT RESPONSES: 
Think about your favorite 
social media site or app. What 
does the site/app do well? 
What do you like about it? 
What deficiencies does the 
site/app have? Write up a 
proposal for a new social 
media site/app taking into 
consideration the research 
you’ve done on current and 
future social media trends. 
 
Instant Reaction Pieces to 
sites and blogs and accounts 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

MAIN/GENERAL 
TOPIC: 

ESSENTIAL 
QUESTIONS: 

RESOURCES: WHAT THE STUDENT 
WILL KNOW OR BE ABLE 

TO DO: 

SKILLS: ASSESSMENTS: 

INDEPENDENT 
STUDY/ 
WORKSHOP 

What are the 
components of a 
great social 
media page and 
presence? 

Personal 
Twitter, 
Instagram, 
Facebook, 
Snapchat, Blog. 
 
Student led 
discussions and 
presentations.  
 
Google Slides 

Understand the elements of 
effective communication 
through developing 
presentations that clearly 
display what they are trying to 
promote and develop. 
 
 

Students will use 
all the knowledge 
and skills they 
have accumulated 
over the semester 
and create a 
presentation that 
showcases their 
social media 
accounts and how 
they have created 
an online 
presence and 
have become a 
part of an online 
community.  

STUDENT RESPONSES: 
Go through all your newly 
created accounts. Choose two 
that you are going to focus on 
and edit/revise. For each 
account you must have at 
least 10 posts that are 
carefully and thoughtfully 
crafted. Pay attention to your 
captions and photographs 
and tags.  

INDIVIDUAL 
PRESENTATIONS 

What are the 
important 
characteristics of 
great social 
media sites and 
blogs? 
 
What goes into a 
productive and 
informative 
presentation? 

Student led 
presentations. 
 
 

Understand the elements of 
effective communication 
through presentations. 
 
Understand the importance of 
promoting their work and 
passion. 

Students will use 
all the knowledge 
and skills they 
have accumulated 
over the semester 
and present their 
work. They will 
learn how to 
effectively 
critique and 
ultimately edit 
and revise their 
accounts.  

STUDENT RESPONSES: 
5-10-minute presentations 
that showcase the two chosen 
accounts they worked to 
revise during their 
independent study.  
 
STUDENT RESPONSES: 
Create Google Slide 
presentation with at least 10 
slides that highlights the 
strengths of each of their 
chosen accounts.  

 



 
 

RADE LEVEL:  10-12 
Skill:    Analyzing Informational Literature 
Unit:    Introduction to Social Media as a Tool for Communication 
Lesson Topic:   Electronic Intimacy 
 
Lesson 1 
 
Aim: How has technology and social media changed the way we create and maintain 
relationships? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,2,8 
 W   11-12   1,2,5 
 SL   11-12   1 
 L   11-12   1,2 
 
Motivation: 

● Answer the “Before Reading” questions at the top of student handout (Attachment 1) 
 
Instructional Materials: 

● Student Handout (Attachment 1) 
● “Electronic Intimacy” by Christine Rosen  

○ http://archive.wilsonquarterly.com/sites/default/files/articles/Clust_Rosen.FNL.pd
f  

 
Procedures and Pivotal Questions: 

● Students will answer the “Before Reading” questions at the top of the student handout as 
a pre-reading activity to spark thoughts about their upcoming reading/writing topic. Once 
they are finished writing, students will share responses with partner and a few will share 
with the class. 

● Transition: Keeping all of this in mind, let’s think about how technology has changed the 
way we form and maintain our friendships and romantic relationships. Do you think 
today’s apps and other forms of modern communication are an adequate substitute for 
face-to-face interaction? What, if anything, is lost or gained when you find yourself 
relying on electronic media to connect to others? 

● Students will then read “Electronic Intimacy” by Christine Rosen 
(http://archive.wilsonquarterly.com/sites/default/files/articles/Clust_Rosen.FNL.pdf ). 
The teacher can choose to do this as: 

○ A whole class reading 
○ An independent reading 
○ A small group reading 

 Choice will be dependent upon the makeup of the class and teacher discretion 
● After reading the article, students will answer the remaining questions from the handout 

(Attachment 1). Depending on how the teacher broke up the reading, these questions can 



 
 

be answered independently or with a partner/small group. Students will discuss and share 
their answers with the whole class. 

 
Summary: 

● Journal: How has social media affected your relationships? Write about a specific time 
that social media/technology either helped or hindered the forming of a 
friendship/relationship. Why do you think social media had this effect? How would the 
relationship have been different without social media and/or technology? 

 
Extension Activity: 

● The following website has great information for the teacher, as well as the students, 
which can be used in various units across this curriculum: 

○ https://moz.com/beginners-guide-to-social-media   



 
 

Attachment 1 
 

Communicating through Social Media: What Do We Gain? What Do We Lose? 
 

Before Reading: 
How have Facebook, Twitter, and email changed the way people communicate with each other? 
 
 
 
Has the convenience of social media cost us a level of intimacy and privacy that relationships 
once depended upon when the speed of communication moved much more slowly? 
 
 
 

 
“Electronic Intimacy” by Christine Rosen 
http://archive.wilsonquarterly.com/sites/default/files/articles/Clust_Rosen.FNL.pdf  
 
Transition: 
How do you form and maintain friendships and romantic relationships? Do you think today’s 
apps and other forms of modern communication are an adequate substitute for face-to-face 
interaction? What, if anything, is lost or gained when you find yourself relying on electronic 
media to connect to others? 
 

1. Why would Rosen’s relationship with the boy she met at camp NOT have blossomed if 
electronic media had been available? 

 
 
 
 
 
 
 

2. In the essay, Rosen and the friend eventually lose touch with each other. She writes, 
“That’s life -- or at least that is what the life of a friendship used to be.” Do you think it is 
a good or bad thing that Facebook and other media allow friendships to continue long 
past their life outside the computer? 

 
 
 
 
 
 
 

3. Consider recent interactions you’ve had on social media over the last twenty-four hours. 
Look back at some of the texts, tweets, posts, etc., you’ve sent out into the world. 
Keeping one or two electronic writings in mind, if you had instead sat down and wrote a 



 
 

one-page letter to that person, what would be some of the differences between the 
correspondences? Which do you think you would prefer and why? 

 
 
 
 
 
 
 
 

 
Journal: How has social media affected your relationships? Write about a specific time that 
social media/technology either helped or hindered the forming of a friendship/relationship. Why 
do you think social media had this effect? How would the relationship have been different 
without social media and/or technology?  



 
 

GRADE LEVEL:  10-12 
Skill:    Analyzing Argument 
Unit:    Introduction to Social Media as a Tool for Communication 
Lesson Topic:   Has Texting Killed Romance? 
 
Lesson 2 
 
Aim: Are we losing our ability to communicate? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,2,8 
 W   11-12   1,5 
 SL   11-12   1,3,4,6 
 L   11-12   1 
 
Motivation: 

● Answer the “Do Now” questions at the top of student handout (Attachment 1) 
 
Instructional Materials: 

● Student Handout (Attachment 1) 
● “Has Texting Killed Romance?” by Ashton Kutcher 

○ https://www.harpersbazaar.com/celebrity/latest/news/a621/ashton-kutcher-
relationships-interview-0111/  

● Socratic Seminar Guidelines (Attachment 2) 
● Socratic Seminar Preparation (Attachment 3) 
● Socratic Seminar Check Sheet (Attachment 4) 

○ Socratic Seminar information obtained from: 
https://www.lipscomb.edu/ayers/upload/file/66351/socraticseminarstudentandteac
herguide.pdf  

 
Procedures and Pivotal Questions: 

● Students will come into class having read the article for homework the previous night. 
They will answer the “Do Now” question (Attachment 1) independently, then discuss as 
a class. 

● Students will then work with a partner to analyze the argument. Responses will be shared 
with the class. 

● Transition: Now, let’s see how you would answer the question he posed in the article. 
○ Students will work to create ideas for their Socratic seminar utilizing the Socratic 

Seminar Preparation handout (Attachment 3) 
● Students will participate in a Socratic seminar to answer the question: Has Texting Killed 

Romance? The teacher will use Attachment 4 to help grade the students on their 
participation. If this is the first time a Socratic seminar is being utilized in the class, it 
will be important to go over the guidelines to a Socratic seminar prior to beginning. 
(Attachment 2) 

 



 
 

Summary:  
● How do the ideas in the text and our conversation relate to our lives? 
● Why is this material important? 
● Do you agree with the author? Explain. 
● Are we losing our ability to communicate? 

 
Extension Activities: 

● Students can write a blog entry, create a Flip Grid response, or a formal written response 
to formalize their individual responses to the topic, utilizing the information presented in 
the article and class discussion. 

  



 
 

Attachment 1 
“Has Texting Killed Romance?” by Ashton Kutcher 
https://www.harpersbazaar.com/celebrity/latest/news/a621/ashton-kutcher-relationships-
interview-0111/  
 
Do Now: 
How have texting, IM’ing, and other modes of communication via technology changed the way 
you interact with your friends? Your parents? How do you think your relationships might be 
different without these innovations? 
 
 
 
 
 

 
1. In one sentence, summarize Kutcher’s argument in this piece. 

 
 
 
 
 
 

2. Does Kutcher successfully answer the question presented in the title? Why or why not? 
What would you add to the argument to improve it? 

 
 
 
 
 
 

3. Kutcher argues, “The power of a handwritten letter is greater than ever” (para. 8). Write a 
short paragraph in which you explore the difference in tone and meaning between an 
email and a handwritten letter. When is one appropriate and the other inappropriate? Why 
do we make these distinctions? 

  



 
 

Attachment 2 
What is Socratic seminar?  

 
It is a method of discussion inspired by Socrates. Socrates believed in order to teach people you 
would not give them answers. Rather you would ask questions and help them arrive at answers 
on their own.  

 
Guidelines for a Socratic Seminar 

 
1. Come prepared having read the required reading and with some questions or topics to 

discuss.  
2. Be an active listener and speaker. Contribute to the discussion.  
3. One Voice - only one person can speak at one time.  
4. Be respectful (even if you do not agree).  
5. Use evidence or examples from your reading.  
6. Explain your answers - a simple yes or no is not acceptable you must explain.  



 
 

Attachment 3 
Socratic Seminar Preparation  

Instructions: When preparing for a Socratic Seminar, write questions using these sentence 
frames to stimulate your thinking about the article(s) you read. Choose and complete 5 of the 
following:  
 
What puzzles me is…  
 
I’d like to talk with people about…  
 
I’m confused about…  
 
Don’t you think this is similar to…  
 
Do you agree that the big ideas seem to be…  
 
I have questions about…  
 
Another point of view is…  
 
I think it means…  
 
Do you think…  
 
What does it mean when the author says…  
 
Do you agree that…  



 
 

Attachment 4 
Socratic Seminar Check Sheet 

Date: ________________ 

Student 
Name 

# of 
Participation 

Level A Level B Level C Level D 

      

      

      

      

      

      

      

      

      

      

      

      

      

      

      

      

      

      

      

  



 
 

Socratic Seminar Levels of Participation 
Level A: 

● Participant offers enough solid analysis, without prompting, to move the conversation 
forward   

● Participant, through his/her comments, demonstrates a deep knowledge of the text and the 
question   

● Participant has come to the seminar prepared, with notes and a marked/annotated text  
● Participant, through his/her comments, shows that s/he is actively listening to other 

participants   
● Participant offers clarification and/or follow-up that extends the conversation  
● Participant’s remarks often refer to specific parts of the text. 

 
Level B: 

● Participant offers solid analysis without prompting   
● Through comments, participant demonstrates a good knowledge of the text and the 

question   
● Participant has come to the seminar prepared, with notes or a marked/ annotated text  
● Participant shows that he/she is actively listening to others and offers clarification and/or 

follow-up 
 
Level C: 

● Participant offers some analysis, but needs prompting from the seminar leader   
● Through comments, participant demonstrates a general knowledge of the text and 

question   
● Participant is less prepared, with few notes and no marked/annotated text   
● Participant is actively listening to others, but does not offer clarification and/or follow-up 

to others’ comments  
● Participant relies more upon his or her opinion, and less on the text to drive his/her 

comments 
Level D/F: 

● Participant offers little commentary   
● Participant comes to the seminar ill-prepared with little understanding of the text and 

question   
● Participant does not listen to others, offers no commentary to further the discussion  
● Participant distracts the group by interrupting other speakers or by offering off topic 

questions and comments.  



 
 

GRADE LEVEL:  10-12 
Skill:    Analyzing the Structure of Literature 
Unit:    Introduction to Social Media as a Tool for Communication 
Lesson Topic:   “Chat History” 
 
Lesson 3 
 
Aim: What are the benefits and the drawbacks to communicating through digital media? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,3,5 
 W   11-12   1 
 SL   11-12   1,4,6 
 L   11-12   1 
 
Motivation: 

● Answer the “Do Now” questions at the top of student handout (Attachment 1) 
 
Instructional Materials: 

● Student Handout (Attachment 1) 
● “Chat History” by Rebecca Armendariz 

○ https://www.good.is/articles/chat-history  
● Debate Preparation (Attachment 2) 

 
Procedures and Pivotal Questions: 

● Students will answer the “Before Reading” questions at the top of the student handout as 
a pre-reading activity to spark thoughts about their upcoming reading/writing topic. Once 
they are finished writing, students will share responses with partner and a few will share 
with the class. 

● Transition: Keeping all of this in mind, let’s think about how digital media is changing 
the way we communicate with each other. Is it a better way of communicating and 
remembering those we love? 

● Students will then read “Chat History” by Rebecca Armendariz 
○ https://www.good.is/articles/chat-history  

● After reading the article, students will answer the remaining questions from the handout 
(Attachment 1). Students will discuss and share their answers with the whole class. 

 
Summary: Is there a sentimental difference between remembering a person through handwritten 
correspondence versus online or digital communications? Which is better? 
 
Extension Activities: 

● Whole class debate the summary question above. (Preparation sheet in Attachment 2) 
  



 
 

Attachment 1 
“Chat History” by Rebecca Armendariz 
https://www.good.is/articles/chat-history  
 
Before You Read: 
Texting, instant messaging, and emailing are all quick forms of communication that are 
replacing face-to-face and phone conversations. What are some of the benefits of these 
technologies, and what are some of the detriments? 
 
 
 
 

 
1. What emotions do you think the author was trying to elicit? As a reader, what did you 

feel while you were reading this piece? 
 
 
 
 

2. How do the chat transcripts function in the essay? How do they contribute to the 
narrative, and why might the author have chosen to include them rather than just describe 
them? 

 
 
 
 

3. The media often criticizes using technology as a form of communication: Gchat, texting, 
and emailing are usually portrayed as impersonal and sterile ways of talking. Does this 
essay reflect that idea? Why or why not? 

 
 
 
 

4. How do chats like this differ from letters or emails? How might they affect someone 
differently than a long-form letter upon reading them after a death, as the author does 
here? 

  



 
 

Attachment 2 
Debate Preparation 

 
1. Your position on the topic is: 

 
 
 

2. Reasons for your position and examples and facts that prove your point: 
 
 
 
 

3. Defensive Strategies: 

Counterclaims our opponent could make 
against us: 

Our rebuttal: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
4.  Offensive Strategies: 



 
 

Claims our opponents might argue in 
support of their position 

Counterclaims we could challenge them 
with: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  



 
 

GRADE LEVEL:  10-12 
Skill:    Analyzing Argument 
Unit:    Introduction to Social Media as a Tool for Communication 
Lesson Topic:   “Connected, But Alone?” 
 
Lesson 4 
 
Aim: Does technology and social media make us connected? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,2,7,8 
 W   11-12   1 
 SL   11-12   1,4,6 
 L   11-12   1 
 
Motivation: 

● Answer the “Do Now” questions at the top of student handout (Attachment 1) 
 
Instructional Materials: 

● Student Handout (Attachment 1) 
● “Connected, But Alone?” by Sherry Turkle (TedTalk video) 

○ https://www.ted.com/talks/sherry_turkle_alone_together 
 
Procedures and Pivotal Questions: 

● Students will answer the “Before Reading” using the Think-Pair-Share method. 
● Transition: Does technology help us to stay more connected to the people around us? 
● Students will then view “Connected, But Alone?” by Sherry Turkle (TedTalk video) 

○ https://www.ted.com/talks/sherry_turkle_alone_together 
● While watching the video, students will answer the remaining questions from the handout 

(Attachment 1). Students will discuss and share their answers with the whole class. 
 
Summary: What do you feel about Sherry’s message? Now that we live in this “plugged in” 
world, are we connected? 
 
Extension Activities: 

● Flipgrid response to Aim question asking students to incorporate supporting evidence 
from any text you’ve analyzed so far. 

● Video can be viewed using EdPuzzle, with guided questions scattered throughout the 
video. 

● Formative assessment available in Attachment 2 & rubric Attachment 3 
  



 
 

Attachment 1 
“Connected, But Alone?” by Sherry Turkle 
https://www.ted.com/talks/sherry_turkle_alone_together 
 
Before Viewing: 
How can you be connected, but still feel alone? Does being connected 24/7 help you to feel more 
connected or more alone? Explain. 
 
 
 
 
 

 
1. What was the most significant part of/line from this video? Why do you think so? 

 
 
 
 
 

2. Do you think all the “sips” of your online tweets, emails, texts, etc., add up to one big 
“gulp” of real conversation/interaction? 

 
 
 
 
 

3. As we expect more from technology, do we expect less from each other?  
 
 
 
 
 

4. Why did Sherry Turkle title her presentation “Connected, But Alone?” 
  



 
 

Attachment 2 (Assessment) 
Discussing the Unit 

 
Directions: Choose one of the following prompts to write about. 
 
Do texts, emails, and social media exchanges offer the potential of strengthening social bonds, or 
do electronic connections run more wide than deep? The following essay prompts help to explore 
this question. 
 
For the topic you choose, you must: 

❏ Write a minimum of a 3-paragraph essay (Intro, body & conclusion) 
❏ Answer all parts of the question 
❏ Check your writing for spelling and grammar 
❏ Write in a clear and cohesive manner 
❏ Follow the conventions of standard written English 

 
1. “Has Texting Killed Romance?” asserts that in certain text-messaging and social-media 

exchanges, people present edited versions of themselves--versions that while perhaps less 
flawed than the senders or posters really are also lack complexity and truth. In what 
situations might such discrepancies between a text or post and reality be especially 
problematic? Why? 

 
2. Most of the essays in this chapter focus mainly on what is lost through electronic 

communication compared with face-to-face communication, phone calls, and letters. 
Rebecca Armendariz’s piece, however, suggests there are circumstances under which the 
power of e-communications may equal or even exceed that of, say, a phone call or letter. 
What are these circumstances? What gives the writing done in these instances such 
power? 

 
3. The essays in this chapter discuss several of the drawbacks of social media and other 

forms of electronic communication; however, they do not touch on one of the other major 
concerns critics have about social networks: that they can extend the reach of bullies, a 
development that clearly works against building social bonds. Do you believe that this is 
a legitimate concern? If so, why? If not, explain why you think that worries about 
cyberbullying are overblown. 

  



 
 

Attachment 3 (Rubric) 
Technology Essay Rubric 

 FOCUS 
The single 

controlling point 
made with an 

awareness of task 
about a specific 

topic. 

CONTENT 
The presence of 
ideas developed 
through facts, 

examples, anecdotes, 
details, opinions, 
statistics, reasons, 

and/or explanations. 

ORGANIZATION 
The order developed 
and sustained within 

and across 
paragraphs using 

transitional devices 
and including 

introduction and 
conclusion. 

STYLE 
The choice, use, and 

arrangement of 
words and sentence 

structures that 
create tone and 

voice. 

CONVENTIONS 
Grammar, 

mechanics, spelling, 
usage and sentence 

formation. 

4 Sharp, distinct 
controlling point 
made about a single 
topic with evident 
awareness of task.  

Substantial, 
specific, and/or 
illustrative content 
demonstrating 
strong development 
and sophisticated 
ideas. 

Sophisticated 
arrangement of 
content with evident 
and/or subtle 
transitions. 

Precise, illustrative 
use of a variety of 
words and sentence 
structures to create 
consistent writer’s 
voice and tone 
appropriate to 
audience. 

Evident control of 
grammar, 
mechanics, spelling, 
usage and sentence 
formation. 

3 Apparent point 
made about a single 
topic with sufficient 
awareness of task.  

Sufficiently 
developed content 
with adequate 
elaboration or 
explanation. 

Functional 
arrangement of 
content that sustains 
a logical order with 
some evidence of 
transitions. 

Generic use of a 
variety of words and 
sentence structures 
that may or may not 
create writer’s voice 
and tone appropriate 
for audience. 

Sufficient control of 
grammar, 
mechanics, spelling, 
usage and sentence 
formation. 

2 No apparent point 
but evidence of a 
specific topic. 

Limited content 
with inadequate 
elaboration or 
explanation. 

Confused or 
inconsistent 
arrangement of 
content with or 
without attempts at 
transitions. 

Limited word 
choice and control 
of sentence 
structures that 
inhibit voice and 
tone. 

Limited control of 
grammar, 
mechanics, spelling, 
usage and sentence 
formation. 

1 Minimal evidence 
of a topic. 

Superficial and/or 
minimal content. 

Minimal control of 
content 
arrangement. 

Minimal variety in 
word choice and 
minimal control of 
sentence structures. 

Minimal control of 
grammar, 
mechanics, spelling, 
usage and sentence 
formation. 

 
Name: ____________________________________________ 
 
Grade: _____  



 
 

GRADE LEVEL:  10-12 
Skill:    Evaluating Sources 
Unit:    Intro to Social Media Laws, Ethics, and Etiquette/Issues of 
Online Privacy 
Lesson Topic:   Fact Checking 
 
Lesson 5 
 
Aim: Why is it important to check your facts before posting?  
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   7 
 W   11-12   7 
 SL   11-12   1,2 
 L   11-12   1,6 
 
Motivation: 

● Watch the video: https://www.youtube.com/watch?v=Ryjpu-NWYm8  
 
Instructional Materials: 

● Video (Importance of Fact Checking): https://www.youtube.com/watch?v=Ryjpu-
NWYm8  

● Video: “Fake News Sites Designed to Trick You” 
○ https://money.cnn.com/2016/11/02/media/fake-news-stories/index.html  

 
Procedures and Pivotal Questions: 

● Students will watch the video about the importance of fact-checking and discuss as a 
class: 

○ https://www.youtube.com/watch?v=Ryjpu-NWYm8  
○ How many of you check the validity of articles/posts before you share them? 
○ Can you think of a time where something like this happened to you or someone 

you know? 
● Transition: Where do you tend to get most of your information today, from news 

programs and newspapers or social media? With technology evolving and information 
bombarding us everywhere we look, how do we know if something is real or fake?  

● Students will watch the next video, “Fake News Sites Designed to Trick You” 
https://money.cnn.com/2016/11/02/media/fake-news-stories/index.html,  using EdPuzzle, 
with built in questions. Responses can be graded. 

○ What are some ways fake news sites try to trick you? 
○ What are the three types of misleading “news” sites? 
○ Besides triple checking before you post, what else can you do to make sure the 

information you are reading and sharing is accurate? 
 
Summary: Why is it important to fact check? Whose responsibility is it to make sure that the 
information out there is accurate?  



 
 

 
Extension Activities: 

● Find an example of a fake news article and explain how someone could tell it was fake. 
Explain which category it fell into from the three described in the video. 

● Article: “How to Protect Students from Fake News” by Shawn McCusker 
http://www.edudemic.com/protect-students-fake-news/  

  



 
 

GRADE LEVEL:  10-12 
Skill:    Evaluating Sources 
Unit:    Intro to Social Media Laws, Ethics, and Etiquette/Issues of 
Online Privacy 
Lesson Topic:   Ethics in Reporting 
 
Lesson 6 
 
Aim: How reliable are social media apps, sites and blogs? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,4,8 
 W   11-12   5 
 SL   11-12   1,2,3,4,6 
 L   11-12   1,2,6 
 
Motivation: 

● Students should review and annotate the Journalist’s Code of Ethics (Attachment 1) 
 
Instructional Materials: 

● Code of Ethics (Attachment 1) 
○ https://www.spj.org/pdf/ethicscode.pdf 

● Article: “Jon Stewart Blasts Sensationalism in the News Media, but is it Really So Bad?” 
(Attachment 2) 

○ http://tonyportfolio.blogspot.com/2011/06/jon-stewart-blasts-sensationalism-
in.html  

 
Procedures and Pivotal Questions: 

● After reviewing and annotating the Journalist’s Code of Ethics (Attachment 1) the class 
will discuss observations. 

○ Which do you feel are the most important codes of conduct in this document? 
Why? 

○ Should online news outlets be held accountable to the same standards as 
traditional news outlets? What about in our own personal posts? 

● Transition: Journalists for newspapers and news programs need to abide by a code of 
ethics, but with more people turning to social media and entertainment sources for their 
news, is more false information being spread? Think about a time where a falsehood, or 
rumor, was spread. How difficult was it for this information to be corrected? How many 
people spread it before questioning its validity? Does sensationalism in the media add to 
this problem? 

● Read the article: “Jon Stewart Blasts Sensationalism in the News Media, but is it Really 
So Bad?” (Attachment 2). 

○ The teacher can choose to do this as: 
■ A whole class reading 
■ An independent reading 



 
 

■ A small group reading 
 Choice will be dependent upon the makeup of the class and teacher discretion 

● After reading the article, students will debate whether sensationalism in the media is a 
bad thing and if it helps to spread false information. 

 
Summary: Journal/Exit Card: Does sensationalism in the media go against the Code of Ethics? 
How reliable do you think social media apps, sites, and blogs are in relation to their information? 
 
Extension Activities: 

● Compare the delivery of the same news story from two different sources (i.e. Local news 
station vs. Late Night with Stephen Colbert or The Daily Show) 

● See Attachments 3, 4, and 5 for additional resources to add to your discussions and 
lessons. 

  



 
 

Attachment 1 

 
  



 
 

Attachment 2 

Jon Stewart Blasts Sensationalism in the News Media, but is it Really So Bad? 

Sensationalism Actually Serves a Purpose, Historian Finds 

 

 

Tony Rogers: 
Journalism Expert 

 

Is sensationalism in the news media a bad 
thing? 

"The Daily Show" host Jon Stewart thinks so. In his recent appearance on "Fox News Sunday" 
Stewart charged that the news media is rife with sensationalism and that coverage of the 
Anthony Weiner scandal was an example of this. 

"The bias of the mainstream media is toward sensationalism, conflict and laziness," Stewart told 
anchor Chris Wallace. "The embarrassment is that I'm given credibility in this world because of 
the disappointment that the public has in what the news media does." 

But is sensationalism really so horrible? And do people really dislike it as much as Stewart 
seems to think? 

Sensationalism's Long History 

Sensationalism is nothing new. NYU Journalism Professor Mitchell Stephens, in his book "A 
History of News," writes that sensationalism has been around ever since early humans began 
telling stories, ones that invariably focused on sex and conflict. 

"I have never found a time when there wasn't a form for the exchange of news that included 
sensationalism - and this goes back to anthropological accounts of preliterate societies, when 
news raced up and down the beach that a man had fallen into a rain barrel while trying to visit his 
lover," Stephens said in an e-mail. 

Fast forward thousands of years and you have the 19th-century circulation wars between Joseph 
Pulitzer and William Randolph Hearst. Both men, the media titans of their day, were accused of 
sensationalizing the news to sell more papers. 



 
 

Whatever the time or setting, "sensationalism is unavoidable in news - because we humans are 
wired, probably for reasons of natural selection, to be alert to sensations, particularly those 
involving sex and violence," Stephens said. 

Sensationalism also serves a function by promoting the spread of information to less-literate 
audiences and strengthening the social fabric, Stephens said. 

"While there is plenty of silliness in our various tales of wantonness and crime, they do manage 
to serve various important societal/cultural functions: in establishing or questioning, for example, 
norms and boundaries," Stephens said. 

Criticism of sensationalism also has a long history. No less than the Roman philosopher Cicero 
griped that the Acta Diurna - handwritten sheets that were the equivalent of ancient Rome's daily 
paper - neglected real news in favor of the latest gossip about gladiators, Stephens found. 

A Golden Age of Journalism? 

Today, media critics seem to imagine that things were better before the rise of 24/7 cable news 
and the Internet. They point to icons like TV news pioneer Edward R. Murrow as exemplars of 
this supposed golden age of journalism. 

But such an age never existed, Stephens writes at the Center for Media Literacy: 

"The golden age of political coverage that journalism critics pine over - the era when reporters 
concentrated on the 'real' issues - turns out to have been as mythical as the golden age of 
politics." 

Ironically even Murrow, venerated for challenging Sen. Joseph McCarthy's anti-Communist 
witch hunt, did his share of celebrity interviews in his long-running "Person to Person" series, 
which critics savaged as empty-headed chatter. 

Is Real News Being Left Out? 

Call it the scarcity argument. Like Cicero, critics of sensationalism have always claimed that 
when there is a finite amount of space available for news, the substantive stuff invariably gets 
shoved aside when more lurid fare comes along. 

Stewart, echoing this argument, charged that the cable news networks' extensive coverage of the 
Weiner scandal came at the expense of news about jobs and the economy. 

That argument might have had some currency back when the news universe was limited to 
newspapers, radio and the Big Three network newscasts. 

But does it really make sense in an age when, with the click of a mouse, it's possible to call up 
news from literally every corner of the globe, from newspapers, blogs and news sites too 
numerous to count? I don't think so. 



 
 

After all, if I'm getting tired of the Weiner story on say, CNN, I can Google "U.S. economy" and 
in a millisecond have access to more articles than I could possibly ever read on the subject. And 
if I'm worried about media bias I can bring up the Bureau of Labor Statistics website and see the 
raw economic data for myself. 

The Junk Food Factor 

There's another point to be made about sensational news stories: we love them. 

Oh sure, we may claim we're not interested in the Weiner scandal, but c'mon - a congressman 
sending lewd pictures of himself to college coeds? Who wouldn't want to know about that? 

Sensational stories are the junk food of our news diet, the ice cream sundae that you eagerly 
gobble up. You know it's bad for you but it's delicious. And you can always have a salad 
tomorrow. 

It's the same with news. Sometimes there's nothing better than poring over the sober pages of 
The New York Times, but other times it's a treat to peruse the Daily News (or if you want to get 
really tabloidy, the Post.) 

And despite what high-minded critics might say, there's nothing wrong with that. Indeed, an 
interest in the sensational seems to be, if nothing else, an all-too human quality. 

  



 
 

Attachment 2 
 

 
 
https://www.buzzfeednews.com/article/craigsilverman/viral-fake-election-news-outperformed-
real-news-on-facebook    



 
 

Attachment 4 
 

 
 
https://www.buzzfeednews.com/article/craigsilverman/viral-fake-election-news-outperformed-
real-news-on-facebook   



 
 

Attachment 5 
 

 
http://www.journalism.org/2016/05/26/news-use-across-social-media-platforms-2016/pj_2016-
05-26_social-media-and-news_0-04/   



 
 

GRADE LEVEL:  10-12 
Skill:    Evaluating Personal Media 
Unit:    Intro to Social Media Laws, Ethics, and Etiquette/Issues of 
Online Privacy 
Lesson Topic:   Netiquette 
 
Lesson 7 
 
Aim: What is proper social media/online etiquette? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,7 
 W   11-12   2,4,7 
 SL   11-12   1,2,4,6 
 L   11-12   1,2,6 
 
Motivation: 

● What are the rules for proper online etiquette? Do your own personal social media 
accounts follow those rules? 

 
Instructional Materials: 

● Chart (Social Media Etiquette and Ethics) (Attachment 1): 
○ http://www.postcontrolmarketing.com/wp-

content/uploads/2018/05/SocialMediaEthicsTemplate.pdf  
● Article: 

○ http://www.postcontrolmarketing.com/social-media-etiquette-ethics-a-guide-for-
personal-professional-brand-use/ 

● Netiquette Image (Attachment 2) 
○ http://www.ohmygoodnessgracious.com/2013/01/24/a-broken-invisibility-cloak/  

 
Procedures and Pivotal Questions: 

● Students will participate in a Turn and Talk exercise to discuss the motivation question. 
○ The class will then discuss and create a list of the rules they feel are important to 

the etiquette of posting on social media. 
● Transition: Now, let’s see what some of the experts say. 
● The class will review the “Social Media Etiquette and Ethics” chart (Attachment 1) 

○ NOTE: The teacher may decide that s/he would prefer to use the entire article 
instead of just the chart. A link to the article is listed under Instructional 
Materials. 

○ The class will then discuss the content of the list, especially the impact that what 
they post today could potentially hurt them in the future (i.e. college applications, 
job opportunities, etc.). 

● After discussing the chart, the students will turn back to their partners and using this 
information, come up with their own Top 10 Netiquette rules. 

○ Some groups will get to share their responses. 



 
 

○ The teacher will direct the students to Attachment 2 as a final example of proper 
online etiquette. 

 
Summary: How can you help to stop the spread of false information? How can you make sure 
that you present yourself appropriately online? 



 
 

Attachment 1 

 
  



 
 

Attachment 2 



 
 

GRADE LEVEL:  10-12 
Skill:    Analyzing Digital Media 
Unit:    Campaign Strategies/Building and Developing a Brand 
Lesson Topic:   The Importance of Your Social Media Presence 
 
Lesson 8 
 
Aim: How do you create a social media presence that speaks to the real you? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 
 RI   11-12   6,7,8 
 W   11-12   1,2 
 SL   11-12   1,2,3 
 L   11-12   1 
 
Motivation: 

●  What makes a social media profile attractive/unattractive to people? 
 
Instructional Materials: 

● One episode of Love at First Swipe (TLC television series) 
○ https://www.tlc.com/tv-shows/love-at-first-swipe/ 
○ The teacher will need to log in using his/her cable account information 
○ I have chosen Season 1 Episode 14 “The Duck Faced Diva” for this lesson, but 

the teacher may decide a different episode suits his/her needs better. 
● Student Handout (Attachment 1) 

 
Procedures and Pivotal Questions: 

●  The class will discuss the Motivation question. 
● Transition: Today we are going to watch an episode of TLC’s show Love at First Swipe. 

We are going to learn what the “experts” think makes an effective social media profile 
and see them transform Kristin’s profile to project her true self. While we watch, you will 
be expected to take notes on the advice and comments of the experts, your thoughts and 
questions, as well as answer the questions on your handout (Attachment 1). 

● The class will view the episode (27:48 min): 
○ https://www.tlc.com/tv-shows/love-at-first-swipe/ 
○ While the class is watching the episode, the teacher can use the commercial 

breaks to have discussions about the questions and elicit comments, questions, 
and thoughts from the class. 

 
Summary: Why is what you say to the world with your social media so important? How do you 
get the real you across to the world? How do you know that what you want to portray is the 
reality of what you are portraying? 
 



 
 

Extension Activity: Have the class individually look at their own social media profiles and 
using the information learned from the episode, evaluate whether they are portraying an accurate 
representation of themselves.  
  



 
 

Attachment 1 
 

Guided Discussion Questions 
 

Directions: Answer the following questions as you watch the episode. Be ready to discuss your 
answers. 
 
First Commercial Break: 
How many guys, out of the 100 asked, do you think will say they could see themselves in a 
relationship with Kristin, based solely on her online profile? Why do you think that? 
 
 
 
 
 
 
Second Commercial Break: 
Does one’s outer appearance (clothes, style, hair, makeup) have a big impact on how people 
perceive an individual? Can our outer selves hide who we are on the inside? 
 
 
 
 
 
 
Third Commercial Break: 
Do you think that the transformation of her outside was a success? Why or why not? Does her 
style now match her true personality? 
 
 
 
 
 
 
After Episode: 
How was her profile and appearance not showing the world her real self? How was what she 
wanted to put out to the world and the reality of what she was portraying in conflict? 



 
 

GRADE LEVEL:  10-12 
Skill:    Analyzing a Brand 
Unit:    Campaign Strategies/Building and Developing a Brand 
Lesson Topic:   Baym’s Seven Key Concepts 
 
Lesson 9 
 
Aim: How can one evaluate a social media brand? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1 
 W   11-12   1,5 
 SL   11-12   1,2,4,6 
 L   11-12   4,6 
 
Motivation: 

●  What is the best way to attract customers and sell your product? 
 
Instructional Materials: 

● Article: “Seven Ways This Author Wants Us to Talk About Media” 
○ https://intheswarm.wordpress.com/2017/01/31/baym-seven-on-media/  

● Student Handout (Attachment 1) 
 
Procedures and Pivotal Questions: 

●  Students will take some time to think about and record their responses to the motivation 
question. 

○ The class will then discuss what makes for good advertising? 
■ i.e. humor, scare tactics, emotional appeals, bandwagon, etc. 

● Transition: Today we are going to read and discover how you can assess a social media 
campaign and what criteria you can use to do so. 

● Students will be assigned one of the seven key concepts from the article. This can be 
done independently or with partners/small groups. Each individual/partnership/group 
should take notes about their key concept on the handout (Attachment 1). 

● Using the Jigsaw method, students will gather the remaining information to completely 
fill out their note sheet. 

○ Alternative 1: This can also be completed on Google Docs as a merged document. 
This will cut down on the class time needed to complete the chart. 

○ Alternative 2: To make this more of a flipped classroom assignment, the students 
can read the article for homework and come to class with the chart already 
completed. 

● Whole class discussion: The class will review and discuss the seven key concepts 
according to Nancy Baym. 

● The teacher will model what the students will be expected to complete independently 
(Extension Activity), by choosing a social media brand to analyze, using one (or more) 
of the concepts learned about in class. 



 
 

 
Summary: Out of the seven concepts we learned about today, which do you feel is the most 
important for success of a brand? Why? 
 
Extension Activity: Choose one social media campaign that you believe is a strong 
representation of a solid “brand” (it could be a person) and analyze it in terms of one of Baym’s 
key concepts. Assess the campaign: what are its failures? Successes?  



 
 

Attachment 1 
 

“Seven Key Concepts” 
-Nancy Baym 

 
Directions: As you read the article,  “Seven Ways This Author Wants Us to Talk About Media” 
(https://intheswarm.wordpress.com/2017/01/31/baym-seven-on-media/), complete the chart 
below. 
 

Concept Definition Example 

Interactivity 
 
 
 
 
 
 

  

Temporal 
Structure 
 
 
 
 
 
 

  

Social Cues 
 
 
 
 
 
 
 

  

Storage 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

 



 
 

Replicability 
 
 
 
 
 
 
 

  

Reach 
 
 
 
 
 
 
 

  

Mobility 
 
 
 
 
 
 
 

  

 
Homework: Choose 1 social media campaign that you believe is a strong representation of a 
solid “brand” (it could be a person) and analyze it in terms of one of Baym’s key concepts. 
Assess the campaign: what are its failures? Successes? 
 
Examples of brands: 
 

● Blenders Eyewear 
● GoPro 
● Airbnb 
● Starbucks 
● Under Armour 

● Barkbox 
● Beats by Dre 
● Red Bull 
● Dove 
● Nike 

 

● Domino’s 
● Kim Kardashian 
● Taco Bell 
● Kalen Allen 
● Ellen Degeneres 

  



 
 

GRADE LEVEL:  10-12 
Skill:    Synthesizing Information 
Unit:    Campaign Strategies/Building and Developing a Brand 
Lesson Topic:   Designing a Personal Brand 
 
Lesson 10 
 
Aim: What will be your personal social media brand? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,7 
 W   11-12   5,6,7 
 SL   11-12   1,2,6 
 L   11-12   1 
 
Motivation: 

●  Brainstorm topics that interest you and that you feel you can talk about in depth. 
 
Instructional Materials: 

● “How to Develop Your Brand” handout (Attachment 1) 
● Article: “How’s It Sound? Seven Brand Voice Tips for Your Website” 

○ https://wordpress.com/go/content-blogging/hows-it-sound-seven-brand-voice-
tips-for-your-website/ 

● Student Worksheet (Attachment 2) 
 
Procedures and Pivotal Questions: 

● Students will have time to develop a list of topics that they find particularly interesting. 
These should be topics which they are passionate about and enjoy (i.e. sports, 
cooking/baking, scrapbooking, video games, designing, etc.). 

○ Students will hold onto these ideas for use later in the lesson. 
○ The teacher may choose to have a few students share out, in the hopes of sparking 

some more ideas in other students, or the lists may stay private. 
● Transition: Today we are going to discuss what a brand is and how you can develop one. 
● Use Attachment 1 to start the discussion with the class about social media brands. 
● Have students read the article “How’s It Sound? Seven Brand Voice Tips for Your 

Website” independently and annotate. 
○ https://wordpress.com/go/content-blogging/hows-it-sound-seven-brand-voice-

tips-for-your-website/ 
○ Have a whole class discussion on what they found interesting, important, 

confusing, or simply a good point from the article. 
● Independent Practice: Students will get to start to uncover what their personal brand will 

be. They will use the information they were given in class, as well as their lists from the 
motivation to start to develop this idea. They will work on Attachment 2 to help bring 
these ideas together. 



 
 

○ Students could work independently or with partners. This is a starting point for 
the students, and the ideas generated today, could be (and should be) revised and 
amended as they grow and learn.  

 
Summary: What do you think was the biggest take away from today’s lesson? How did this help 
you in discovering what your personal brand will be?  



 
 

Attachment 1 
 

How to Develop Your Brand 
 

 
Creating a social media strategy (or personal brand) is just like planning a party! 
 

★ Plan your theme: Get clear on your WHY (why are you on social? What is your purpose 
for posting?) 

 
★ Plan your guest list: Who is your target demographic? Where do they hang out online? 

How can you engage them? 
 

★ Venue: Which social media platform is best for you? 
 

★ Entertainment: Every great account needs high value content, just like every party needs 
some entertainment. What type of content should you post that will have high value for 
your target audience? 

 
★ Be the hostess with the mostest: How do you build a community of followers through 

engaging community management?  
 
(adapted from Social Media Strategist, Pamela Goldberg) 
 

 
  



 
 

Attachment 2 
 

Planning it Out 
 

Now it’s time for you to get started with your planning. Use the space provided to start thinking 
about what your brand will be. These ideas will be used to help create your actual platform for 
your social media sites we will be creating this year. Remember to find something that you are 
passionate about. The more excited and interested you are in the topic/focus, the better your sites 
will be for your viewers (and yourself!). 
 
 

Theme 
Why are you on social media? 
What is your purpose for the 

content you are going to post? 

 

Guest List 
Who will be your target 

audience and why? 

 

Venue 
Which platform do you think 

will be best to post your 
content? Why? What benefits 
are there for posting there? 

 

Entertainment 
What are some ideas of topics 
and content that you plan to 

post about? What will make it 
more engaging and interesting 

for your audience? 
 
 

 

 
 

Hostess with the Mostest 
How will you enable your 

followers to engage with you 
and your content? What are 

some safeguards you may have 
to put in place? How will you 

monitor the site? 

 

 
  



 
 

GRADE LEVEL:  10-12 
Skill:    Understanding how social media influences personal 

              connections. 
Unit:    Online Communities and Establishing Culture 
Lesson Topic:  How is social media defined and how does it differentiate 
                                                    from face to face communication. 
 
Lesson 11 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,2,8 
 W   11-12   1,2,5 
 SL   11-12   1 
 L   11-12   1,2 
 
Aim: How does social media influence communication and identity? 
 
Motivation: 

● Answer the Do Now prompt at the top of student handout (Attachment 1) 
 
Instructional Materials: 

● Student Handout Questions for Baym Article (Attachment 1) 
● “New Forms of Personal Communication” Nancy Baym 

○ http://williamwolff.org/wp-content/uploads/2015/08/baym-ch1-2015.pdf 
 

Procedures and Pivotal Questions: 
● Students will answer the Do Now prompt at the top of the student handout. They will 

write for 2-3 minutes then some will share their responses with the class. 
● Transition: After class discussion of Do Now, discuss how they have chosen to separate 

their “IRL” (In Real Life) identity from their social media identity/presence. Where is the 
line? Are they trying to “be” someone specific or are they playing with identity? What is 
their goal? Do they feel that they have achieved that goal in any way? Do they have 
specific tactics that they are using to achieve their goal? 

● Students will then be divided into 6 groups and assigned a section to read in “New Forms 
of Personal Communication”  

● After reading their assigned section within the essay, students will answer the questions 
from the handout that pertain to their section (Attachment 1). Each group will do a 
mini-lesson they will craft using the discussion questions as basis for lesson.  
 

Summary: 
● Journal: Do you think it’s possible to create an authentic self in our social media driven 

world? What is at stake (personally) when we refuse to fabricate a self or image? What is 
gained with the refusal? 

 
 
 
 
 
 
 



 
 

Attachment 1 
“New Forms of Personal Communication” Nancy Baym 
http://williamwolff.org/wp-content/uploads/2015/08/baym-ch1-2015.pdf 
 

 
Do Now: 
Do you think that social media apps like Instagram, Twitter, Snapchat, and Facebook have 
caused us to change the way we perceive the real world? Does social media force us to question 
the “authenticity of our identities, relationships, and practices1”?  

 
 
Group 1: Interactivity (pps. 6-7) 

1. Define interactivity as Baym defines it (1-2 sentences). 
2. How does the medium enable social interaction? 
3. How much variety is there in its ability to enable social interaction? 
4. How can people interact with its interface? 
5. How do users interpret the created content? 

 
Group 2: Temporal Structure (pps. 8-9) 

1. Define Temporal Structure as Baym defines it (1-2 sentences). 
2. Is communication synchronous (real time) or asynchronous (delayed)? 
3. Which kind of communication is helpful for small groups of people? Explain why. 
4. Which kind of communication is helpful for larger communities? Explain why. 

 
Group 3: Social Cues (pps. 9-10) 

1. Define Social Cues as Baym defines it (1-2 sentences). 
2. What sorts of cues does this media preserve? 
3. What sorts of cues does this media create? 
4. What identity issues arise with media? 

 
Group 4: Storage and Replicability (p. 10) 

1. Define Storage and Replicability as Baym defines it (1-2 sentences). 
2. How is this media saved? 
3. How easy is this media to replicate to distribute it later? 

 
Group 5: Reach (pps. 10-11) 

1. Define Reach as Baym defines it (1-2 sentences). 
2. What is the audience size this media can obtain, support, and continue to support? 

 
Group 6: Mobility (pps. 11-12) 

1. Define Mobility as Baym defines it (1-2 sentences). 
2. How location specific is this media?  
3. Where can people be when the use it? 

 
 
 
 
 

                                                            
1 Sturken and Thomas, qtd. in Baym 



 
 

 
 
 
 
GRADE LEVEL:  10-12 
Skill:    Understanding how social media influences personal 

              connections and identity. 
Unit:    Online Communities and Establishing Culture 
Lesson Topic:  How is social media used in our day to day lives? 
 
Lesson 12 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,2,8 
 W   11-12   1,2,5 
 SL   11-12   1 
 L   11-12   1,2 
 
Aim: What is the purpose of and how do we use social media in our day to day lives? 
 
Motivation: 

● List 5 social media profiles/pages you follow. Why do you follow them? What made you 
start? What stands out to you about these profiles?  

 
Instructional Materials: 

● Access to social media  
● Questionnaire handout (Attachment 1) 

 
Procedures and Pivotal Questions: 

● Students will answer the Do Now prompt at the top of the student handout. They will 
write answers/look up accounts for 5-10 minutes then some will share their responses 
with the class. Allow time for students to pull up accounts and explain their do now 
answers.  

● Transition: So, we understand what stands out to us individually, but is there a set 
“formula” for generating a social media account that is visually and textually great? Let’s 
look at what you use social media for. How does it differ/compare to the accounts you 
follow? 

● Students will receive a copy of the questionnaire. They will work individually to answer 
all questions fully. Allow them to work for 10-15 minutes. 

● Engage in whole class discussion about the way social media functions in their life? 
Discuss the similarities and differences. 

● Have students journal 
 

Summary: 
● Journal: What do you hope to achieve with a new social media presence? How do you 

want to promote yourself? Why? How do your accounts compare to the ones you chose at 
the start of class? What can you learn from these accounts?  

 
 
 



 
 

 
 
 
 
Attachment 1 
Questionnaire 
 
1. Why are you on social media? What sites do you prefer, why? What “communities” are you a 
    part of (do you follow similar accounts: celebrities, musicians, artists, actors, writers)? 
 
 
 
2. What kinds of things do you post? Why this content? Does it differ from the 
     accounts you follow? 
 
 
 
3. Who is your intended audience? Would your post content change for if you had a different   
    audience in mind? Why? 
 
 
 
4. What “tone” do your posts set? Are you funny? Sarcastic? Angry? Pedantic? What do you hope 
     to achieve by this tone?  
 
 
 
5. How often do you post? Do you have a set “schedule”? How does your posting “schedule” 
    differ from accounts you follow? 
 
 
 
6. Do you interact with your followers? Is the interaction back and forth on your post or does it  
    go further? Do the accounts you follow interact with their followers? 
 
 
 
7. Do you have a public or private profile? Why did you make this choice? If private, answer  
    question #8.  
 
 
 
8. Do you only follow/let follow people you know? Why make this decision? 
 
 
 
9. Do you use hashtags? For what purpose? 
 
 
10. What do you hope to gain with your current social media presence? What do you hope to 
       gain with your future social media presence? 



 
 

GRADE LEVEL:  10-12 
Skill:    Understanding how social media influences personal 

              connections and identity. 
Unit:    Online Communities and Establishing Culture 
Lesson Topic:  What do popular/successful accounts have in common? 
 
Lesson 13 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,7 
 W   11-12   2,4,7 
 SL   11-12   1,2,4,6 
 L   11-12   1,2,6 
 
Aim: Do successful social media accounts follow the same principals/use similar tactics? 
 
Motivation: Look up the top 10 Instagram and Twitter accounts for 2018. Who owns each 
                          account? What do they all have in common? Are they celebrities, musicians, 
             actors/actresses? Who are their followers?  
 
Instructional Material: 

● Access to social media 
● Smartboard 
● http://convergehq.com/instagram/what-do-the-top-instagram-accounts-have-in-

common/ 
 
Procedures and Pivotal Questions: 

● Students will answer the Do Now prompt. They will look up accounts for 5-10 minutes 
then some will share their responses with the class. Allow time for students to pull up 
accounts and answer questions. 

● Transition: So, we see the top accounts; however, there are top accounts in all different 
fields: writers, artists, chefs, bloggers, etc. Look up the top accounts for something you 
are passionate about.  

● Have students make comparisons between the celebrity accounts and them more 
independent accounts.  

● Discuss: what are the similarities and differences between the accounts with millions of 
followers and the accounts that have a niche.  

● Pull up some of the niche accounts on smartboard, discuss images, posts, comments, etc.  
● Hand out and have students read and annotate article “What Do the Top Instagram 

Accounts Have in Common?” 
● Discuss article on a more individual and manageable level for students. What can they do 

to make their accounts successful? 
● Have students journal. They may begin extension activity if time allows.  

 
 
 
Summary: 

● Journal: Discuss your personal “dream” account. What content would you post? What 
do you hope to achieve from it (a following, material goods, experiences, etc.)? Do you 
content to start account? What would your username be? 



 
 

 
Extensions Activity:  

● Find and list 5 accounts (over different social media sites) that represent the vision you 
have for your own account. These accounts should all be similar in content.  Write the 
user name or blog name in your journal. This will be used for the next few lessons. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

GRADE LEVEL:  10-12 
Skill:    Understanding how social media influences personal 

              connections and identity. 
Unit:    Online Communities and Establishing Culture 
Lesson Topic:  Beginning to establish a specific and targeted online 

Presence within a community. 
 
Lesson 14 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,3,5 
 W   11-12   1 
 SL   11-12   1,4,6 
 L   11-12   1 
 
Aim: How can we begin to establish a presence within an online community? 
 
Motivation: What online community would you like to become a part of? Why this particular  
                          community?  
 
Instructional Material: 

● Access to social media 
● Smartboard 
● How to become part of a community handout (Attachment 1) 
● Personal Goals for Community Handout (Attachment 2) 

 
Procedures and Pivotal Questions: 

● Students will answer the Do Now prompt. Engage in whole class discussion. Allow 
students to hear what their classmates are interested in.  

● Transition: Now that you have identified what community you would like to be a part 
of, let's start figuring out ways to become a member.  

● Hand out community handout (Attachment 1). Read together. 
● Hand out Personal Goals handout (Attachment 2). Have students work individually 
● Have students hand in their completed sheets. 
● Have students journal.  

 
Summary: 

● Journal: What is it about this community that interests you? What previous knowledge 
do you have of this community? What do you hope to add to this community? 

 
Extension Activity:  

● Take three selfies for profile pictures. Engage in why this particular pose/image 
discussion. 

1. For personal social media account 
2. For your business account 
3. For your community account 

 
 
 
 



 
 

Attachment 1 
Online Community Handout 
 
To become part of an online community you must understand the way the community functions. 
You need to understand first-hand the audience that you are appealing to. And while this seems 
like common sense, it is very difficult to break into a community. You must generate content 
that fits within community standards, but the content must be original and creative, something 
that is very difficult to do because of the number of people who want to break out.  
 
There are a few ways you can begin to ensure that your content and vision succeed2: 
 
1. Pick a Strategy, Not a Platform 
One of the most common mistakes marketers make is getting themselves worked up on certain 
social platforms before mapping a sound strategy. Instead of forming a strategy around 
Instagram or Twitter or Snapchat, decide first whether those sites are appropriate for people you 
want to reach and the goals you’ve set for yourself. 
 
Knowing what types of people you’d like to reach and then choosing the social community that 
best suits that niche is ultimately the best way to go about finding your audience. Don’t be afraid 
to dig deeper within certain platforms to find your niche. 
 
2. Absorb the Culture 
Once you’ve mapped out your strategy and picked your channels of communication, the next 
step is to begin curating relationships. However, before you type up that first post, take some 
time to research and get a feel for how the community operates. Just as it would be awkward for 
a marketer to immediately approach a group at a café or restaurant, the same social rules of 
etiquette apply to online conversations. 
 
Every community has its own quirks. For instance, some forums may require users to join in on 
threads for a bit before creating their own topics. They might also be prone to turn their noses 
up at certain types of content. Be sure to get a feel for how a niche collectively feels about certain 
topics before you try to engage them. You wouldn’t want to make waves by making a bad first 
impression. Absorb the culture and be respectful of the community’s space. 
 
3. Continue the Relationship 
Now that you’ve begun to become a part of the community and become accepted among your 
peers, it’s time to implement your content strategy. Be honest. Let members know that you’re 
involved in some cool content creation and get them excited about it. 
 
By sharing cool content with your community first, you make them feel like they’re tangentially 
involved with the project, growing passion organically from within. For instance, let’s say your 
goal is to promote a project you’re working on. Maybe in one of your posts you give a shout out 
to a popular member or reference a community inside joke. If you’ve played your cards right, the 

                                                            
2 https://www.copypress.com/blog/3-ways-to-become-part-of-a-community/ 



 
 

audience should be more susceptible to share among their own social networks and fight for 
your product. Successfully energizing a fan-base is the sweet spot in content marketing. 
Organically getting involved with a community isn’t rocket science. However, it does take some 
patience, people skills and a little finesse to successfully energize your niche. By forming a 
strategy, studying the community and keeping up with your relationships, you should have 
everything you need to build up a social presence from the ground up. Content is king, but 
community relationships are the kingdom. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Attachment 2       Personal Goals Handout 
 
Community: ________________________________________ 
1. What type of audience do I truly want to engage with my content?  
 
 
 
 
2. Is my endgame simply page views and social shares? Explain. 
 
 
 
 
3. How does my content benefit and grow my own organic community? 
 
 
 
 
4. What social media sites (Instagram, Facebook, Snapchat, Twitter) best fit my desired 
     audience and goals? Why? 
 
 
 
 
5. If you could reach out to any account/user within your community who would it be and why?  
 
 
 
 
6. What three questions would you ask the account holder? 
 
 
 
 
7.  Do you have any connections within your desired community? Explain who and how you are 
     Connected. 
 
 
 
 
8. Think about a username/brand for yourself within this community. Why this particular 
name? 

 
 



 
 

GRADE LEVEL:  10-12 
Skill:    Understand how to use social media site/app to develop 
     and create a social media presence through photographs, 

effective and persuasive writing, and editing. 
Unit:    Twitter  
Lesson Topic:             Creating a Twitter account and establishing some 
                Connections within desired community.  
 
Lesson 15 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,7 
 W   11-12   2,4,7 
 SL   11-12   1,2,4,6 
 L   11-12   1,2,6 
 
Aim: How can we use Twitter to become more immersed in our online community? 
 
Motivation: What do you think Twitter is used for? What do you use Twitter for? If you don’t 
                           use it, why not?  
 
Instructional Material: 

● Access to Twitter 
● Computers 
● Smart board 
● Twitter Terminology Handout (Attachment 1) 
● Social Media Account Document: Students are to fill out after every account created. 

https://docs.google.com/document/d/1ygovtgyxu3QudvjXIyLzWXk3luuzF4
Uz1g61B2z0OqE/edit 

 
Procedures and Pivotal Questions: 

● Students will answer the Do Now prompt. Engage in whole class discussion. Allow 
students to hear where their classmates stand on Twitter and how they use the site/why 
they stay away from the site.  

● Transition: Whether you use Twitter or not, it can be very useful to establishing your 
online presence. Twitter is ideal for marketing/branding/community because of its 
audience diversity and the ease of pinpointing audience. Twitter is also ideal for 
engagement with its use of hashtag, retweets, and messaging.  

● Discuss (briefly) basic Twitter terminology. Students will probably be familiar with a lot 
of this terminology.  

● Using computers, have students access Twitter and create an account they will use solely 
for this class. Their username could be the student’s name; however, it could also be 
something that represents the community they are trying to become a part of.  

● Allow students time to create a new Twitter.  
● HOW TO CREATE A TWITTER: Go to twitter.com and sign up. Have students use their 

bmchsd.org email to secure account. Username max is 15 characters. 
● Have students fill out social media account sheet and share doc with teacher. They will 

do this after every account they create. Teacher will look at usernames and make sure 
that they “work” for the student and his/her intended community. 



 
 

● Allow students time to look up accounts that are part of the community they are trying to 
become a part of. Have students follow five accounts within the community. Students 
can find accounts by searching hashtags or by doing online research to find accounts. 

● Have students tweet three times. They may @ the accounts they followed, or they may 
create tweets that begin to establish their presence. Each tweet should have a hashtag 
that establishes community interaction.  

● Ask for volunteers to show their pages on smartboard. Discuss the following: 
1. Username: what does it say about user? Is it clear to understand? 
2. Profile Pic: does it work for intended use of site? For community? 
3. Tweets: look at clarity of tweet, does it get a message across? If it is @ an account, 

does it clearly state questions or purpose? 
4. Hashtags: do they work? Do they establish purpose? 

● Engage in whole class discussion. Try to get at least five volunteers. If teacher wants 
she/he can show her/his twitter page as example or show an account that teacher 
believes is a strong account. 

 
 
Summary:  

● Journal: Now that you have begun to establish a Twitter account, what do you plan to 
use Twitter for? Think about the accounts that you have found and followed. How do 
they use the 240-character limit to “tell their story” or give you information? How do you 
think your first few tweets began to establish your presence? 

 
 
Extension Activity:  

● Follow five more accounts that are part of your community. @ 1-2 of them with questions 
about community or establishing presence.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Attachment 1 
Twitter Terminology 
 
Twitter Terminology: 

● Tweet:  An individual post. 

● Retweet (RT):  Retweeting someone else’s Tweet. 

● @username:  This is an open message to a specific person. 

● Message:  This is a private, direct message to a follower. 

● #Hashtag:  A tag, such as #shakespeare, that tracks groups and discussions.  #Hashtags 
are used to organize information.  Anyone at any time can make a #hashtag by typing a 
phrase preceded by the number symbol. 

● Groups:  Allows users to place followers in a single feed.  For example, your students 
would group followers of your @username.  When tweeting your followers, they receive 
you tweet instantaneously and simultaneously. 

 
 
Twitter “lessons” 

● You can only send a direct message to somebody if they are following you. And vice 
versa. (Note: you don’t have to both be following each other. Direct messages can be very 
one-way, i.e., celebrities and their millions of fans.) This is done to protect people from 
being bombarded with spam. If somebody is bugging you via direct message, unfollow 
them. Problem solved. 

● You don’t have to follow people back. You’re under no obligation to follow anybody. 
Twitter doesn’t work unless you’re careful to only follow people who are right for YOU. 

● If you start a tweet with @username, it’s a reply. And will only be seen by the person you 
replied to and people who are following both of you. Nobody else will see it in their 
stream (although it will show up on your profile page and in Twitter search). 

● If you tag a username anywhere but at the start of the tweet, everybody following you will 
see that message. This is called a mention. It’s important to quickly learn the difference 
between this and a reply, as above. (Some people have been using Twitter for years and 
still don’t know how this works.) 

 

 

 

 
 
 

  



 
 

GRADE LEVEL:  10-12 
Skill:    Creating a Facebook account 
Unit:    Intro to Facebook and Instagram 
Lesson Topic:             Facebook 
 
Lesson 16 
 
Aim: How would you explain to a person, what Facebook is and how to use it? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,7 
 W   11-12   2,6,7 
 SL   11-12   1,2,4,5,6 
 L   11-12   1,2,3 
 
Motivation: 

●  What are the most important things someone needs to know about Facebook to 
understand how to create a profile and use it? 

 
Instructional Materials: 

● For teacher reference: 
○ https://www.queenslibrary.org/sites/default/files/Social_Media/Facebook%20Tut

orial.pdf 
 

Procedures and Pivotal Questions: 
● Students will make a list of the important elements needed for understanding and 

correctly navigating Facebook. 
○ A collaborative list will be created at the front of the room. 

● Transition: Imagine you needed to teach a senior citizen how to use Facebook.  
● The students will be working collaboratively to create a “How To” slideshow for 

Facebook. Each individual/partnership/group will be assigned one topic to cover and add 
to the merged document if using Google Slides). The students can generate the topics as a 
group, pulling topics from the motivation list, or the teacher can direct the students to the 
topics he or she wants covered. Using the slideshow from Queens Library as inspiration 
(https://www.queenslibrary.org/sites/default/files/Social_Media/Facebook%20Tutorial.pd
f), some possible topics could be: 

○ Steps to signing up for Facebook 
○ Facebook Profile vs. Facebook Homepage 
○ Ways to Find Friends 
○ Editing Your Profile 
○ How to Write a Status Update 
○ Controlling Your Privacy 
○ Accepting Friend Requests 
○ Sending Messages  
○ Must-Know Facebook Vocabulary 



 
 

● The class will work over several class periods researching and creating their document. 
The teacher will create a list of criteria for the assignment (i.e. incorporation of visuals, 
transitions between slides, font style/size, etc.). 

● In addition, several supervisory roles could be assigned, such as: 
○ Head Researcher (responsible to read through articles and information) 
○ Editor (responsible to edit the entire document) 
○ Creative Director (designing the background, incorporating transitions, animating 

text and images, editing and embedding instructional videos into slides, etc.) 
○ Chief Executive Supervisor (responsible to make sure every group is on task, help 

in groups where students are absent, make final decisions and assist groups in any 
way needed) 

 
Summary: If you were to evaluate the presentation, what is one area that needs improvement 
and what is one area that was explained well? 
 
Extension Activity:  

● The class could present their slideshow through an oral presentation. They should present 
it, as if they were presenting to a group of senior citizens. Each group would take turns 
presenting their slide. 

○ Possible rubric for evaluation: 
https://www.rcampus.com/rubricshowc.cfm?code=XX3AB47&sp=yes&   

● The following article may be helpful to read prior to completing this activity and/or serve 
as inspiration for other lessons: 

○ https://moz.com/beginners-guide-to-social-media/facebook   



 
 

GRADE LEVEL:  10-12 
Skill:    Synthesizing Information 
Unit:    Intro to Instagram and Facebook 
Lesson Topic:   Creating an Instagram Account 
 
Lesson 17 
 
Aim: How can you best design an Instagram account to best present your brand? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,4,7 
 W   11-12   4,6 
 SL   11-12   1,4,5,6 
 L   11-12   1,2,3 
 
Motivation: 

● Read through the article “12 Ways to Boost Your Instagram Presence” and annotate it, 
looking for ways it can help you present your brand. 

 
Instructional Materials: 

● Article “12 Ways to Boost Your Instagram Presence” by Adina Jipa: 
○ https://www.socialmediatoday.com/news/12-ways-to-boost-your-instagram-

presence/516037 
● Student Handout: Rules for Creating an Instagram Account (Attachment 1) 

 
Procedures and Pivotal Questions: 

● Students will read the article independently, thinking about how they can apply it to their 
own account. 

○ The class will then discuss the content and some students will share out their ideas 
and connections for their project. 

● Transition: Using the brand/focus that you have selected to utilize this semester, you are 
going to be creating your Instagram account. 

○ The teacher will be sure to go over the Student Handout: Rules for Creating an 
Instagram Account (Attachment 1) prior to them starting. 

● Students will work independently to create their Instagram accounts and use them to 
specifically promote their individual brands. (This will most likely take more than one 
period) 

○ The teacher should circulate the room and guide students when needed. 
 
Summary: How is this account better/worse/easier/harder than your personal account? What 
makes it so? 
 
Extension Activity:  

● The students can choose another student’s account at random (i.e. picking names out of a 
hat), to evaluate their account. Responses should contain both praise, as well as 



 
 

constructive criticism. Responses may be anonymous (Secret Santa style) or they can 
post on the class website, blog, Facebook, etc.  



 
 

Attachment 1 
 

Rules for Creating an Instagram Account 
 

 
Rule 1: You must use your school username and password to create your account. 
 
Rule 2: You can only follow, and be followed by, students and teachers in this class. 
 
Rule 3: Anything you post must follow the rules, regulations and guidelines set forth by the 
Bellmore-Merrick CHSD regarding appropriateness. 
 
Rule 4: Always treat all people with respect. Do not use information to cause harm or appear to 
cause harm to any person or group of people. 
 
Rule 5: Your account will be set to private. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

GRADE LEVEL:  10-12 
Skill:    Understand how to use social media site/app to develop 

and create a social media presence through 
photographs, effective and   persuasive writing, and 
editing. 

Unit:    Snapchat  
Lesson Topic:  Creating a Snapchat account and establishing  

connections within desired community.  
                                                        
Lessons 18 
*Because Snapchat is short-form entertainment (posts delete after viewing and stories last 24 
hours) the assignments in these lessons need to be evaluated within class period for posts. 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,7 
 W   11-12   2,4,7 
 SL   11-12   1,2,4,6 
 L   11-12   1,2,6 
 
Aim: How can we use Snapchat to become more immersed in our online community? 
 
Motivation:  What do you use Snapchat for? If you don’t use it, why not? How do you think 
                           Snapchat could be used to promote your passion? Talent? How can it work to 
                           establish you further within your chosen community? 
 
Instructional Material: 

● Access to Snapchat 
● Cell Phones 
● Snapchat Terminology and Features Handout (Attachment 1) 
● Snapchat Rubric (Attachment 2) 
● Snapchat for Business blog post https://blog.hootsuite.com/snapchat-for-

business-guide/ 
● Social Media Account Document: Students are to fill out after every account created. 

https://docs.google.com/document/d/1ygovtgyxu3QudvjXIyLzWXk3luuzF4
Uz1g61B2z0OqE/edit 

 
Procedures and Pivotal Questions: 

● Students will answer the Do Now prompt. Engage in whole class discussion. Allow 
students to hear where their classmates stand on Snapchat and how they use the 
site/why they stay away from the site.  

● Transition: Though Snapchat isn’t ideal in promoting your passion or talent, it can be 
useful to connect to others who are already established in their communities/fields. 
Snapchat is also useful to subscribe to magazines or people and the stories will appear 
daily. 

● Discuss (briefly) basic Snapchat terminology. Students will probably be familiar with a 
lot of this terminology. Go back to do now discussion and discuss how Snapchat differs 
from Twitter and other social media apps. Would Snapchat be a good app to use to 
promote your passion/talent?  



 
 

● Using their phones, have students access Snapchat and create an account they will use 
solely for this class. Their username could be the student’s name; however, it could also 
be something that represents the community they are trying to become a part of.  

● Allow students time to create a new Snapchat account.  
● Have students fill out social media account sheet and share doc with teacher. They will 

do this after every account they create. Teacher will look at usernames and make sure 
that they “work” for the student and his/her intended community. 

● Allow students time to look up accounts/magazines that are part of the community they 
are trying to become a part of. Have students follow 5 accounts within the community.  

● Have students partner up, follow classmate and “snap” 3 times. Though only 1-2 other 
people will see their stories or snaps, they must create posts that are for their 
community. Before partner views snap, have each group fill out the rubric for this 
assignment. Turn in at end of period. 

● Ask for group volunteers to discuss their partners snaps. Discuss the following: 
                    1. Username: what does it say about user? Is it clear to understand? 

      2. Profile Pic: does it work for intended use of site? For community? 
                    3. Snaps: Did the snap get a message across? How did these snaps inform  
                        or engage the audience the student was trying to reach? 

● Engage in whole class discussion. Try to get at least 5 volunteers.  
 
Summary:  

● Journal: Now that you have established a Snapchat account, what do you plan to use 
Snapchat for? Do you think this is an app you would use to promote your passion/talent 
and further become a part of a community? 

 
Extension Activity:  

● Have students read the Snapchat for business article. This article will be helpful for those 
who would like to use Snapchat as a main app for their “brand.” 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

GRADE LEVEL:  10-12 
Skill:    Creating a Blogger’s Identity 
Unit: Intro to Blogging/Blogging for Publication/Vlogging 

(YouTube) 
Lesson Topic:   Creating a Blog Name 
 
Lesson 19 
 
Aim: What is the best title for your blog? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 
 W   11-12   3,4 
 SL   11-12   1,6 
 L   11-12   1,2,3 
 
Motivation: 

● What is the focus of your blog? What are some ideas you have come up with for names? 
 
Instructional Materials: 

● Student Handout (Attachment 1) 
 

Procedures and Pivotal Questions: 
● Students will work on the motivation questions. They should think independently, but 

also have time to share ideas with a partner or the class. 
● Transition: Using the metacognitive process, the teacher should explain and model 

his/her own thought process when trying to come up with a name for the teacher blog. 
What did you do? What were some stumbling points? How did you eventually come up 
with your name? 

● Pass out the Student Handout (Attachment 1). Explain to students the process for 
choosing a blog name. Allow them time to independently review the list and work to 
create their own blog name. 

○ The teacher should move about the room and help students where needed. 
● Once students have come up with a name for their blogs, they should begin creating their 

blog pages on Blogger (the BMCHSD has a free account with Blogger. Students will 
need to use their school username and password to create the account). 

 
Summary: What was the hardest part of coming up with your name? Why do you feel that the 
name you came up with best suits your profile/brand? 
 
Extension Activity: Have students write an introductory blog post, where they explain who they 
are, what the purpose of their blog will be, and why they chose the name they did. This will be 
used to create their social media identity. 

● Additional Teacher Resource: https://www.specificfeeds.com/blog/how-to-become-a-
social-media-superstar-and-grow-your-blog-beyond-your-wildest-dreams/  



 
 

Attachment 1 
How to Create a Blog Name? 

As you will notice, good names come in various lengths, styles, descriptiveness and quirkiness. 
You can focus on yourself as the blogger (Running Mom of 4), your aspiration (Future 
President), both (High School & the Presidency) or how your life as changed (The Butterfly 
Within). Read over the following list and circle or highlight ones that speak to you. There should 
be a handful or two of names that you like. Make a list of them. 
 

Reasons to Smile 
A Few Moments 
Hints for Life 
Looking Back 
Laugh and Cry 
Regret No More 
Open the Window 
Happiness is Free 
Everyone Makes Mistakes 
True Strength 
Through My Eyes 
Every Single Minute 
Truer than True 
Life too Precious 
Keep on Moving 
The Road to There 
It Goes On 
Positive Excellence 
Youer than You 
Miracle Me 
Enhanced Experience 
Fallen Future 
Unlimited Choices 
Walk Beside Me 
The Good and Great 
Minded Mindlessness 
Forgotten Magic 
Before It’s Gone 
No Obstacles 
Someday Today 
Perfect Blemish 
Flowering Thunder 
Positive or Negative 
Can’t Eat Money 
At Some Point 
Worthy of You 

Responding to Life 
Courageous Proportions 
Living Completely 
Inner Awesomeness 
Fantastically Liberated 
Stop Being Busy 
Voice or No Voice 
Make It Easy 
Shine So Bright 
Too Many Dreams 
Infinite Passion 
Splendid Glory 
Never Ever Ever 
Utterly Amazing 
Persistent Perseverance 
Playing the Game 
Evolving Perceptions 
Crucial Encounter 
Mandy Living Life 
What Would an Adult Do? 
Indifference 
Understated Chaos 
Precisely Mine 
The Bella Effect 
The Daily Walk 
Healing Leaf 
One Girl. One Journey. 
Life on a Branch 
Living What You Love 
The Floundering 
Andy in Progress 
Local Forkful Food Blog 
Little Did She Know 
Contemplative Creativity 
Beyond the Diploma 
The Joshua Collective 

Jumbled Order 
Off the Cuff 
Discovering JaNae 
Stand Tall Through Everything 
Heart of the Matter 
Moving Mountains 
Thoughts about Nothing 
Positivity Filter 
Things They Never Told Us 
One Year to Curtain 
A Hundred Visions 
Little Misadventures 
The Mundane Muse 
Heart Via Stomach 
Simply Cute as a Button 
Stranded Here 
Reflections Of A Thankful Heart
Out of My Element 
Declaring His Worth 
Tiffany’s Epiphany 
Branding Chloe 
learningtobestill 
Keepin’ It To Myself   
Learning from Sophie/ 
The Duck And The Owl 
Brave Lily 
Words of Williams 
Find Your Way 
InterestinglyMe 
She’s Passionately Curious 
Sassy Chic 
Confession Closet 
Makeup Mistress 
Curly Girl Beauty 
A Blessed and Blissful Life 
Fancy Francy 

 



 
 

Lifexpressed Digitally 
Endlessly Exploring 
Cautious Creative 
The Sitcoms Lied 
Peas in a Blog 
Cookie Dough Katzen 
Make It Sparkle 
The Daily Doty 
Always Rooney 
All work n All play 
A Light Up Ahead 
The Tablet of My Heart 
Life in Bloom 
Concern for the Ordinary 
Truths of Becoming 
The Absurdist Chronicles 
Ramblings of a Confused 20Something 
Miranda in the Middle 
Wishes Times Three 
Looking For Purpose 
Living The Lyrics 
Addicted to Pink 
Storied Living 
Alice’s Peephole 
Spoonful of Sugar 
Social Endeavor 
Streams of April 
Curiouser and Curiouser 
Heart Your Life 
26 and Stumbling 
Life in the Bike Lane 
Living, Learning, Eating  
Beside The Point 
All this Wandering 
The Art of Manliness  
Stuff Antonia Says 

Some Wise Guy 
Taking Back Tiffany 
Rand Ramble 
Handfuls of Sand 
Repainted Canvas 
Idle Inklings 
She writes about it 
Verily Merrily Mary 
Frugal and Simple 
Midwest Misplant 
Life As Experienced 
Collecting Daisies 
Enthusiastic Runner 
No Rain Checks 
Simply Augustine 
Light A Lamp 
Beautifully Broken 
Lady Unemployed 
Fashion in The Forest 
The Girlz Korner 
All Natural Hair 
Rock Me Fabulous 
Beauty Obsessed 
Glamorous Without the Guilt 
Mich Eats and Shops 
Rummaged Musings 
Twice Styled 
Obscure Beauty Blog 
Glimmer N Gloss 
Modern Modest Beauty 
This Girl Does It All 
Kiss and Makeup 
Enjoy the Journey 
The Inbetween Girls 
My Many Loves 
Confessions of a Cosmetologist

HairSpray and HighHeels 
The Charismatic One 
Fashion, Make Up & Me 
Maximum Style Minimum 
Lovely Organic 
Diaries of a Fashion Designer Wannabe

The Glam Life 
Sparkle In Sequins 
Beauty and the Scientist 
Lather Rinse Clean 
Not Your Average Style Fix 
Pretty Little Things 
Wonderland Beauty 
Ann About Town 
Hidden in Love 
Casual Chic Mom 
Nail Polish Lane 
One Girls Obsession With Makeup 
Glamourholic Mom 
Suburban Style Challenge 
Lisa's Nail Obsession 
Stories of an Insecure Mess 
Fashion at Its Finest 
Little Box Of Treasures 
Dliteful Trends 
Sense Paradise 
Makeup Mistress 
A State Of Ruins 
Fashion Coma 
Peace Love and Shimmer 
Lashes Love & Leather 
Beauty in Distress 
Whims and Craze 
Cassandra’s Curse 
Glitter Gloss and Glaze 
Bipolar Life 

Now review the names you’ve highlighted and try modifying them to include words and 
elements that are relevant to you or your blog. Instead of ‘Reasons to Smile’, perhaps yours 
might be ‘Smiling for Miles’. If you feel ‘Hiccups and Sunshine’ is cute, perhaps you can adapt 
it to ‘Stumbles and Rainbows’. Feel ‘Organized Chaos’ is a good fit? How about ‘Chaotic 
Calm’? 
Have another go at choosing a name for your blog using this approach. It should be a lot easier 
than just staring at your laptop screen and hoping it will magically appear. Good luck. 
 
 
 



 
 

Attachment 1 
Snapchat Features and Terminology 
 
Each social network seems to have its own language. Let’s take a look at the key Snapchat 
terminology you need to know to understand how to use Snapchat for business. 
 
Snap: A Snap is a picture or video you send through the app to one or more of your friends. A 
video snap can be a maximum of 10 seconds long. Snaps are deleted once they’ve been viewed by 
all recipients, unless you add them to your Story, in which case they disappear after 24 hours. 
Unopened Snaps are deleted after 30 days. 
 
Stories: The Stories section of Snapchat showcases photos and videos that you’d like to share 
with all your Snapchat friends. 
 
Custom Stories: Custom Stories allow groups to create Stories together. You can choose to create 
a Group Story, which allows specific people to contribute Snaps, or a Geofenced Story, which 
allows your friends—and friends of friends—to contribute Snaps to a story as long as they are at 
a specific place. 
 
Snapstreak: If you and a friend Snap each other within 24 hours for three consecutive days, 
you’re on a Snapstreak. You’ll see a flame emoji next to your friend’s name, with a number 
indicating how many days you’ve kept the streak going for. Note that chats do not count toward 
Snap Streaks. 
 
Filter: A Snapchat filter is a fun way to jazz up your Snaps by adding an overlay or other special 
effects. Filters can change based on special events or holidays, location, or time of day. 
 
Snapchat lens: Snapchat lenses allow you to add animated special effects to your photos or 
videos. Unlike filters, you use lenses while you are taking a Snap. 
 
Geofilter: These are filters unique to your current location. To enable Geofilters, you have to 
turn on your location in Snapchat. You can also create your own custom Geofilter for as little as 
$5.99—great for building brand awareness or showcasing an event. 
 
Snapcode: Snapcodes are unique QR-style codes you can scan to add friends or access features 
and content on Snapchat. Each user is automatically assigned an account Snapcode, and you can 
create additional Snapcodes that link to any website. 
 
Chat: Snapchat’s version of instant messenger for individual and group chats. Messages 
disappear after they are viewed. 
 
Memories: Memories is a camera roll feature that backs up your Snaps and Stories. You can 
choose to post older Snaps to your Story from Memories. 



 
 

Friends page: Swipe right from the camera screen to find this page, which lists “the friends you 
want to talk to, when you want to talk to them,” based on Snapchat’s algorithm. You’ll find all of 
your friends’ Chats and Stories here. 
 
Discover page: Swipe left from the camera to find this page, which displays Stories from 
publishers and other creators, including those you have subscribed to and those you might be 
interested in based on the Snapchat algorithm. 
 
Snap Map: The Snap Map shows your location and the locations of all of your friends, so you can 
see what’s happening right now, right where you are. To access the Snap Map, pinch in on your 
screen. If you don’t want to share your location, you can always put yourself in ghost mode. 
 
Context Cards: Context Cards use information from Snapchat’s partners, like Tripadvisor and 
Foursquare, to provide additional information about a place mentioned in a Snap, or allow you 
to take actions like booking a ride or reserving a table for dinner. You can access Context Cards 
by swiping up on a Snap or Story. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Attachment 2* 
Snapchat Partner Rubric 
 
Name: _______________________           Partner Name: _______________________ 
 
Partner’s Community/Intended Audience: ____________________________________ 

__________________________________________________________________ 

RUBRIC 

 Brief Explanation Effective/Not Effective 
 and Why 

Helpful Tips to Make 
Posts Better 

Type of Post: 
Snap or Story 

 
 
 
 
 

  

Purpose of 
Snap or Story 

 
 
 
 
 

  

Who was the 
target 

audience?  

 
 
 
 
 

  

What 
message was 
taken away 

from Snap or 
Story? 

 
 
 
 
 
 

  

What “tone” 
(e.g., 

friendly, 
informative, 

etc.) 
was used? 

 
 
 
 
 
 

  

 

*This Rubric would be more effective if produced using landscape setup. 

 

 



 
 

GRADE LEVEL:  10-12 
Skill:    Evaluating Best Practices 
Unit:    Intro to Blogging/Blogging for Publication/Vlogging 
(YouTube) 
Lesson Topic:   Rules for a Successful Blog 
 
Lesson 20 
 
Aim: What should be the do’s and don'ts when blogging?  
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   7,8 
 W   11-12   2,5 
 SL   11-12   1,2,4,6 
 L   11-12   1,2 
 
Motivation: 

● Create a list of rules for your blogs for this class. What should be on the “To Do” list and 
what should be on the “Do Not Do” list? How will these rules be different than what you 
follow with your own personal blogs outside of class? 

 
Instructional Materials: 

● Blogging Norms (Attachment 1) 
● Blogger’s Contract (Attachment 2 and Attachment 3) 

○ Choose the one you like best and edit to suit your needs. 
 

Procedures and Pivotal Questions: 
● Students will begin by brainstorming lists of rules for their blogs. This will be discussed 

as a class. 
● Transition: Read “Blogging Norms” (Attachment 1). 

○ The class will review and discuss content. 
● Put up both blogging contracts (Attachment 2 and Attachment 3). Have the students 

choose the one they think is best from each to create a contract that suits the needs of the 
class. Allow students the ability to edit, add, and remove rules. Have a discussion about 
the rationale of such choices. Together, create a document that the teacher and class feel 
best represents the needs of the class. 

 
Summary: What do you feel is the most important rule in our contract? Why? 
 
Extension Activity:  

● Teacher Resource: Possible rubric for grading blog posts: 
○ https://docs.google.com/document/d/1xzEiFeKWBuz1FNS8v2fmau_JgjW6AJ7S

ytPkxU-IHjE/edit  
  



 
 

Attachment 1 
 

Blogging Norms 
 

1. Read the post and other comments carefully before responding. If you disagree with a 
post or a comment, read it a second time to make sure you’re not imagining things that 
aren’t there, and to make sure you can respond clearly and thoughtfully. 
 

2. Agree and disagree with ideas, not people. Don’t attack, don’t belittle, and don’t mock. 
It’s ok to disagree with someone else if you do it politely. 
 

3. Provide evidence to back up your opinion. 
 

4. No last names or addresses. 
 

5. Do not link to your personal blog/journal from your school blog; you might reveal 
information on there that you don’t want to reveal on your school blog. 
 

6. Make sure that you are not going to be offensive to anyone with your post. 
 

7. Always make sure you check over your post for spelling errors, grammar errors, and your 
use of words. 
 

8. Never disrespect someone else in your blog, whether it’s a person, an organization, or 
just a general idea. 
 

9. Don’t write about other people without permission. 
 

10. Watch your language. No profanity or slang. 
 

11. Stay on topic. That means that you probably shouldn’t discuss your plans for the 
weekend.  



 
 

Attachment 2 
Blogger’s Contract 

Understanding that blogging is a real and important form of writing and self-expression, student 
and teacher bloggers must agree to be honest, truthful, and kind.  Exchanging and publishing 
ideas can help people in new and important ways.  But in this writing, there are risks and 
important responsibilities. 

To be a responsible online writer, I promise that when I write, I will: 

❏ honestly express truthful thoughts and ideas. If someone asks, I will be able to prove that 
what I write is true, 

❏ always treat all people with respect.  I will never write to cause harm or to hurt the 
feelings of others, 

❏ never do anything to cause harm to the computers I am writing on. I will set a good 
example for others, 

❏ do my absolute best to write truthful and useful information. If I make a mistake, I will 
fix it. 

❏ always write in a way that protects the identity of my classmates, my family, and myself, 
❏ always write in a way that brings respect and honor to my school, my family, and myself. 

 

_____________________________    _____________________________ 

              Teacher        Student 

 

        _____________________________ 

          Date 

Source: https://indianriver.instructure.com/courses/26290/pages/class-blogmeister  



 
 

Attachment 3 
Blogger’s Contract 

 
Purpose of the blog 
  
The members of (name of class) class at (name of school) will be participating in a classroom 
blog for the purposes of (include all that apply, delete others) 
  
Responding to and commenting on curriculum topics as we study them 
Creating written projects and commenting on each other’s work 
Encouraging process writing 
Practicing persuasive writing 
Reviewing and sharing study strategies before tests and quizzes 
Creative writing 
Practicing taking varied points of view on a topic 
Sharing classroom events with families 
Sharing special projects, such as … 
Discussing current events 
Making classroom suggestions 
Other: 
  
Safety 
This blog will be created using a blogging tool at (paste URL of blog here). 
In the interest of students’ safety, the following restrictions have been configured on the 
blogging site: (keep the ones that apply; delete others) 
  
Only the teacher can enter/approve registrations 
Only students, parents, and staff members with a related interest to this class can register. 
Only registered members can enter the blog 
Only registered members can see student postings 
Only students can comment on each other’s postings (no others) 
Only registered members can comment on student postings 
All postings and/or comments are subject to teacher approval before being visible on the blog. 
All postings and comments will be removed from public view after the school year ___ has 
ended. 
No individual or identifiable profiles are available on the blog 
  
Terms and Conditions 
  
All students and participants in this blogging project must agree to the terms and conditions of 
this agreement. 
  
The teacher, (name here), will make every reasonable effort to monitor conduct on the class blog 
to maintain a positive learning community. All participants will respect the teacher’s time and 
professionalism by supporting the same positive approach. 
  



 
 

No student or other participant may include any information or images on the site that could 
compromise the safety of himself or other blog members. Avoid specific comments about our 
location or schedules, if they would be visible to outsiders. 
  
All participants will be respectful in their postings and comments. No trash-talk, inappropriate 
language, personal insults, profanity, spam, racist, sexist or discriminatory remarks, or 
threatening comments will be tolerated. 
  
No student or other participant may post, comment, or change settings on the site in violation of 
these terms and conditions. 
  
All participants must protect their log-in and password information, as well as class passwords 
(if any). If participants suspect that a password has been compromised, he/she must notify the 
teacher immediately. 
  
No participant may share his/her log-in information or protected information about the site with 
anyone who is not a participant. This includes adding trackbacks or other means by which 
outsiders can access the site without permission. 
  
Any participant who is aware of violations of this agreement by others must report these 
violations to the teacher immediately both verbally and in writing (email or note). 
  
All use of the blog must be in accordance with the school’s Acceptable Use Policy, including 
entries made from computers outside of school. 
  
Uncited use of copyrighted material in blog postings, files, or comments will be deemed as 
plagiarism and punished accordingly. 
  
No posting or comment may facilitate or promote illegal activity, either overtly or by 
implication. 
  
Consequences 
Any violation of the above terms and conditions shall make the violator subject to both 
immediate termination from the blog, with all related sacrifice of points toward grades and to 
discipline through the school code of conduct, where applicable.  At the teacher’s discretion, a 
warning may be given in the case of minor infractions. 
  
Signatures 
I agree to the terms and conditions of the class blog for (name of class here) for the 
20 - 20  (add dates) school year and permit my student to participate in the blogging project. 
 
__________________________________                ________________________________ 
Student signature                         Date             Parent signature               Date 
 
Source: https://www.teachersfirst.com/content/blog/Sample%20Blogger%20Agreement.doc 



 
 

GRADE LEVEL:  10-12 
Skill:    Creating a Blogger’s Identity 
Unit:    Intro to Blogging/Blogging for Publication/Vlogging 
(YouTube) 
Lesson Topic:   Creating a Blog Name 
 
Lesson 21 
 
Aim: What is the best title for your blog? 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 
 W   11-12   3,4 
 SL   11-12   1,6 
 L   11-12   1,2,3 
 
Motivation: 

● What is the focus of your blog? What are some ideas you have come up with for names? 
 
Instructional Materials: 

● Student Handout (Attachment 1) 
 

Procedures and Pivotal Questions: 
● Students will work on the motivation questions. They should think independently, but 

also have time to share ideas with a partner or the class. 
● Transition: Using the metacognitive process, the teacher should explain and model 

his/her own thought process when trying to come up with a name for the teacher blog. 
What did you do? What were some stumbling points? How did you eventually come up 
with your name? 

● Pass out the Student Handout (Attachment 1). Explain to students the process for 
choosing a blog name. Allow them time to independently review the list and work to 
create their own blog name. 

○ The teacher should move about the room and help students where needed. 
● Once students have come up with a name for their blogs, they should begin creating their 

blog pages on Blogger (the BMCHSD has a free account with Blogger. Students will 
need to use their school username and password to create the account). 

 
Summary: What was the hardest part of coming up with your name? Why do you feel that the 
name you came up with best suits your profile/brand? 
 
Extension Activity: Have students write an introductory blog post, where they explain who they 
are, what the purpose of their blog will be, and why they chose the name they did. This will be 
used to create their social media identity. 

● Additional Teacher Resource: https://www.specificfeeds.com/blog/how-to-become-a-
social-media-superstar-and-grow-your-blog-beyond-your-wildest-dreams/  



 
 

Attachment 1 
How to Create a Blog Name? 

As you will notice, good names come in various lengths, styles, descriptiveness and quirkiness. 
You can focus on yourself as the blogger (Running Mom of 4), your aspiration (Future 
President), both (High School & the Presidency) or how your life as changed (The Butterfly 
Within). Read over the following list and circle or highlight ones that speak to you. There should 
be a handful or two of names that you like. Make a list of them. 
 

Reasons to Smile 
A Few Moments 
Hints for Life 
Looking Back 
Laugh and Cry 
Regret No More 
Open the Window 
Happiness is Free 
Everyone Makes Mistakes 
True Strength 
Through My Eyes 
Every Single Minute 
Truer than True 
Life too Precious 
Keep on Moving 
The Road to There 
It Goes On 
Positive Excellence 
Youer than You 
Miracle Me 
Enhanced Experience 
Fallen Future 
Unlimited Choices 
Walk Beside Me 
The Good and Great 
Minded Mindlessness 
Forgotten Magic 
Before It’s Gone 
No Obstacles 
Someday Today 
Perfect Blemish 
Flowering Thunder 
Positive or Negative 
Can’t Eat Money 
At Some Point 
Worthy of You 

Responding to Life 
Courageous Proportions 
Living Completely 
Inner Awesomeness 
Fantastically Liberated 
Stop Being Busy 
Voice or No Voice 
Make It Easy 
Shine So Bright 
Too Many Dreams 
Infinite Passion 
Splendid Glory 
Never Ever Ever 
Utterly Amazing 
Persistent Perseverance 
Playing the Game 
Evolving Perceptions 
Crucial Encounter 
Mandy Living Life 
What Would an Adult Do? 
Indifference 
Understated Chaos 
Precisely Mine 
The Bella Effect 
The Daily Walk 
Healing Leaf 
One Girl. One Journey. 
Life on a Branch 
Living What You Love 
The Floundering 
Andy in Progress 
Local Forkful Food Blog 
Little Did She Know 
Contemplative Creativity 
Beyond the Diploma 
The Joshua Collective 

Jumbled Order 
Off the Cuff 
Discovering JaNae 
Stand Tall Through Everything 
Heart of the Matter 
Moving Mountains 
Thoughts about Nothing 
Positivity Filter 
Things They Never Told Us 
One Year to Curtain 
A Hundred Visions 
Little Misadventures 
The Mundane Muse 
Heart Via Stomach 
Simply Cute as a Button 
Stranded Here 
Reflections Of A Thankful Heart
Out of My Element 
Declaring His Worth 
Tiffany’s Epiphany 
Branding Chloe 
learningtobestill 
Keepin’ It To Myself   
Learning from Sophie/ 
The Duck And The Owl 
Brave Lily 
Words of Williams 
Find Your Way 
InterestinglyMe 
She’s Passionately Curious 
Sassy Chic 
Confession Closet 
Makeup Mistress 
Curly Girl Beauty 
A Blessed and Blissful Life 
Fancy Francy 

 



 
 

Lifexpressed Digitally 
Endlessly Exploring 
Cautious Creative 
The Sitcoms Lied 
Peas in a Blog 
Cookie Dough Katzen 
Make It Sparkle 
The Daily Doty 
Always Rooney 
All work n All play 
A Light Up Ahead 
The Tablet of My Heart 
Life in Bloom 
Concern for the Ordinary 
Truths of Becoming 
The Absurdist Chronicles 
Ramblings of a Confused 20Something 
Miranda in the Middle 
Wishes Times Three 
Looking For Purpose 
Living The Lyrics 
Addicted to Pink 
Storied Living 
Alice’s Peephole 
Spoonful of Sugar 
Social Endeavor 
Streams of April 
Curiouser and Curiouser 
Heart Your Life 
26 and Stumbling 
Life in the Bike Lane 
Living, Learning, Eating  
Beside The Point 
All this Wandering 
The Art of Manliness  
Stuff Antonia Says 

Some Wise Guy 
Taking Back Tiffany 
Rand Ramble 
Handfuls of Sand 
Repainted Canvas 
Idle Inklings 
She writes about it 
Verily Merrily Mary 
Frugal and Simple 
Midwest Misplant 
Life As Experienced 
Collecting Daisies 
Enthusiastic Runner 
No Rain Checks 
Simply Augustine 
Light A Lamp 
Beautifully Broken 
Lady Unemployed 
Fashion in The Forest 
The Girlz Korner 
All Natural Hair 
Rock Me Fabulous 
Beauty Obsessed 
Glamorous Without the Guilt 
Mich Eats and Shops 
Rummaged Musings 
Twice Styled 
Obscure Beauty Blog 
Glimmer N Gloss 
Modern Modest Beauty 
This Girl Does It All 
Kiss and Makeup 
Enjoy the Journey 
The Inbetween Girls 
My Many Loves 
Confessions of a Cosmetologist

HairSpray and HighHeels 
The Charismatic One 
Fashion, Make Up & Me 
Maximum Style Minimum 
Lovely Organic 
Diaries of a Fashion Designer Wannabe

The Glam Life 
Sparkle In Sequins 
Beauty and the Scientist 
Lather Rinse Clean 
Not Your Average Style Fix 
Pretty Little Things 
Wonderland Beauty 
Ann About Town 
Hidden in Love 
Casual Chic Mom 
Nail Polish Lane 
One Girls Obsession With Makeup 
Glamourholic Mom 
Suburban Style Challenge 
Lisa's Nail Obsession 
Stories of an Insecure Mess 
Fashion at Its Finest 
Little Box Of Treasures 
Dliteful Trends 
Sense Paradise 
Makeup Mistress 
A State Of Ruins 
Fashion Coma 
Peace Love and Shimmer 
Lashes Love & Leather 
Beauty in Distress 
Whims and Craze 
Cassandra’s Curse 
Glitter Gloss and Glaze 
Bipolar Life 

Now review the names you’ve highlighted and try modifying them to include words and 
elements that are relevant to you or your blog. Instead of ‘Reasons to Smile’, perhaps yours 
might be ‘Smiling for Miles’. If you feel ‘Hiccups and Sunshine’ is cute, perhaps you can adapt 
it to ‘Stumbles and Rainbows’. Feel ‘Organized Chaos’ is a good fit? How about ‘Chaotic 
Calm’? 
Have another go at choosing a name for your blog using this approach. It should be a lot easier 
than just staring at your laptop screen and hoping it will magically appear. Good luck. 
 

 



 
 

GRADE LEVEL:  10-12 

Skill:    By understanding the importance of social media and its 
effect of society and its influence on individual identity, 
students will determine the future of social media. 

Unit:    Future Trends/ Future Implications of Social Media 
Lesson Topic:  How do you see social media changing in the future?  
 
Lesson 22 (Podcast is 40 minutes long, break it up into two class periods) 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,2,8 
 W   11-12   1,2,5 
 SL   11-12   1 
 L   11-12   1,2 
 
Aim: Why does social media need to change? Why doesn’t it? 
 
Motivation: Facebook was one of the first social media apps. Why do you think that Facebook 
became popular? What positive attributes does Facebook have? How did it influence other social 
media apps? Why do you think Facebook has become a bit obsolete for a particular age group? 
 
Instructional Materials: 

● Headphones 
● Computers 
● “The Past, Present, and Future of Social Media” by Brian Solis PODCAST. Begin at 5:49 

http://hwcdn.libsyn.com/p/a/c/5/ac5ebca7e5371151/SocialMediaMarketing-273-17-10-
27..mp3?c_id=17459595&cs_id=17459595&expiration=1534014941&hwt=5b88457bf4d
5593576ed27c9df50cc24 

● Student Handout (Attachment 1) 
● Conversion Prism Image (Attachment 2) 

 
Procedures and Pivotal Questions: 

● Students will answer the Do Now prompt. Engage in whole class discussion.  
● Transition: The very first social media networks are roughly ten years old. Each 

network that was created served to fill some niche. Let’s listen to a podcast that details 
the advent of social media networks and how social media has evolved.  

● Students will listen to a podcast and answer questions based on the past, present, and 
future of social media. They will then answer questions based on podcast. (This podcast 
will serve as the basis of a future assignment on predicting new social media trends.) 

● Have students listen from 5:49-25:30 and answer questions.  
● Finish the first-class period discussing Solis’ major points so far. Ask students to discuss 

what they found interesting or important. 
● Start of second class period: Begin conversation by asking students to discuss why it’s 

important to know the reason social media began and the way that it took off. What does 
this say about our modern need to communicate? To engage with people.  

● Transition: Solis believes that social media has become sophisticated and expansive 
and will only keep growing. What new technologies within social media have you 
experienced since you started using certain apps and networks? Discuss. 



 
 

● Have students continue the Solis podcast, and answer the remainder of the questions on 
the handout. 

● Finish the first-class period discussing questions and Solis’ major points. 
 
Summary:  

● Journal: What is it about our daily modern lives that drives the need to be connected 
socially? Think about the differences between your personal use of social media versus 
what you are trying to achieve as a member of an online community.  

 
 
Extension Activity: 

● Begin to think about the features you like best and least within the social media apps and 
networks you use.  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
 
Attachment 1  
Brian Solis Podcast Questions 
 
Day 1 (5:49-25:30) 
 
1. Who is Brian Solis and why is his knowledge of social media and its rise valuable? (This 
    question will be answered in different parts throughout the podcast) 
 
 
 
 
2. What led Solis to write his Social Media Manifesto? What is in it? 
 
 
 
 
 
 
3. How did the economy influence the use of social media? 
 
 
 
 
 
4. Why did people latch onto the concept of social media? What promise did social media offer? 
 
 
 
 
 
5. What is the conversion prism? Why is it important? (conversionprism.com) 
 
 
 
 
6. The conversion prism began as a way to categorize social networks/platforms, how has the 
     prism evolved and why? How is the newest version (2017) different from the prism 4 years?  
     ago? 
 

7. According to Solis, social media began to hit its stride around 2013, how did this affect Solis’      

vision for the prism? What changes occurred to categories and communities? 

 



 
 

Attachment 1  
Brian Solis Podcast Questions 
 
Day 2 (25:30-46:57) 
 
1. Solis comes up with a clever idea: “there is a me in social media but a we in web.” Discuss how 
    the me/we idea is what is pushing social media into new and groundbreaking         
    forms/platforms. 
 
 
 
 
2. Discuss the positives and negatives of algorithms: 
 
 
 
 
3. What does Solis say is the most important aspect of algorithms in terms of the relevancy of 
     content you as a community member is producing? What do algorithms challenge us as social 
     media users to do? 
 
 
 
 
 
 
4. The addition of messaging and notifications to social media platforms changed the dynamic of 
     social media from public to private. Do you think that messaging is a necessary part of social 
     media networks? What does Solis believe? 
 
 
 
 
 
 
5. What does Solis see as the next big thing in augmented reality? What does this have to do with 
     social media and networking? 
 
 
 
 
 
 
6. What are your thoughts on Social Television? Do you think it is just something to change up 
     the way social media is used, or do you think it is a worthwhile and notable addition? Explain. 



 
 

7. Why does Solis believe that this new generation of marketers will become the most 
    influential? 
 
 
 
 
 
8. How does Solis see Artificial Intelligence changing the landscape of social media marketing 
     and strategy? 
 
 
 
 
 
9. What is Solis’ main point in terms of the future of social media?  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Attachment 2 

 

 



 
 

GRADE LEVEL:  10-12 

Skill:    By understanding the importance of social media and its 
effect of society and its influence on individual identity, 
students will determine the future of social media. 

Unit:    Future Trends/ Future Implications of Social Media 
Lesson Topic:  How will you be a part of the social media trends of the 

future?  
 
Lesson 23 
 
The Next Generation Learning Standards: 
 Standard  Grade   Standard Number 

RI   11-12   1,2,8 
 W   11-12   1,2,5 
 SL   11-12   1 
 L   11-12   1,2 
 
Aim: What does the future of social media look like? 
 
Motivation: Make predictions about what social media apps are soon going to become 
                          obsolete. What specific features within the app(s) will make it obsolete? 
 
Instructional Material: 

● Access to Computers 
● Access to social media sites and networks 
● “11 Ways Social Media Will Evolve in the Future” by Chirag Kulkarni, Entrepreneur 

Magazine 
https://www.entrepreneur.com/article/293454 

● Project Handout (Attachment 1) 
● Presentation Rubric 

 
Procedures and Pivotal Questions: 

● Students will answer the Do Now prompt. Engage in whole class discussion.  
● Transition: Since 2007, social media apps and networks have appeared and 

disappeared. Some apps and networks clearly have staying power, and others become 
strong because they borrow ideas from other successful apps. What are the best features 
from the social media apps you use? 

● Hand out article: “11 Ways Social Media will Evolve.” 
● Have students read through article and highlight key points (perhaps Solis mentioned 

some in his podcast interview). Discuss what seems like a likely direction social media is 
headed and what future changes the writer may have missed. 

● Transition: Now that you have read what an “expert” has in mind for the future of 
social media, let’s consider where you see social media apps and networks heading. 

● Hand out project sheet.  
● Place students in or allow them to choose their own groups (this would work best with 

like- minded community members working together) 
● Go over project sheet and answer any questions. 
● Give students the rest of period to begin working on project. 
● Allow students two more class periods to work on project and presentation. 

 
 



 
 

Summary: 
● Students have spent the semester understanding the purpose and power of social media. 

Now they will apply all they have learned and begin to craft ideas for their vision of the 
future of social media. 

 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Attachment 1 

The Future of Social Media Project Sheet 

 

We have spent the semester looking at social media apps/platforms and blogs. We have created 

new social media profiles across different platforms that have connected us to different 

communities, people, ideas, and companies. We have explored how social media began, how it 

grew, how it succeeded and failed, and how it became one of the leading methods of 

communication in our modern world. Taking into consideration all that we have learned about, 

discussed, and created, you must now come up with the perfect social media app/platform of the 

future (the future could be tomorrow, next week, next month, next year, etc.) 

 

You and your group members will work together to come up with a 3-5-minute presentation that 

showcases your new app/platform. And while, you will not create the app in this class, you will 

create a working proposal for your new app/platform. You should use Google Slides to create 

your presentation. Please share your presentation with me.  

 

Your presentation must include all of the following in a minimum of ten (10) slides: 

● A name for your app/platform: be ready to discuss why you chose this particular name 

● A logo: this could be drawn, or computer generated, but it must be original 

● A target community: why does this community need this new app/platform 

● Specific features and functions: this is linked to community. What does the community 

you are targeting need from a social media platform? How will you offer them those 

features? Features include but are not limited to: video, chronological ordering of posts, 

types of posts, limited characters or posting, messaging, access to friends’ activities, etc. 

● Promotional Strategies: How will you promote your app/platform?  

● Competitors: Who is your biggest competitor in the current social media app/platform 

field? 

● Purpose: Why is your app/platform necessary at this moment? 

 

 

Due Date:  

 

 

 



 
 

Attachment 2 

The Future of Social Media Project Sheet Rubric 

 

PRESENCE      5 4 3 2 1 0 

Body language & eye contact 

Contact with the public 

 

LANGUAGE SKILLS     5 4 3 2 1 0 

Correct usage 

Appropriate vocabulary and grammar 

Understandable (rhythm, intonation, accent) 

Spoken loud enough to hear easily 

Information was well communicated 

 

ORGANIZATION     5 4 3 2 1 0 

Clear objectives 

Logical structure 

Met minimum number of slides requirement 

Met minimum time requirement 

 

Content      5 4 3 2 1 0 

Language appropriate for audience 

Material included is relevant to purpose  

Appropriate amount of material is presented 

 

VISUAL AIDS      5 4 3 2 1 0 

Slides/Graphics well prepared 

 

OVERALL IMPRESSION    5 4 3 2 1 0 

Very interesting / Very boring 

Pleasant / Unpleasant to listen to 

Very good / Poor communication 

TOTAL SCORE  _______ / 30 

 



 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
  
 


